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TOKNOW 


The  right  of  all  Americans  to  know 
the  workings  of  their  government  and 
courts— local,  state  and  national— is  guar¬ 
anteed  by  the  First  Amendment,  which 
protects  all  our  other  constitutional  rights. 

Most  citizens  cannot,  however,  see 
for  themselves  the  workings  of  these  insti¬ 
tutions.  As  Chief  Justice  Warren  Burger 
wrote  in  the  Richmond  Newspapers 
case,  “Instead  of  acquiring  information 
about  trials  by  firsthand  observation  or  by 
word-of-mouth  from  those  who  attended, 
people  now  acquire  it  chiefly  through 
the  print  and  electronic  media.  In  a  sense, 
this  validates  the  media  claim  of  function¬ 
ing  as  surrogates  for  the  public...  ” 

This  role  is  not  widely  understood. 

The  Society  of  Professional  Journal¬ 
ists,  Sigma  Delta  Chi,  surveyed  its  mem¬ 
bers  on  the  state  of  the  First  Amendment 
in  1981— finding  it  alive  and  well,  but 
under  siege  in  many  communities  across 
the  country: 

□  Judges  in  Alaska  and  North  Caro¬ 


lina  issue  prior  restraint  orders  affecting 
local  newspapers. 

□  Fre^om  of  information  laws 
are  under  attack  fix)m  Washington,  D.C, 
to  Texas. 

□  A  reporter  in  Idaho  is  fined  and 
jailed  for  refusing  to  reveal  a  source. 

□  Maryland  lawmakers  cancel  an 
experiment  in  courtroom  access  for  cam¬ 
eras  and  tape  recorders. 

□  A  secret  trial  in  Florida  sends  a 
man  to  jail  without  record  of  his  booking, 
trial,  conviction  or  sentencing. 

Q  Open  meeting  laws  are  circum¬ 
vented  in  Michigan,  Minnesota,  Aricansas, 
Nevada,  Hawaii  and  elsewhere. 

The  report  found  hopeful  signs, 
most  notably  the  dogged  resistance  of 
reporters  and  editors  everywhere  to 
curtailments  of  the  public’s  right  to  know. 

For  a  copy  of  iJie  report,  produced 
in  cooperation  with  Gannett  News  Service, 
write  “The  Right  to  Know,”  Suite  310, 

1627  K  Street,  NW  Washington,  D.C.  20006. 
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The  News 

j 

American 
and  News 
Advertiser 

If  we  look  different 
it’s  because  we  innovate 
Not  imitate. 


^  There’s  something  different  happening  in 

Baltimore.  And  it’s  changing  the  way  advertisers  evaluate  the 
cost  of  reaching  the  Baltimore  Market.  We  call  it  CMC  (Comprehensive  Market 
— Coverage).  It’s  a  combination  of  the 
•’  r  News  American /News  Advertiser. 

'^,7^  c  liv V/  A  And  it’s  the  most  cost-efficient 

way  to  reach  every  desired 
— 1  \  \  household  in  the  Baltimore 

Lilr  'TTi^rketing  area.  Or  virtually  every 

/Ne'e'S  )  desired  household  in  any  one  of  our 

V ^  designated  area  zones. 


Here’s  what  CMC  means 
to  a  cost  conscious  advertiser 


•  Over  500,000  households  reached  each  week. 

•  Complete  market  penetration  gives  you  the  ability  to 
select  and  reach  the  most  desired  customers. 

•  Little  or  no  duplication. 

•  Guaranteed  on-time  delivery  by  the  U.S.  Postal 
Service. 

•  Great  flexibility  in  market  selection. 

•  Most  cost-efficient  way  to  reach  Baltimore  market. 


The  News  American’s  Comprehensive  Market  Coverage. 

It's  working  in  Baltimore  for  businessmen  who  see 
us  as  a  different  alternative.  And  they  like  what  they  see,  namely  results. 


The  News  American 

P.O.  Box  1795  Baltimore,  Maryland  21203 


TO  COVER  THE  mns. 

WE  REM  DIO. 


So  when  our  own  music 
critic,  John  Ardoin,  was 
invited  by  Sarah  Caldwell  to 
accompany  her  entourage 
to  Peking,  where  the  leg¬ 
endary  conductor  would 
stage  an  all-Chinese  produc¬ 
tion  of  La  Traviata,  there 
was  only  one  answer. 
Bravo! 

And  our  correspondent 
wrote  home.  With  a  fasci¬ 
nating  series  of  articles  cap 
turing  the  rich,  traditional 
heritage  of  the  Chinese  as 
well  as  their  hunger  for 
American  art  and  ideas. 


We  shared  Ms.  Caldwell’s 
triumphs  from  first  rehearsal 
to  opening  night.  Got  a 
glimp.se  of  Peking’s  We.stern 
Conservatory.  And  explored 
everything  from  the  making 
of  musical  instruments  to 
Chinese  restaurants.  All 
becau.se  of  on-the-scene 
coverage  that  might  .seem 
unusually  far-reaching  for  a 
newspaper  in  Dallas. 

But  our  Chinese  connec¬ 
tion  is  actually  ju.st  one 
more  reflection  of  The  Dal¬ 
las  Morning  News’  commit¬ 
ment  to  bringing  the  world 
to  our  readers’  doorstep  — 
and  spanning  the  spectrum 
of  their  interests  in  art  and 
entertainment.  Whether 
that  means  going  We.st.  Or 
going  East. 


This  summer  The  Dallas 
Morning  News  .set  out  on 
the  road  to  Peking.  Because 
we  think  our  Arts  &  Enter¬ 
tainment  .section  should 
cover  the  globe.  Giving  our 
readers  a  taste  of  diverse 
cultural  events  and  .settings. 
And  making  the  most  of 
opportunities  to  share  once- 
in-a-lifetime  experiences  — 
both  exotic  and  clo.se  to 
home. 


i^^5.^tatnnient 


The  Voice  of  Texas. 
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DECEMBER 

4>5— Economics  Conference  for  Journalists,  Franklin  Pl2iza  Hotel,  Phila¬ 
delphia,  Pa. 

6-11 — Circulation  Management  Development  Seminar,  sponsored  by 
Gannett  Foundation,  Oral  Roberts  University  campus,  Tulsa,  Okla. 

8 — American  Advertising  Federation's  5th  annual  Law  Conference 
Four  Seasons  Hotel,  Washington,  D.C. 

JANUARY  1982 

10-13 — National  Retail  Merchants  Association,  New  York  Hilton 
and  Sheraton  Centre  Hotels,  New  York  City. 

19- 23 — 9th  Public  Relations  World  Congress,  Taj  Mahal  Interconti¬ 

nental,  Bombay,  India. 

20- 22 — ICMA/Troy  State  University  Seminar,  Troy,  Alabama 

24- 17 — Graph  Expo  82  West,  Moscone  Convention  Center,  San 

Francisco. 

25- 28 — NACON,  Doubletree  Inn,  Scottsdale  Mall,  Scottsdale,  Ariz. 
24-25 — NACON  Orientation  Institute,  Doubletree  Inn,  Scottsdale,  Ariz. 

30- Feb.  6— Pennsylvania  Newspaper  Publishers  Assn.  Winter  Manage¬ 

ment  Seminar,  Pineapple  Beach  Hotel,  St.  Thomas,  V.l. 

31- Feb.  3 — International  Newspaper  Advertising  &  Marketing  Executives, 

Sheraton  Washington,  Washington,  D.C. 

FEBRUARY 

1-6 — Suburban  Newspapers  of  America's  Management  Confer¬ 
ence,  Sheraton  Maui,  Maui,  Hawaii 
6 — Florida  Bar's  8th  annual  Media-Law  Conference,  Sheraton  St. 
John's  Place,  Jacksonville,  Fla. 

15- 19 — Inland  Daily  Press  Association,  Cruise  Seminar. 

20-23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt 

Regency,  Milwaukee 

MARCH 

10-13 — National  Newspaper  Association,  Gov't  Affairs  Conference 
Hyatt  Regency,  Washington,  D.C. 

14-16— Texas  Daily  Newspaper  Association  annual  meeting. 

Four  Seasons  Plaza  National  Hotel,  San  Antonio,  Tex. 

24-26 — America  East,  Hershey  Lodge  &  Convention  Center, 

Hershey,  Pa. 

30-Aprll  14 — National  Newspaper  Association,  Study  Mission  to  Brazil, 
Sao  Paulo,  Rio,  Salvador,  Brasilia. 

APRIL 

14-16— PN  PA/I  AM  A  Display  Ad  Conference,  Marriott  Inn, 

Harrisburg,  Pa. 

26-28— American  Newspaper  Publishers  Association  Convention, 
Fairmount  Hotel,  San  Francisco. 

29— International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel,  San  Francisco. 

MAY 

5-7— American  Society  of  NewspaF>er  Editors,  Chicago  Marriott, 
Chicago,  III. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid,  Spain. 

12- 15— American  Association  of  Advertising  Agencies,  Greenbrier, 

White  Sulphur  Springs,  W.Va. 

16- 19— Institute  of  Newspaper  Controllers  &  Finance  Officers, 

Hyatt,  Hilton  Head,  S.C. 

24-28 — International  Federation  of  Editors  &  Publishers  (FIEJ),  Oslo, 
Norway. 

26-28 — Suburban  Newspapers  of  America,  Bellevue-Stratford, 
Philadelphia,  Pa. 

JUNE 

13- 17— ANCAM  Annual  Conference,  Double  Tree  Inn,  Monterrey, 

Calif. 

19- 23— 54th  Annual  ANPA  Production  Management  Conference 

Dallas  Convention  Center,  Dallas,  Tex. 

20- 24— International  Circulation  Managers  Association,  Annual 

_ Conference,  New  York  Hilton  Hotel,  N.Y.C. _ 
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Photo  credits 


Not  really  a  case  of  taking  it  easy 


Photographers  ore  noted  for  taking  photos  under  any, 
all  or  impossible  conditions. 

In  this  instance,  Jerry  Engel,  staff  photographer  of  the 
New  York  Post,  had  to  "lay  down  on  the  job"  to  complete 
a  picture  story. 

He  was  assigned  to  show  how  Pan  American  World 
Airways  747  modification  program  was  going  along.  The 
program  at  Kennedy  Airport  in  New  York  was  designed  to 
take  a  747  aircraft  off  the  line  and  completely  rebuilt  it  to 
make  it  last  longer  as  well  as  look  a  good  deal  nicer 
inside. 

In  order  to  try  for  some  interior  shots  of  the  workers 
doing  their  thing  and  still  capture  the  full  flavor  of  an 
airplane  cabin,  Engel  had  to  lie  on  the  floor  with  his 
camera  bag  as  a  pillow.  The  cabin  space  was  confining,  so 
Engel  had  to  use  wide  angle  lenses.  He  chose  Nikon  1 6mm 
and  24mm  lenses  on  an  F2  body  w/motor. 

Engel  reports  that  Paul  Friend,  public  relations  photo¬ 
grapher  for  Pan  Am,  was  watching  him  work  on  the 
assignment  and  decided  to  document  the  scene. 

*  *  * 

Canadian  Press  has  added  an  overnight  editor  shift  at 
CP  Picture  Service  in  Toronto  to  provide  network  and 
library  services  to  Laserphoto  subscribers  with  early  dead¬ 
lines.  The  new  sift  enables  delivery  of  Canadian  coverage 
on  the  network  on  a  24 — hour  l^sis. 

The  overnight  editor  will  continue  to  feed  AP  photos 
into  the  system  but  will  also  be  available  to  chase  and 
handle  transmission  of  Canadian  copy  that  formerly  had 
to  wait  until  6  a.m. 

Also,  an  important  part  of  the  job  is  delivering  re¬ 
quested  specials  from  the  picture  lil^ory. 
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The  Sequence  I  boosts 
telephone  efficiency. 

The  Sequence  I  can  tell 
you  how  many  incoming  and 
outgoing  calls  you  had  during 


Few  things  will  gripe  your  ' 

customers  like  being  put  on  hold 
and  left  there.  So  we  designed 
the  Sequence  1. 

It  gets  to  customers  fast. 

And  that’s  important.  Because  JH 

every  caller  who  hangs  up  before  Br  Mi 
you  connect  is  a  blown  sales  opportunity. 

Here’s  how  the  Sequence  1 
keeps  your  customers  on  the  line. 

The  Sequence  I  greets  callers  within 
8  seconds.  It  holds  their  calls,  and  funnels 
them  through  in  the  order  received. 

Phone  attendants  never  have  to  wonder 
which  call  should  be  handled  next. 

Customers’ calls  get  processed  quickly. 
That  means  when  they  are  on  hold,  they 
have  less  time-and  less  reason-to  hang  up 
and  call  the  competition. 

Customers  can  listen  to  music  or 
important  promotional  messages  while 
thev  wait.  And  the  next  available  operator 
will  take  their  calls. 


any  dven  period.  It  can  tell 
you  how  many  callers  hung 
up  while  on  hold.  And  the  amount  of  time 
all  operators  were  busy. 

With  that  kind  of  information, 
you  get  more  efficient  use  of  your  present 
system.  And  we  can  prove  it. 

Your  present  phone  system 
may  be  costing  you  business  that  one 
phone  call  could  save. 

Right  now,  we’re  offering  the  use 
of  a  Sequence  1  Call  Control 


System  to  qualified 
companies  for  a  month 
free.  Just  for  the  asking. 
To  find  out  how,  call 
1-800-547-4683.  B 


CODE>^?HONE 


America’s  getting;  the  message, 


Ccxie-A-Phone*  is  a  registered  trademark  of  Ford  Industries.  Inc..  16261  S.E.  1 30th.  Clackamas.  Oregon  9701 5.  ©  1981  Ford  Industries.  Inc. 
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Ferdinand  C.  Teubner,  Publlaher 


Jamea  Wright  Brown 
Publlaher,  Chairman  of  the  Board,  1912>1959 


Good  place  to  work 

For  years  the  newspaper  business  has  been  “bad  mouthed” 
about  being  a  place  where  salaries  and  benefits  are  low  and 
hours  high.  It  has  been  part  of  newspaper  lore  that  a  cub  had 
to  work  for  love  of  it  because  there  wasn’t  any  money  in  it. 
Two  studies  reveal  how  wrong  that  image  is  today. 

The  Newspaper  Guild  reports  that  average  top  minimum 
salaries  for  reporters  and  photographers  on  148  daily  news¬ 
papers  and  wire  services  under  Guild  contracts  is  $449.35  per 
week  which  is  $34.36  higher  than  it  was  a  year  before.  Most 
non-Guild  newspapers  try  to  keep  their  salaries  near  that 
scale. 

The  Institute  of  Newspaper  Controllers  and  Financial 
Officers  has  just  surveyed  employe  benefits  at  353  newspap¬ 
ers  of  all  sizes  concluding  that  most  of  the  newspapers  have 
“well  rounded  benefit  programs”  including  hospitalization 
and  major  medical  insurance.  Although  department  heads 
and  managers  enjoy  “enhanced  benefit  programs,"  as  might 
be  expected,  the  study  found  that  non-management  em¬ 
ployes  are  receiving  a  wide  range  of  benefit  programs  from 
life  insurance  to  dental  care,  benefits  for  dependents,  stu¬ 
dent  loans  and  scholarships,  interest-free  emergency  loans, 
stock  purchase  plans  and  deferred  compensation  programs. 

Of  course,  salaries  are  never  high  enough  to  satisfy  every¬ 
one  and  fringe  benefits  are  never  broad  enough  for  everyone. 
But  the  “upward  trend”  in  these  ares,  as  noted  in  the  INCFO 
study,  shows  that  the  newspaper  business  need  not  feel 
ashamed  of  its  progress  in  these  areas. 

Overhauling  FOI 

We  wonder  if  all  members  of  Congress  realize  how  sinister 
the  effort  is  to  re-write  the  Freedom  of  Information  Act. 

One  of  the  principal  proponents  of  rewriting  the  Act  is  the 
Department  of  Justice  which  cites  cost  and  other  problems  it 
and  other  government  agencies  face  in  complying  with  re¬ 
quests  for  information  under  the  act. 

The  Department  of  Justice  has  made  two  surveys  of  gov¬ 
ernment  agencies  and  departments — one  during  the  Carter 
administration  and  one  under  the  Reagan  administration — 
to  substantiate  and  justify  its  requests  for  an  exemption 
under  the  revised  Act.  These  surveys  have  never  been  re¬ 
leased.  John  Ullman,  executive  director  of  Investigative  Re¬ 
porters  &  Editors,  Inc.,  made  a  formal  request  in  July  under 
the  Act  for  copies  of  those  surveys.  His  request  has  not  been 
granted  even  though  the  law  requires  compliance  or  denial 
within  10  days. 

Ullman  wrote  in  the  New  York  Times  this  week:  “The  stud¬ 
ies  of  the  Freedom  of  Information  Act,  cited  as  justification 
for  changing  the  act,  remain  secret.” 

Members  of  Congress  should  be  aware  that  the  Depart¬ 
ment  of  Justice  is  thus  successfully  ignoring  the  law  of  the 
land.  What  will  it  do  if  that  Act  is  amended  to  the  Depart¬ 
ment’s  satisfaction? 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged.  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892;  the  Fourth  Estate.  March  1. 1894;  Editor  & 
Publisher.  June  29. 1901 :  Advertising.  January  22. 1925. 
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One  man’s  cpinion 

How  to  publish  a  better  newspaper 


By  Stuart  H.  Schwartz 

“It’s  people  like  you  who  are  des¬ 
troying  newspapers  in  this  country." 

“You’re  turning  out  trash  for  the  sake 
of  money  .  .  .  you  obviously  have  no 
sense  of  journalism  ethics.  ’  ’ 

“(Georgia  State  University)  should fire 
you  because  you’re  a  disgrace  to  jour¬ 
nalism. 

This  is  a  small  sampling  of  the  mail  and  # 

telephone  calls  pouring  in  since  the  Wall 
Street  Journal  profiled  me  on  its  front 
page  (“‘Doctor’  Prescribes  A  Cure  For 
Dullness  Of  Iowa  Newspaper,”  Novem¬ 
ber  12).  Hundreds  of  insults  have  since 
been  hurled  in  my  direction,  most  in  the 
name  of  “good”  or  “professional”  jour¬ 
nalism. 

And  I’m  worried — but  not  because 
someone  will  decide  to  eliminate  “one  of 
the  obstacles  to  a  decent  press  in  this 
country.”  (Actually,  I’m  flattered  that 
someone  would  consider  me  important 
enough  to  threaten.)  No,  I’m  worried  be¬ 
cause  so  many  journalists  are  so  wrong, 
and  know  so  little  about  their  chosen 
occupation  and  its  environment.  In  the 
uproar,  some  fundamental  truths  of  mod¬ 
ern  journalism  are  being  ignored.  These 
are: 

1 .  Newspapers  have  become  sadly  out  of 
touch  with  modern  life.  We  in  the  news¬ 
paper  business,  of  all  businesses,  should 
understand  the  public  and  the  uses  to 
which  it  puts  information.  But  we  don’t — 
underlying  almost  all  of  our  daily  news¬ 
paper  operations  is  a  fundamental  ignor¬ 
ance  of  how  people  live  their  lives,  the 
difficulties  of  muddling  through  each  day. 

As  a  result,  circulation  gradually  drops, 
new  ventures  seldom  succeed,  and  adver¬ 
tisers  search  for  better  ways  to  reach  the 
public. 

“No,  we  can’t  do  that”  was  the  reply  of 
one  circulation  director  when  I  urged  him 
to  be  “shameless”  while  pushing  his  pa¬ 
per  to  the  public.  Why  not?  Because  sell¬ 
ing  newspapers  “like  soap  isn’t  digni¬ 
fied.”  His  editors  agreed,  declaring  that 
the  dignity  of  their  newspaper  must  be 
maintained.  Nonsense.  How  quickly  we 
forget  who  must  pay  for  the  ever-rising 
price  of  a  subscription,  and  who  in¬ 
creasingly  perceive  little  of  value  in  our 
offerings.  For  them,  life  is  difficult, 
tough,  and  inherently  undignified.  A 
newspaper  that  sidesteps  life,  that  main¬ 
tains  a  false  dignity  is  doomed  to  failure — 
both  financially  and  journalistically. 

The  newsroom,  however,  is  not  the 
only  department  that  thinks  all  Amer- 

(Schwartz  is  a  assistant  professor  of 
journalism  at  Georgia  State  University  in 
Atlanta  and  a  consultant  to  newspapers  in 
his  spare  time.) 
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He  Suggests  Shorter  Stories, 
More  Photos  and  Features; 
Reporters  Have  Doubts 


By  Daniel  Machalaba 

Staff  Reporter  of  The  Wau.  Stuet  Jihibnai. 

DAVENPORT,  lowa-Uke  all  doctors. 
Stuart  H.  Schwartz  sometimes  must  break 
bad  news. 

His  patient  here,  he  says  after  a  thorough 
examination,  is  suffering  from  a  near-ter¬ 
minal  case  of  the  blahs.  It'S  a  newspaper, 
not  a  person. 

"People  find  you  a  bit  dull,”  he  bluntly 
informs  the  staff  of  the  Quad-City  Times. 
“You’re  good  and  you  win  all  sorts  of  Jour¬ 
nalism  awards,  but  what  good  are  awards  if 
people  find  you  boring?” 

Mr.  Schwartz’s  prescription:  more  fea¬ 
tures,  shorter  news  stories,  bolder  headlines 
and  bigger  photographs.  The  staid  Quad- 
City  Times  in  this  Misslssin)l  River  town 
should  become  a  "sanitized  version’’  of  the 
New  York  Post,  he  suggests,  referring  to  the 
racy  tabloid. 

Reprint  of  WSJ  story 

leans  shop  at  Bloomingdales  and  await 
with  bated  breath  the  delivery  of  the 
day’s  paper.  Other  departments  are  also 
out  of  touch.  There  is,  for  example,  a 
fascination  of  management  with  the  elec¬ 
tronic  newspaper.  One  of  the  first  items 
on  the  agenda  when  publishers  bring  me 
in  for  a  day  to  help  with  strategic  planning 
is  “getting  news  on  cable  or  in  the  compu¬ 
ter,  so  that  we  can  sell  more  information 
to  the  market.”  This  is  their  choice,  not 
mine. 

Generally,  the  only  people  who  want 
more  information  are  reporters,  editors, 
assorted  newspaper  executives,  and 


seventh-grade  science  fanatics  who  build 
solar  energy  deflectors  in  their  bedrooms 
instead  of  dating.  The  rest  of  us  want  less, 
not  more  information.  Simple,  abbrevi¬ 
ated  easy-to-use-and-digest  information. 
Tough  information.  Anything  else  will  be 
resented;  or,  worse,  will  be  ignored.  I’m 
fond  of  applying  the  following  bit  of  wis¬ 
dom  to  this  area:  Never  try  to  teach  a  pig 
to  sing — you  only  end  up  frustrated,  and 
it  annoys  the  pig. 

2.  Journalism  ethks  have  become  an  ex¬ 
cuse  for  mediocrity.  “Professional”  jour¬ 
nalism  has  become  a  shield  behind  which 
journalists  crouch,  avoiding  responsibil¬ 
ity  for  newspapers  that  are  largely 
irrelevant  to  modem  life. 

Journalists  are  capable  of  producing 
marketable  and  popular  products.  But 
this  requires  an  entirely  new  approach  to 
the  daily  paper,  and  a  considerable  break 
with  the  immediate  past.  It  involves  the 
elimination  of  journalistic  traditions  that 
are  based  upon  the  notion  of  an  educated 
elite — newspaper  journalists — ‘passing 
down’  information  to  a  less  privileged 
populace.  It  is  time  to  do  away  with  intel- 
lectualizing  that  does  little  except  widen 
the  gulf  between  reader  and  newspaper. 

Is  it  possible  to  be  both  responsible  and 
popular?  Of  course — one  merely  has  to 
change  the  definition  of  responsible  jour¬ 
nalism.  It  is  time  to  take  newspapers  to 
the  people,  the  real  people,  whose  con¬ 
cerns  are  being  ignored  by  most  newspap¬ 
ers.  And  it  is  time  to  cast  aside  the  strange 
assumption  that  responsibility  demands 
unpopular  newspapers  speaking  to  fewer 
people;  if  that’s  the  case,  then  the  ulti¬ 
mate  in  journalistic  responsiblity  would 
be  going  out  of  business. 

3.  Newspapers  must  make  money  to  stay 
in  business.  Those  papers  that  do  away 
with  the  traditions  that  are  keeping  them 
from  becoming  an  intimate  part  of  the 
day-to-day  lives  of  their  communities  will 


(Continued  on  page  27) 
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Owen  Kearns,  Jr. 

.Managing  Editor 
Californian 
Bakersfield,  Calif. 

"The  New  York  Times  News  Service  has  responded  to  the 
increasingly  sophisticated  needs  of  our  readers— more  effectively 
than  we  had  ever  dreamed  possible.  We  were  not  using  that  much 
wire  copy  before  we  took  on.  your  service.  Now  we  are  getting 
compliments  from  our  best-educated  readers  for  helping  them  to 
shape  their  views  on  international  and  national  issues.  The  service 
has  improved  the  entire  complexion  of  the  paper.” 
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Robbery  suspect  was  reporter’s  roommate 


Dismissal  of 
raises  rights 

By  Andrew  Radolf 

Rita  Jensen’s  dismissal  by  the  Stam¬ 
ford  (Conn.)  Advocate  on  November  20 
“made  it  very  clear”  there  is  an  “inhe¬ 
rent  clash  between  an  individual’s  consti¬ 
tutional  rights  and  a  reporter’s  responsi¬ 
bilities,”  Kenneth  H.  Brief,  executive 
editor  of  Connecticut  Newspapers,  told 
E&P  (December  1). 

“By  the  nature  of  the  job,  a  reporter  is  a 
reporter  all  the  time,”  Brief  said.  “Be¬ 
cause  of  that  responsibility,  1  felt  that  Rita 
Jensen  had  no  choice  but  to  be  forthcom¬ 
ing  with  her  newspaper.” 

Jensen  was  fired  for  allowing  inaccu¬ 
rate  information  to  be  published  in  the 
newspaper  about  her  relationship  with 
Weather  Underground  member  Kather¬ 
ine  Boudin. 

Brief  told  E&P  that  he  decided  to  dis¬ 
miss  Jensen  after  holding  an  off  the  re¬ 
cord  meeting  with  her. 

Brief,  who  requested  the  meeting  with 
Jensen  and  agreed  to  her  request  for 
secrecy,  said  their  conversation  “con¬ 
firmed  for  me  that  the  newspaper  had 
published  information  which  was  not 
totally  accurate.” 

Brief  refused  to  disclose  the  date  of 
their  conversation  or  say  what  the  inaccu¬ 
rate  information  was  about. 

Brief  said  Jensen’s  case  involved  a 
“broader  issue”  of  the  private  life  of  a 
reporter  versus  his  or  her  professional 
life. 

“If  a  reporter  has  a  relationship  with 
somebody  who  has  done  something  un¬ 
ethical  or  illegal,  what  is  the  reporter’s 
responsibility?”  he  asked.  “The  more  the 
issue  is  addressed,  the  healthier  it  will  be 
for  the  profession.” 

Rita  Jensen,  on  advice  of  her  attorney, 
Michael  Mukasey  of  New  York  City,  also 
refuses  to  discuss  the  matter.  She  has 
been  subpoenaed  to  appear  before  a 
Federal  grand  jury  in  New  York  City 
which  is  seeking  information  on  the 
Brinks  robbery  under  racketeering  sta¬ 
tutes. 

Jensen  joined  the  Advocate  in  January 
1 980  after  working  for  the  Paterson  (N . J . ) 
News  where  she  won  a  prize  for  her  story 
on  policemen  who  were  slumlords.  The 
subjects  of  that  story  won  a  libel  suit 
against  the  News  which  is  appealing  the 
judgment. 

At  the  Advocate,  Jensen  was  given  a 


reporter 

issue 

private  office  located  behind  the  news¬ 
room  receptionist  and  away  from  the  rest 
of  the  reporters.  The  location  enabled  her 
to  receive  visitors  in  confidentiality  dur¬ 
ing  her  investigations  as  well  as  adding  to 
the  privacy  of  her  telephone  conversa¬ 
tions. 

Jensen’s  dismissal  ended  a  month  long 
investigation  by  the  Advocate  of  its  own 
reporter  which  began  shortly  after 
Boudin  was  apprehended  on  October  2 1 
while  fleeing  the  scene  of  a  botched 
Brinks  robbery  during  which  two  police¬ 
men  and  a  guard  were  killed. 

When  news  of  the  robbery  attempt 
broke,  Jensen  informed  Brief  that  the 
woman  police  identified  as  Boudin  was 
her  roommate  whom  she  had  known  only 


By  John  Consoli 

Gary  Cramer  wrote  sports  for  the 
Charlottesville  (Va.)  Progress  for  10 
years  and  for  the  past  Z'A  years  was  sports 
editor  before  being  fired  on  November 
10 — five  days  after  he  was  given  a  pay 
raise. 

Since  that  time,  Cramer’s  firing  has  be¬ 
come  somewhat  of  a  cause  celebre  among 
Virginia  and  Washington,  D.C.,  sport- 
swriters,  many  who  feel  that  Cramer  was 
fired  due  to  pressure  put  on  the  newspap¬ 
er  by  the  football  coach  at  the  University 
of  Virginia. 

William  Kirkland,  publisher  of  the 
Progress,  acknowledges  that  Virginia 
football  coach  Dick  Bestwick  had  com¬ 
plained  to  him  in  the  past  about  Cramer’s 
coverage  of  the  football  team,  but  said  it 
was  Cramer’s  failure  to  follow  newspaper 
policy  that  got  him  fired. 

A  disagreement  between  Cramer  and 
the  newspaper’s  managing  editor  Kerry 
Sipe,  over  the  use  of  negative  quotes  from 
unattributed  sources,  in  a  series  on  Uni¬ 
versity  of  Virginia  football,  was  the 
“straw  that  broke  the  camel’s  back,” 
according  to  Kirkland. 

Sportswriter  Dave  Kindred  of  the 
Washington  (D.C.)  Post  sees  it  dif¬ 
ferently. 


As  Lynn  Adams,  a  former  waitress  living 
on  welfare  to  support  her  year-old  son, 
Chesa.  Boudin  had  been  living  in  hiding 
since  1970  when  she  fled  from  a  Green¬ 
wich  Village  townhouse  that  was  des¬ 
troyed  when  a  homemade  bomb  exploded 
and  killed  three  occupants.  Police  said 
the  townhouse  had  been  a  bomb  factory 
for  the  Weather  Underground. 

Jensen  was  too  distraught  to  write  any¬ 
thing  about  her  roommate.  The  Advocate 
assigned  a  reporter  to  interview  her  for  a 
story  which  appeared  October  22. 

Jensen  did  not  disclose  in  the  story 
when  she  knew  her  roommate  Lynn 
Adams  was  actually  Katherine  Boudin. 

Jensen’s  first  attorney,  Martin  Stolar, 
told  her  not  to  be  specific  about  names 
and  dates  in  answering  questions,  accord¬ 
ing  to  the  Advocate’s  stories.  Jensen 
made  Mukasey  her  attorney  on  October 
29,  Stolar  said,  “for  no  particular  reason. 
It  happens  all  the  time.” 

Brief  said  “within  24  hours”  after  Jen¬ 
sen  “chose  to  remain  silent”  on  October 

(Continued  on  page  8) 


“Negative,”  he  wrote,  “is  in  the  eye  of 
the  beholder.  We  could  argue  into  the 
night.  Cramer’s  commentary,  including 
anonymous  quotes,  was  critical,  even 
sarcastic.  But  it  was  an  honest  search  for 
answers  to  hard  questions  about  the  foot¬ 
ball  program.” 

Kindred  added,  “The  Progress  should 
have  given  Cramer  another  $20  raise  for 
practicing  journalism  instead  of  cheer¬ 
leading.”  Bill  Millsaps,  sports  editor  of 
the  Richmond  (Va.)  Times-Dispatch  said, 
“It’s  a  very  difficult  situation  to  work  in. 
In  a  college  town,  there  are  a  lot  of  pres¬ 
sures  to  perform  in  a  certain  way.  I  think 
Gary  Cramer  was  trying  to  do  an  honest 
job  in  a  difficult  situation  and  eventual¬ 
ly,  it  got  to  him.” 

Cramer’s  problems  with  Coach  Best¬ 
wick  began  when  he  was  named  sports 
editor  in  1978.  He  said  that  during  a  pre¬ 
season  interview,  Bestwick  told  him  that 
a  hometown  newspaper  should  be  more 
“rah-rah”  about  the  team  than  the  other 
Virginia  newspapers.  Cramer  said  at  one 
point,  when  the  football  team  began  los¬ 
ing  games,  Bestwick  told  him  he  (Cramer) 
needed  psychological  help.  “He 
threatened  to  kick  my  ass,”  Cramer  said. 

Cramer  said  Bestwick  also  told  him, 

(Continued  on  page  8) 
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(Continued  from  page  7) 

“rm  friends  with  J.D.  (Swartz, 
vicepresident  of  Worrell  Newspapers, 
parent  company  of  the  Progress),  I’ll  get 
you  fired.” 

“J.D.  is  a  good  newspaper  man,”  said 
Cramer,  who  worked  for  Swartz  when 
the  latter  was  publisher  of  the  Progress 
prior  to  Kirkland  taking  over.  “I  don’t 
think  he  would  fire  me  because  of  this.” 

John  Fitzwater  of  Worrell  Newspapers 
said  Swartz  knew  nothing  about  Cram¬ 
er’s  firing  until  after  it  happened.  He  said 
Swartz  was  out  of  town  at  the  time. 

“J.D.  has  told  me  that  at  no  time  did 
Dick  Bestwick  ask  him  to  fire  Gary  Cram¬ 
er,”  Fitzwater  said. 

Cramer  said  his  relationship  with  Best¬ 
wick  fluctuated  with  the  team’s  perform¬ 
ance,  however,  last  year  the  University 
of  Virginia  had  a  record  of  4-7  and  this 
year  the  team  ended  up  with  a  1-10  re¬ 
cord. 

Cramer  said  that  after  the  second  game 
this  season,  Kirkland  told  him  not  to  be  so 
“cutesy”  in  his  writing.  “He  told  me  to 
be  honest  and  objective,  but  not  to  rub  the 
losses  in  their  faces,”  Cramer  said. 

“Gary’s  writing  style  always  was  sar¬ 
castic,”  Kirkland  said,  “whether  it  was 
about  Bestwick  or  anyone  else.  We  tried 
to  sharpen  his  skills  so  that  his  writing 
would  not  be  so  sarcastic.” 

Cramer  admits  he  was,  at  times,  sar¬ 
castic  in  his  commentary  in  the  past,  but 
said  after  Kirkland  spoke  to  him  about  it 
earlier  this  season,  he  began  writing  in  a 
very  “dry  manner.” 

“I  backed  off,”  said  Cramer,  who  can¬ 
celled  his  Monday  analysis  column.  “I 
may  have  been  critical,  but  I  was  always 
fair.” 

Cramer  feels  that  while  Bestwick  was 
not  the  sole  factor  that  contributed  to  his 
firing,  that  “he  certainly  was  a  factor.” 

Kirkland  insisted  the  last  time  he’d 
spoken  to  Bestwick  was  a  week  prior  to 
the  start  of  the  football  season  (about 
three  months  ago.) 

“Dick  Bestwick  did  complain  to  me  (in 
the  past),  but  it  was  not  incessantly,” 
Kirkland  said .  “  I  haven’t  received  a  com¬ 
plaint  from  Dick  this  season  at  all.” 

Cramer  contends,  however,  that  Best¬ 
wick  wrote  to  Kirkland  and  complained 
of  his  coverage  early  in  the  season. 

The  series  of  articles  written  by  Cramer 
that  led  to  his  firing  also  happened  to  be 
about  Bestwick  and  the  Virginia  football 
team. 

Cramer  said  when  Sipe  edited  the  final 
part  of  the  series,  which  contained  com¬ 
mentary  on  the  “Pros,”  “Cons”  and 
“Conclusion”  for  keeping  Bestwick  as 
coach  of  the  football  program,  he  “left  in 
the  positive  unattributed  quotes  and  kil¬ 
led  the  negative  ones.”  Cramer  said  the 
article  was  so  heavily  edited  that  he  asked 
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that  his  byline  be  taken  off.  It  was,  but 
shortly  after  the  newspaper  went  to 
press,  Cramer  was  called  into  Kirkland’s 
office  and  fired. 

As  Kirkland  tells  it:  “He  (Cramer) 
failed  to  notify  the  managing  editor  he 
was  going  to  write  the  series.  We  knew 
nothing  of  the  series  until  the  first  part 
was  published.” 

Kirkland  said  it  was  a  violation  of 
“office  policy”  not  to  notify  the  manag¬ 
ing  editor  that  a  series  would  be  run. 

Kirkland  said  Part  3  contained  negative 
unattributed  quotes  and  the  newspaper 
has  a  policy  that  they  not  be  used. 

“We  don’t  have  a  published  manual, 
but  we  do  have  a  written  set  of  guide¬ 
lines,”  he  said.  Kirkland  said  he  was 
advised  by  Sipe  that  Cramer  and  all  de¬ 
partment  heads  were  aware  of  that 
policy . 

Cramer  denies  ever  being  told  about 
such  a  policy.  He  said  no  one  on  his 
sports  staff  was  aware  of  that  policy. 
Cramer  also  said  in  his  I'A  years  as  sports 
editor,  he  never  before  was  required  to 
show  the  managing  editor  articles  that 
were  to  appear  in  his  section.  He  said  he 
ran  the  first  part  of  his  series  because  it 
contained  no  commentary  and  was  plan¬ 
ning  to  show  Part  3  to  Sipe  before  it  ran. 

Cramer  said  when  he  spoke  to  Kirkland 
after  the  firing,  Kirkland  told  him  he  “just 
wasn’t  a  member  of  the  management 
team.”  Cramer  said  he  had  once  de¬ 
fended  before  Kirkland,  a  member  of  his 
staff  who  had  been  accused  of  organizing 
a  union. 

“He  didn’t  see  me  as  a  yes  man,” 
Cramer  said. 

Asked  why  Cramer  was  given  a  raise 
just  five  days  before  he  was  fired,  Kirk¬ 
land  said  the  raise  was  an  annual  one 
given  to  employees.  At  the  same  time,  he 
said,  they  are  given  a  review  of  their  per¬ 
formance. 

“He  was  cited  for  attitude  problems,” 
Kirkland  said.  “It  wasn’t  an  A-plus  situa¬ 
tion.  He  was  graded  down  on  his  attitude 
and  his  management  skills.” 

Cramer  wonders  why,  if  he  was  a  bad 
manager  with  a  bad  attitude,  he  was  per¬ 
mitted  to  keep  the  position  for  2 'A  years. 

Kirkland  said,  “We  considered  firing 
him  (prior  to  this.)  I  didn’t  feel  I  wanted  to 
do  it.  Things  hadn’t  reached  that  point 
yet.  We  were  counseling  him.” 

Cramer  said  he  hopes  to  get  another  job 
somewhere  in  Virginia,  although  he  has 
received  an  offer  from  an  out-of-state 
newspaper. 

Meanwhile,  the  Progress  is  searching 
for  Cramer’s  successor.  Running  the  de¬ 
partment  in  the  interim  is  Mary  Beth 
Donahue,  assistant  sports  editor  under 
Cramer.  She  also  happens  to  be  the  per¬ 
son  the  29-year  old  Cramer  has  been  dat¬ 
ing  for  the  past  five  years. 

On  November  30,  Bestwick  was  fired 
after  he  refused  to  accept  modification  in 
his  contract,  which  had  three  years  re¬ 
maining. 


Rita  Jensen 

(Continued  from  page  7) 

21  “about  the  nature  of  her  relationship 
with  her  roommate  Katherine  Boudin,  I 
felt  it  was  essential  that  we  determine 
what  the  nature  to  that  relationship  was.” 

He  assigned  five  reporters  to  “look  at 
various  aspects  of  her  life.”  Advcoate 
managing  editor,  Robert  Heisler,  super¬ 
vised  the  investigation. 

Though  the  paper  ran  several  stories 
about  Jensen,  the  team  of  reporters  did 
not  turn  up  any  evidence  which  either 
corroborated  Jensen’s  story  or  refuted  it. 

“Rita  Jensen  was  not  dismissed  be¬ 
cause  of  anything  our  investigation 
turned  up,”  Brief  said. 

The  failure  of  the  reporters  to  turn  up 
anything  conclusive  on  the  matter  led 
Brief  to  ask  Jensen  for  a  meeting.  “She 
would  only  talk  to  me  if  it  was  off  the 
record,”  Brief  said. 

After  Jensen’s  dismissal,  the  Advocate 
ran  a  story  on  November  23  telling  its 
readers  only  that  she  was  fired  for  allow¬ 
ing  “inaccurate  information  regarding 
her  relationship  to  be  published.” 

The  story  also  referred  to  an  article  in 
Newsday,  another  Times  Mirror  paper, 
which  cited  unidentified  sources  as 
saying  Jensen  knew  Boudin  was  her 
roommate  when  they  shared  the  apart¬ 
ment  in  Manhattan. 

Brief  believes  the  Advocate’s  story  on 
Jensen’s  dismissal  meets  the  paper’s 
obligation  to  its  readers  to  report  on  its 
internal  affairs  when  they  become  part  of 
the  news. 

“I  think  I  fulfilled  the  obligation  to  our 
readers  by  telling  them  a  reporter  is  no 
longer  working  for  the  paper  because  the 
reporter  permitted  inaccurate  informa¬ 
tion  to  be  published. 

In  a  long  conversation  with  E&P,  Brief 
repeatedly  denied  that  the  Advocate  had 
a  responsibility  to  inform  its  readers  as  to 
the  nature  of  the  inaccurate  information. 
He  would  only  say  that  Jensen  did  not 
reveal  all  she  knew  about  her  roommate. 

Nor  did  he  say  if  one  could  conclude  on 
the  basis  of  what  the  Advocate  published 
that  Jensen  was  aware  of  her  roommate’s 
true  identity  before  the  Brinks  robbery 
attempt. 

“If  she  chooses  to  go  public  and  ex¬ 
plain,  then  I  think  it  will  clear  the  air,” 
Brief  said.  “There  are  a  lot  of  people 
remiaining  silent.” 

E&P  contacted  several  newspaper  edi¬ 
tors  around  their  country  to  learn  their 
views  of  the  Jensen  situation. 

Robert  Haiman,  executive  editor  of  the 
St.  Petersburg  Times,  said  the  Advocate 
was  right  in  firing  Jensen  because  she 
“did  not  respond  candidly  to  a  direct 
question  from  her  editor.” 

Haiman  continued,  “It’s  unfortunate 
that  both  the  reporter  and  the  newspaper 
(Continued  on  page  II) 
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ABC  board  votes 
to  clarify  C  1.4  rule 


By  Celeste  Huenergard 

What’s  in  a  name?  Either  plenty  or  no¬ 
thing  depending  on  which  side  you  took 
during  the  newspaper  division  meeting  of 
the  Audit  Bureau  of  Circulation  annual 
conference  in  Chicago  last  month  (Nov. 
3-5). 

Sam  D.  Kennedy,  publisher  of  the  Col¬ 
umbia  (Tenn.)  Daily  Herald  outlined  the 
problem  ABC  Rule  C  1 .4  has  caused  for 
some  publishers  who  have  attempted  to 
resume  editions  that  circulate  outside 
their  home  base. 

C 1 .4  used  to  stipulate  that  a  newspaper 
could  publish  as  many  editions  as  it 
pleased,  but  that  the  names  of  those  edi¬ 
tions  had  to  maintain  the  basic  identity  of 
the  home  newspaper. 

Kennedy  said  the  rule  dilemma  arose 
after  the  St.  Petersburg  Times  introduced 
a  Clearwater,  Fla.,  edition  last  year 
which  it  promptly  dubbed  the  Clearwater 
Times.  What  the  edition  amounted  to  was 
a  24-page  wrap  around  section  of  local 
news,  with  the  St.  Petersburg  Times  stuf¬ 
fed  inside. 

Outraged  at  the  marketing  scheme,  the 
Clearwater  Sun  complained  to  ABC  staff 
members  that  St.  Petersburg  was  violat¬ 
ing  C  1.4. 

The  problem  was  delivered  to  ABC’s 
board  of  directors  last  June  who  decided 
that  the  newspaper’s  home  masthead 
would  have  to  be  more  “dominant”  than 
the  Clearwater  edition  name. 

St.  Petersburg  complied  by  setting  the 
edition’s  name  in  boldface  and  attaching 
its  own  masthead  above  it  in  a  larger  point 
size  but  in  relief  type. 

The  Sun  complained  again  since  from  a 
distance,  Clearwater  Times  was  all  a 
reader  saw. 

Newspapers’  executives  attending 
ABC’s  annual  meeting  were  vocal  in  their 
protests  that  the  rule  be  changed,  aban¬ 
doned  or  upheld. 

A  spokesman  for  the  Pittsburgh  Post 
Gazette  said  that  paper  was  involved  in  a 
similar  dispute  with  the  daily  in  Greens¬ 
boro,  PA.,  and  that  it  was  causing  legal 
problems  in  purcasing  syndicated  and 
wire  service  materials.  “They  don’t 
know  if  it’s  a  separate  paper  or  not,  so 
they  don’t  know  what  to  charge,”  one 
observer  said. 

Walter  Santel  from  the  Cincinnati  Post 
and  Enquirer  reminded  his  listeners  that 
the  Post  has  published  a  Kentucky  edi¬ 
tion  for  the  past  90  years. 

“The  day  Reagan  was  shot,  it  didn’t 
make  it  into  Kentucky  editions  so  we 
took  over  two  Cincinnati  editions  but  our 
sales  dropped.  Despite  the  news,  they 
wanted  their  own  edition,”  he  said. 

Robert  J.  Hogg  from  Thomson  News- 
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papers  argued  that  a  change  m  the  rule 
would  hurt  small-to-medium-sized  news¬ 
papers  and  “that’s  ABC’s  largest  news¬ 
paper  segment.” 

Following  the  debate,  the  ABC  board 
of  directors  “clarified”  C  1.4  and  St. 
Petersburg  emerged  victorious. 

The  rule  now  states  that  “editions  or 
portions  of  the  newspaper’s  distribution 
may  show  on  the  front  page  a  name  other 
than  the  name  under  which  ABC 
membership  is  held  provided  the  logo 
type  of  the  member  is  shown  in  a  manner 
consistent  with  the  member’s  basic  logo 
type  on  all  editions,  and  the  term,  ‘edi¬ 
tions,’  is  consistantly  shown  on  each  and 
both  are  clearly  legible.” 

Other  developments  during  the  two- 
and-a-half  hour  newspaper  session  last 
month  included: 

William  C.  Green,  assistant  general 
manager  of  the  Birmingham  News  and 
Post-Herald  defeated  incumbent  Richard 
W.  Carpenter,  former  president  of  the 
San  Francisco  Newspaper  Agency,  in  an 
election  for  a  two-year  term  on  ABC’s 
board  of  directors.  Re-elected  to  two- 
year  terms  on  the  board  were:  Grover  J. 
Friend,  publisher  of  the  Buck  County 
Courier  Times;  and  Sam  D.  Kennedy, 
publisher  of  the  Columbia  (Tenn.)  Daily 
Herald. 

Beginning  Jan.  1,  1982,  newspapers 
will  be  asked  to  provide  an  additional  25% 
of  the  financing  for  ABC’s  coupon  veri¬ 
fication  program. 

An  ABC  spokesman  said  it  “was  never 
the  intent  that  advertisers  support  that 
major  thrust  of  this  project  (as  they  have 
up  until  now).  What  the  advertisers 
would  really  prefer  is  that  the  newspapers 
pick  up  the  extra  costs  in  coupons  or  that 
we  work  ouselves  out  of  a  job.” 

George  J.  Simko,  senior  vicepresident 
and  group  executive  for  Benton  & 
Bowles  Inc.,  told  the  newspaper  execu¬ 
tives  that  19  major  advertisers — including 

11  of  the  top  13  coupon  users,  and  19 
advertising  agencies — including  1 1  of  the 

12  largest  U.S.  agencies,  are  currently 
participating  in  the  program. 

In  addition,  125  newspapers  in  75  mar¬ 
kets  are  involved  in  the  project  to  curb 
misredemption.  To  date,  54  verification 
reports  have  been  completed  and  have 
produced  133  deviations  from  the  guide¬ 
lines.  Roughly  90%  of  those  deviations 
have  been  or  are  in  the  process  of  being 
corrected.  There  are  still  roughly  225 
dailies,  with  circulations  of  more  than 
100,000,  however,  that  have  not  signed 
up  for  the  verification. 

Don  Nizen,  vicepresident  of  consumer 
marketing  for  the  New  York  Times,  was 
appointed  to  head  the  newspaper  divi¬ 


sion’s  committee  on  research  and  de¬ 
velopment.  At  the  top  of  his  agenda  will 
be  an  investigation  of  bulk  sales — 1 1  or 
more  copies  sold  to  hotels,  motels,  res¬ 
taurants  and  airlines  for  free  distribu¬ 
tion — which  the  bureau  presently  does 
not  consider  paid  circulation  but  which 
many  newspapers  think  it  should. 

Reuters  and  UPl 
end  takeover  talks 

By  mutual  agreement,  the  E.W. 
Scripps  Co.  and  Reuters  announced  (De¬ 
cember  1 )  they  were  discontinuing  talks 
on  the  possibility  of  Reuters  acquiring 
United  Press  International. 

Edward  W.  Estlow,  president  of  E.W. 
Scripps  Co.,  parent  company  of  UPI, 
issued  the  statement  and  said,  “We  are 
continuing  exploratory  talks  with 
others.” 

There  were  earlier  reports  of  explora¬ 
tory  talks  between  Reuters  and  the 
Scripps  organization  on  the  possible  ac¬ 
quisition  of  UPI. 

At  the  same  time,  it  was  reported  that 
ABC  News  has  joined  United  Press  Inter¬ 
national  and  Independent  Television 
News,  Ltd.  (ITN),  of  London,  in  joint 
ownership  of  UPITN,  a  worldwide  tv 
news  service. 

ABC  News  purchased  minority  in¬ 
terest  in  the  tv  service,  which  has  been 
jointly  operated  by  UPI  and  ITN. 

Roderick  W.  Beaton,  president  of  UPI, 
welcomed  ABC  as  a  partner  in  UPITN. 
Roone  Arledge,  president  of  ABC  News 
and  Sports  said  ABC’s  participation 
would  strengthen  “one  of  the  world’s 
finest  newsgathering  operations.” 

UPITN  provides  video  and  television 
news  reports  to  more  than  150  tv  stations 
in  77  countries. 

UPITN  transmits  four  daily  satellite 
services  originating  in  London  and  New 
York.  It  feeds  newsfilm  reports,  as  well 
as  documentaries,  features  and  sports,  to 
North  and  South  America,  Asia,  Africa, 
the  Middle  East  and  Europe  and  the 
Soviet  Union. 

ITN  produces  news  for  the  United 
Kingdom’s  independent  television  net¬ 
work. 

Gillerlain  retires 

After  30  years  Bill  Gillerlain,  vicepresi¬ 
dent  Parade  magazine,  retired  November 
1. 

Following  his  discharge  as  Lt.  Com¬ 
mander,  after  five  years  of  service  in 
Naval  Aviation,  Gillerlain  started  his 
career  as  advertising  representative  for 
The  Saturday  Evening  Post  in  the  Mid¬ 
west  in  1945. 

In  1951  he  joined  Parade's  Midwest 
sales  office  and  in  1958  was  transferred  to 
New  York  as  Eastern  manager.  News¬ 
paper  Relations.  He  was  named 
vicepresident  in  1%5. 
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Conference 
on  ethics 
scheduled 

The  University  of  Nevada-Reno  will 
bring  more  than  two  dozen  of  the  most 
prominent  newsmen  and  women  to  a  pub¬ 
lic  conference  at  Lake  Tahoe  this  winter 
on  “The  Ethics  of  the  Story.” 

Theologians  and  philosophers,  histo¬ 
rians  and  psychologists  will  join  the  jour¬ 
nalists  in  three  days  of  panel  discussions 
January  14-17  at  Harrah’s  Hotel-Casino 
in  Stateline,  Nevada. 

Robert  Blair  Kaiser,  UNR  journalism 
chairman  and  a  former  reporter  for  the 
New  York  Times,  said  that  “Too  many 
ethics  seminars  deal  with  picayune  little 
questions  like,  ‘Can  a  reporter  let  a 
source  buy  him  lunch"’’  We  want  to  focus 
on  bigger  issues.  We  won’t  ask  what  jour¬ 
nalists  shouldn’t  be  doing,  but  what  they 
should  be  doing  in  the  exercise  of  their 
moral  power.” 

The  Gannett  Foundaton  will  co¬ 
sponsor  the  conference  with  UNR’s  De¬ 
partment  of  Journalism.  According  to 
Robert  B.  Whittington,  publisher  of 
Nevada  State  Journal  and  Reno  Evening 
Gazette,  both  Gannett  newspapers,  the 
foundation  is  giving  UNR  $20,000  to 
bring  the  panelists  to  Reno-Tahoe. 

Among  the  panelists  are:  Gay  Talese, 
John  Gregory  Dunne,  Joan  Didion,  Tom¬ 
my  Thompson,  Robert  F.  Jones  and  Bar¬ 
ry  Farrell,  all  former  newspaper  and 
magazine  reporters  who  have  turned  their 
talents  to  book  length  fiction  and  non¬ 
fiction. 

Some  panelists  will  come  from  televi¬ 
sion.  Among  these  are  Ron  Nessen,  for¬ 
mer  White  House  correspondent  for 
NBC  News  and  press  secretary  for  Pres. 
Gerald  Ford;  Joseph  Saltzman,  chairman 
of  broadcasting  at  the  University  of 
Southern  California  School  of  Journa¬ 
lism;  and  Stanley  S.  Greenberg,  one  of 
the  nation’s  leading  writers  of  television 
docudrama. 

John  Crewdson,  reporter  for  the  New 
York  Times  who  won  a  Pulitzer  Prize  this 
year  for  his  series  on  Mexican  immigra¬ 
tion,  will  be  on  a  newspaper  panel  with 
Roger  Wilkins,  a  reporter  for  the 
Washington  Star  and  a  member  of  the 
Pulitzer  board,  and  Bill  Green,  until  re¬ 
cently  the  ombudsman  at  the  Washington 
Post.  Also  on  the  panel:  Frank  McCul¬ 
loch,  executive  editor  of  the  Sacramento 
Bee,  and  Lou  Canon,  reporter  covering 
the  White  House  for  the  Washington 
Post.  The  panel’s  moderator  will  be  War¬ 
ren  Lerude,  Pulitzer  Prize-winning  editor 
and  instructor  in  media  law  at  UNR. 

A  Biblical  scholar  heads  the  list  of  non- 
journalists.  He  is  David  Noel  Freedman 
of  the  University  of  Michigan.  He  will 
address  himself  to  the  question,  “What 
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do  stories  do,  for  the  storytellers,  for  their 
audiences?  And  how  do  the  stories  make 
men  and  women  good?” 

Also  among  the  panelists:  Sydney  Pol¬ 
lock  and  Kurt  Luedke,  who  will  screen 
and  discuss  their  forthcoming  movie  from 
Columbia  Pictures,  “Absence  of 
Malice,”  about  an  overambitious  repor¬ 
ter  (played  by  Sally  Field)  who  learns  her 
ethics  the  hard  way.  Pollock  produced, 
Luedke,  a  former  editor  of  the  Detroit 
Free  Press,  wrote  the  screenplay. 

Walter  Karp,  one  of  the  panelists  who 
writes  history  and  criticism,  has  said  that 
“the  traditional  art  of  narration  is  little 
esteemed  in  higher  intellectual  circles. 
But  it  has  a  moral  power.”  Each  of  the 
panelists,  said  Prof.  Kaiser,  will  discuss 
how  he  goes  about  exercising  that  moral 
power  in  his  own  particular  work. 

The  university  is  inviting  national  and 
local  news  executives  to  attend  the  con¬ 
ference.  Others  who  wish  to  attend 
should  phone  or  write  to  the  UNR-Tahoe 
Journalism  Conference,  Division  of  Con¬ 
tinuing  Education  at  the  university.  Tui¬ 
tion  for  the  conference  will  be  $325. 

The  Gannett  Foundation  was  estab¬ 
lished  in  1935  by  the  late  founder  of  the 
Gannett  newspaper  and  is  one  of  the  na¬ 
tion’s  largest  private  foundations.  It  has 
given  more  than  $16  million  to  journal¬ 
ism-related  programs,  its  primary  nation¬ 
al  interest. 

The  foundation  also  contributes  locally 
to  charitable  causes  in  more  than  100 
communities  served  by  the  Gannett  Co., 
Inc.  newspapers,  broadcast  stations,  out¬ 
door  advertising  companies  and  other  in¬ 
terests. 

Scholarship  fund 
for  minorities 

The  Roy  Wilkins  Memorial  Fund  to 
provide  scholarships  for  minority  stu¬ 
dents  has  been  established  in  the  School 
of  Journalism  of  the  University  of  North 
Carolina  at  Chapel  Hill. 

The  original  donor  to  the  fund  wishes  to 
remain  anonymous.  Dean  Richard  R. 
Cole  of  the  School  of  Journalism  said. 

“The  fund  is  modest  now,  but  we  hope 
it  will  grow,”  Cole  said.  “The  school  has 
been  earmarking  some  money  specifical¬ 
ly  for  minority  scholarships,  but  there’s 
not  nearly  enough.” 

Wilkins,  who  was  one  of  the  most 
noted  civil  rights  advocates  in  the  United 
States,  died  on  September  8.  He  was  also 
a  journalist,  but  he  was  best  known  as 
executive  secretary  of  the  National  Asso¬ 
ciation  for  the  Advancement  of  Colored 
People.  Among  his  many  honors  was  the 
1%9  Presidential  Medal  of  Freedom. 

Anyone  may  send  a  contribution  for 
the  fund  to  the  School  of  Journalism, 
Howell  Hall  021A,  UNC-CH,  Chapel 
Hill,  N.C.  27514. 


Libel  suit 
tests  N.Y.’s 
shield  law 

Does  New  York  State’s  shield  cover 
letters  to  the  editor? 

This  question  lies  at  the  heart  of.  a 
$625,000  libel  suit  filed  against  the  Baby¬ 
lon  Beacon,  a  4,500 —  circulation  weekly 
on  Long  Island,  by  a  local  nightclub 
owner. 

The  Beacon  ran  a  letter  criticizing  the 
nightclub  owner  and  alleging  illegal  con¬ 
duct  on  the  club’s  property  by  its  patrons. 
The  weekly  withheld  the  writer’s  name 
on  request. 

Robert  Matherson,  proprietor  of  the 
Oak  Beach  Inn,  wants  the  writer’s  identi¬ 
ty  disclosed  so  he  can  sue  that  person  as 
well  as  the  Beacon’s  publishers,  Jane  and 
Edward  Wolfe. 

Justice  Frank  DeLuca  of  the  New  York 
Supreme  Court  has  ordered  the  Wolfes  to 
reveal  the  name  of  the  letter  writer.  They 
have  refused  to  do  so,  citing  both  their 
First  Amendment  Rights  and  the  shield 
law. 

The  Wolfes  assert  the  letter  writer  is  a 
confidential  source. 

The  Judge  has  ruled  that  the  shield  law 
protects  the  Wolfes  from  contempt  pro¬ 
ceedings,  jail  terms,  and  fines. 

Stephen  Schapiro,  the  Wolfe’s  attor¬ 
ney,  said  his  clients  are  waiting  to  see 
what  the  plaintiff  will  do  next. 

“The  plaintiff  has  indicated  if  there  is 
no  disclosure  he  may  seek  a  summary 
judgment  against  us.  If  that’s  done,  it  nul¬ 
lifies  the  shield  law.” 

Schapiro  said  he  is  seeking  to  have 
Matherson  declared  a  public  figure  but 
there  has  been  no  rqling  on  the  matter  by 
Judge  DeLuca. 

“The  letter  was  written  in  response  to  a 
series  of  paid  ads  by  Matherson  over  a 
year,”  he  commented.  “The  burden  is  on 
the  plaintiff  to  prove  falsity  of  the  letter.” 

Schapiro  said,  “If  we  don’t  get  any 
satisfaction  in  the  state  courts,  then  we’ll 
go  the  Federal  courts.” 

The  plaintiff’s  attorney,  Patrick  Kevin 
Brosnahan,  said  the  First  Amendment 
“doesn’t  protect  people  from  an  open 
ambush  on  another  party.  You  can’t  just 
publish  anything  you  want  under  the 
cloak  of  anonymity.” 

Brosnahan  maintained  that  the  shield 
law  only  protects  reporters  and  not  letter 
writers. 

“The  person  who  wrote  the  letter  isn’t 
covered  by  the  same  legal  theories  that  a 
newspaper  might  be,”  he  remarked. 

Brosnahan  said  if  the  shield  law  covers 
letter  writers  it  will  be  “open  season  on 
any  business.  Anonymous  letters  will  be 
used  to  slander  and  libel  anybody.” 

“The  fact  that  he  (Matherson)  took  out 
newspaper  ads  to  defend  himself  I  don’t 
think  makes  him  a  public  figure,”  he  said. 
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ABC  to  conduct  test 
audit  of  cable  users 


In  a  one-sentence  announcement  the 
Audit  Bureau  of  Circulations  suggested  it 
may  enter  the  cable  tv  field. 

Outgoing  ABC  president  Alan  T.  Wol¬ 
cott  told  the  group's  annual  meeting  in 
Chicago  (November  4)  that  the  Bureau 
was  considering  verifying  the  number  of 
subscribers  to  cable  tv  networks. 

According  to  Wolcott’s  successor, 
David  Keil,  ABC’s  Forward  Planning 
Committee  has  been  working  on  the  idea 
for  at  least  the  last  18  months  and  decided 
last  week  to  conduct  a  test  verification  of 
Turner  Broadcasting  Systems  in  Atlanta 
within  the  next  few  months. 

“We  have  had  a  series  of  on-going  dis¬ 
cussions  with  cable  networks  interested 
in  the  project,’’  Keil  said,  adding  that  one 
of  those  was  Turner  Broadcasting. 

If  the  upcoming  test  is  successful,  ABC 
could  officially  enter  the  cable  auditing 
world  this  summer  if  its  board  of  directors 
approved  the  move  during  its  June 
meeting. 

Keil  stressed  that  ABC  would  audit 
only  cable  networks  that  sell  advertising. 
“We’re  not  interested  in  verifying  local 


systems  because  it’s  just  too  hard. 
They’re  6,000  of  them  out  there  and  most 
of  them  don’t  originate  advertising,’’  he 
said. 

Wolcott  told  a  reporter  that,  “At  pre¬ 
sent,  there’s  no  accepted  source  that  pin¬ 
points  the  penetration  level  of  the  various 
cable  outlets,  and  estimates  run  all  over 
the  board.  However,  we  could  quickly 
become  the  recognized  authority  because 
of  our  reputation  for  honesty  and  integri¬ 
ty.  Advertisers  need  reliable  information 
on  this  increasingly  important  medium. 
ABC  will  become  an  irreplaceable  indus¬ 
try  resource  if  we  develop  an  expertise  in 
cable  to  go  along  with  our  existing  ser¬ 
vice.” 

Wolcott  said  he  was  confident  ABC 
print  members  would  accept  the  ABC  ex¬ 
pansion  plan  because  so  many  of  them  are 
involved  in  cable  themselves. 

ABC’s  task  force  on  the  subject  in¬ 
cludes  members  from  Proctor  &  Gamble, 
Benton  &  Bowles,  Bristol-Myers,  Mac- 
Lean  Hunter,  Meredith  Corp.  and  Ott- 
away  Newspapers 


Valassis  and  Company 
adds  47  new  markets 


George  F.  Valassis  and  Co.,  the  na¬ 
tion’s  largest  producer  of  free-standing 
advertising  inserts,  has  added  47  new 
markets  to  the  areas  reached  by  its  IM¬ 
PACT  (TM)  inserts,  bringing  its  total  to 
178  markets. 

The  expansion  will  become  effective  in 
April,  1982  said  George  F.  Valassis, 
chairman. 

“This  expansion  was  primarily  the  re¬ 
sult  of  overwhelming  requests  from  our 
clients,”  Valassis  explained.  “With  our 
47  new  markets,  17  of  which  are  exclusive 
in  our  industry,  our  IMPACT  inserts  will 
reach  a  total  of  37,475,000  households 
and  18  more  markets  than  any  of  our  com¬ 
petitors.” 

Most  of  the  market  expansion  is  in  the 
Sunbelt  and  West  Central  regions  of  the 
U.S.,  the  areas  specifically  requested  by 
Valassis’  clients. 

“We  were  also  pleased  to  be  able  to 
add  Honolulu,  Hawaii,  to  our  list  of  mar¬ 
kets,”  Valassis  noted. 

In  addition  to  client  requests,  Valassis 
and  Co.  also  used  such  criteria  as  an 
area’s  effective  buying  income  and  total 
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retail  sales  in  selecting  its  new  markets. 

George  F.  Valassis  and  Co.  is  head¬ 
quartered  in  Livonia,  Michigan.  Last 
year  they  distributed  over  800  million 
free-standing  inserts. 

Correction 

In  the  “About  awards”  column  that 
appeared  in  the  November  21  issue  of 
E&P,  it  was  incorrectly  reported  that  the 
Port  Huron  Times-Herald  won  the  1981 
Detroit  Press  Club  Foundation  Medallion 
for  public  service.  The  award  was  pre¬ 
sented  to  the  Detroit  News  for  its  “con¬ 
tinuing  coverage  of  the  high  incidents  of 
cancer  deaths  among  certain  auto  work¬ 
ers”  by  reporters  Douglas  lllka,  Ric 
Bohy,  Mike  Martindale  and  deputy  news 
editor  A1  Stark.  The  yearlong  coverage 
prompted  three  scientific  studies  con¬ 
firming  that  certain  skilled  workers  suf¬ 
fered  a  higher — than — usual  rate  of  can¬ 
cer.  It  was  the  News’  fifth  Medallion 
since  1%5.  The  awards  were  announced 
on  May  7. 


Rita  Jensen 

(Continued  from  page  8) 

have  chosen  to  be  anything  but  candid” 
with  the  Advocate’s  readers  regarding 
the  inaccurate  information  which  was 
published. 

“It’s  always  kind  of  sad  when  a  news¬ 
paper  involved  in  a  story  tries  to  take  the 
stonewall  route,”  he  said.  “We  are  al¬ 
ways  critical  of  public  figures  who  are  not 
willing  to  talk  and  explain.” 

Haiman  added  that  since  “the  manage¬ 
ment  has  not  revealed  the  information”  in 
the  case,  it  is  “impossible”  for  him  “to 
cast  a  judgment”  about  how  the  Advo¬ 
cate  handled  its  stories  on  Jensen. 

Haiman  said  a  “reporter  has  a  right  to 
her  private  life.  I  do  believe  that  just  be¬ 
cause  one  is  a  reporter,  one  does  not  give 
up  all  of  one’s  rights  as  a  citizen.” 

Regarding  a  reporter’s  personal  rela¬ 
tionships,  Haiman  said  if  knowledge  of  a 
criminal  offense  is  involved,  as  opposed 
to  a  misdemeanor,  the  reporter’s  “obliga¬ 
tion  as  a  citizen  and  journalist  outweighs 
the  obligation  of  a  friend.” 

Michael  J.  Davies,  editor  of  the  Kansas 
City  Star  and  Times,  remarked  the  Advo¬ 
cate  should  have  told  its  readers  more 
about  Jensen’s  dismissal. 

“We  owe  it  to  the  public  to  be  as  open 
as  we  possibly  can,”  he  said.  “It’s  natu¬ 
ral  to  say  what  the  infraction  is.  We  are 
constantly  jumping  on  public  people  who 
keep  information  secret.  Regardless  of 
the  merits  of  the  case,  it  looks  bad  when 
we  try  to  play  the  same  game.” 

Davies  observed  the  Jensen  situation 
had  “two  thrusts:  getting  information  for 
publication  and  getting  information  for 
management  purposes.  I  suspect  in  some 
cases  the  two  are  not  quite  the  same.  The 
employee  has  no  obligation  to  answer  the 
employer’s  questions.  The  employer  has 
no  obligation  to  keep  her.” 

Davies  said  reporters  do  “give  up  some 
civil  rights  when  we  get  into  this  business. 
We  have  to  be  awfully  careful  with  whom 
we  associate.  Even  off  duty  we  represent 
the  newspaper  we  work  for.” 

Davies  explained,  “1  don’t  think  we’re 
moral  policemen,”  but  added  if  Jensen 
had  “a  good  suspicion”  that  her  room¬ 
mate  was  “a  celebrated  fugitive,”  then 
she  “absolutely”  had  a  journalistic 
obligation  to  report  it. 

“Everything  is  grist  for  the  mill,”  he 
commented. 

“If  a  reporter  knowingly  let  f2dse  in¬ 
formation  get  into  the  paper,  that  should 
be  a  firing  offense.  That’s  a  firing  offense 
around  here ,  ”  said  Bob  Ingle ,  an  editorial 
columnist  for  the  Atlanta  Constitution. 

Ingle  said  he  cannot  “comment  on  the 
editor’s  judgment”  in  the  Jensen  situa¬ 
tion  because  “I  can’t  really  decipher 
‘  who’s  telling  the  truth.  This  goes  a  little 
I  further  than  a  news  story.  We’re  talking 
about  personal  matters.” 
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Women  seek  Legal  battle  looms 
to  toJkw  ^ms  over  naming  of  editor 


Michele  Himmelberg,  Sacramento  Bee 
sportswriter,  went  into  the  San  Francisco 
49ers  locker  room  for  post-game  inter¬ 
views  November  15  thanks  to  a  court 
order  and  the  support  of  her  editor. 

“It  went  just  fine,”  said  Bee  executive 
sports  editor  Jim  Dawson,  who  accompa¬ 
nied  her  into  the  locker  room.  “There 
was  no  problem  for  her  and  for  the  play¬ 
ers,  as  far  as  I  could  tell.” 

U.S.  District  Judge  Marilyn  Hall  Patel 
had  issued  an  emergency  ruling  ordering 
the  team  to  allow  Himmelberg  into  the 
locker  room  after  the  game  if  the  49ers 
allowed  male  reporters  access. 

The  Bee  went  to  court  on  the  matter 
after  Himmelberg  was  denied  admittance 
to  the  locker  room  at  two  previous  games. 

“All  we  were  asking  was  equal  ac¬ 
cess,”  Dawson  explained.  “Michele  is  a 
full-fledged  sports  writer  who  covers  the 
Pacific  Coast  college  conference  and  the 
National  Football  League.” 

Dawson  said  Himmelberg  previously 
worked  for  the  Fort  Meyers  (Fla.)  News- 
Press,  where  she  covered  games  of  the 
Tampa  Bay  Buccaneers.  That  team, 
Dawson  added,  also  denied  her  access  to 
the  locker  room  but  later  agreed  to  let  her 
in. 

According  to  Dawson,  14  NFL  teams 
allow  women  sports  writers  into  their 
locker  room. 

“I  wish  the  NFL  would  get  their  act 
together  and  make  a  rule  for  the  entire 
league,”  Dawson  said.  “This  is  not  a 
moral  issue.  Michele  and  other  women 
sports  writers  are  just  trying  to  do  their 
jobs.” 

Meanwhile,  the  Los  Angeles  Rams, 
faced  with  a  similar  suit,  amended  its 
policy  on  women  reporters  in  the  dressing 
room.  The  team  announced  it  will  provide 
a  separate  room  at  Anaheim  Statium  for 
player  interviews,  giving  equal  access  to 
all  reporters.  The  dressing  room  will  be 
closed. 

The  action  was  a  response  to  a  suit 
brought  by  the  Los  Angeles  Herald  Ex¬ 
aminer  on  behalf  of  sports  columnist  Di¬ 
ane  K.  Shah. 

The  newspaper  agreed  to  the  change 
but  said  it  would  continue  to  press  for  an 
“open  dressing  room”  policy. 

Sale  completed 

Capital  Cities  Communications,  Inc. 
said  that  it  completed  the  acquisition  of 
WBIE-fm  from  the  Marietta  Broadcast¬ 
ing  Company,  Inc.,  for  approximately 
$7,5(X),(X)0  cash.  The  Georgia  station  will 
be  programmed  in  a  country  and  western 
format,  with  its  call  letters  changed  to 
WKHX-fm. 


The  owner  and  temporary  editor  of  the 
Anderson  (Ind.)  Herald  has  succeeded  in 
obtaining  a  temporary  injunction  against 
the  daily’s  publishing  corporation,  pro¬ 
hibiting  it  from  appointing  a  new  editor  to 
the  80  year  old  newspaper. 

The  court  action  against  the  joint  oper¬ 
ating  company  which  also  publishes  the 
evening  Anderson  Bulletin  was  handed 
down  last  month  after  Jack  Scott,  whose 
family  founded  the  Herald  in  IWl  and 
currently  owns  75%  of  its  stock,  learned 
that  Anderson  Newspapers  Inc.  wanted 
to  modify  the  corporation  bylaws  which 
place  Herald  personnel  appointments  in 
the  hands  of  the  Scott  family. 

According  to  Scott,  the  legal  battle  be¬ 
gan  in  September  following  the  death  of 
his  father,  former  Herald  editor  and 
vicepresident,  John  E.  Scott,  in  August. 

Scott  said  the  two  papers  merged  their 
business  operations  in  1949,  but  that  the 
Herald  has  always  retained  its  editorial 
independence  which  he  said  ANI’s  latest 
move  would  jeopardize. 

“The  Herald’s  newsroom  is  our  re¬ 
sponsibility,”  Scott  argued  before  a  Han¬ 
cock  County  Superior  Court  in  Novem¬ 
ber.  “To  leave  it  for  one  minute,  one  day 
is  irreparable.  It’s  not  something  to  be 
toyed  with.” 

Scott  is  presently  acting  as  temporary 
editor,  dividing  his  time  between  the 
Herald  and  a  local  law  practice. 

Scott  said  he  is  seeking  a  permanent 
injunction  against  ANl  as  well  as  punitive 
damages  from  four  of  its  officials,  includ¬ 


ing  president  Robert  E.  Jackson  and 
secretary-treasurer  Charles  W.  Laughlin. 

At  E&P  press  time,  Jackson  said  he 
could  not  comment  on  the  case  before 
speaking  with  his  attorney. 

Newsroom  adopts 
Code  of  Ethics 

The  news  and  editorial  staffs  of  the 
Florida  Times-Union  and  Jacksonville 
Journal  have  adopted  a  Code  of  Ethics 
for  avoidance  of  conflicts  of  interest. 

The  code  covers  prohibitions  on 
“freebies,”  such  as  gifts  and  favors; 
food,  drinks  and  hospitality;  passes  and 
tickets;  and  free  or  discount  travel,  vaca¬ 
tions  and  memberships. 

It  also  spells  out  restrictions  on  con¬ 
duct  such  as  outside  jobs  and  freelancing; 
volunteer  and  political  activity;  use  of  in¬ 
sider  information;  radio-tv  appearances; 
and  participation  in  contests. 

The  code  is  the  work  of  several  staff 
committees  and  took  nearly  a  year  to 
complete.  A  number  of  other  codes  were 
studied,  meetings  were  held  and  com¬ 
ment  was  solicited  from  the  entire  staff . 

Finally,  readers  were  informed  of  the 
code,  printed  in  its  entirety,  in  a  60  col¬ 
umn-inch  spread  in  the  commentary  sec¬ 
tion  of  a  Sunday  edition.  Times-Union 
and  Journal  editor  Robert  P.  Clark,  in  a 
foreword,  explained  why:  “Perhaps  the 
sharing  of  it  with  you  will  help  us  hew  to 
the  line  we  set  for  ourselves.” 


LAT—WP  News  Service  expands 
distribution  to  33  countries 


Distribution  of  the  Los  Angeles  Times- 
Washington  Post  News  Service  by  Deuts¬ 
che  Presse-Agentur  (dpa)  will  be  ex¬ 
tended  January  1,  1982  to  33  more  coun¬ 
tries  in  Europe,  Asia,  Africa  and  the  Mid¬ 
dle  East. 

The  33  countries  include: 

Belgium,  Holland,  Luxembourg,  Au¬ 
stria,  Switzerland,  Hungary,  Yugoslavia, 
Czechoslovakia,  East  Germany,  Egypt, 
Bahrein,  United  Arab  Emirates,  Kuwait, 
Saudi  Arabia,  Iraq,  Syria,  Jordan,  India, 
Pakistan,  Taiwan,  Indonesia,  Qatar, 
Morocco,  Algeria,  Kenya,  Tunisia, 
Oman,  Zambia,  Tanzania,  Zimbabwe, 
Mozambique,  The  Phillippines  and  Sri 
Lanka. 

The  announcement  was  made  by  Dr. 
Thilo  Pohlert,  president  of  dpa,  and  by 
Ca!  Thornton,  president  of  the  Times- 
Post  Service. 


Earlier,  the  agencies  announced  joint 
distribution  in  Latin  America,  Spain,  Por¬ 
tugal  and  West  Germany. 

In  Europe,  in  addition  to  the  full  LAT- 
WP  service,  dpa  will  offer  a  special  selec¬ 
tion  of  Times-Post  spot  news  and  feature 
stories  in  English  transmitted  via  dpa’s 
Europe-wide  German  language  news- 
wire. 

The  Spanish  language  newswire  of  dpa 
began  offering  a  special  selection  of  LAT- 
WP  material  in  English  November  1. 
“The  Latin  America  project  has  proved 
to  be  such  a  success  that  it  was  logical  to 
extend  the  cooperation  with  dpa  on  a 
world-wide  basis,”  Thornton  said. 

Pohlert  commented:  “The  further  ex¬ 
pansion  with  Times-Post  will  result  in 
many  benefits  for  the  world’s  press  com¬ 
munity.” 
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Job  referral 
system  set  up 
for  minorities 

Is  there  a  minority  journalist  some¬ 
where  in  the  United  States  who  thinks  he 
or  she  might  want  to  be  an  editorial  wri¬ 
ter?  Is  there  an  employer  somewhere  who 
would  like  to  add  a  minority  voice  to  his 
or  her  editorial  page  staff,  but  doesn’t 
know  where  to  look? 

Bringing  the  prospective  minority 
editorial  writer  and  the  prospective  em¬ 
ployer  together  is  the  goal  of  a  job  referral 
system  developed  by  the  Joint  Commit¬ 
tee  on  Minority  Editorialists,  a  task-force 
representing  three  national  professional 
journalism  organizations. 

A  list  cf  “talent  specialists”  main¬ 
tained  by  the  committee  now  has  been 
revised  and  expanded,  according  to 
chairman  Michael  Richardson  of  the  St. 
Petersburg  (Fla.)  Evening  Independent. 

For  the  first  time  since  the  system  was 
created  in  1979,  the  list  of  educators, 
news  professionals  and  minority  employ¬ 
ment  experts  now  includes  a  number  of 
Spanish-speaking  contacts. 

A  year-long  effort  to  bring  the  job  refer¬ 
ral  list  up  to  date  was  undertaken  by  the 
Minority  Participation  Committee  of  the 
National  Conference  of  Editorial  Wri¬ 
ters,  chaired  by  George  Neavoll  of  the 
Wichita  Eagle-Beaccn. 

“Now  an  editor  can  consult  a  know¬ 
ledgeable  person  for  help  in  recruiting  a 
minority  editorial  writer — including, 
Spanish-speaking  writers,”  Richardson 
said.  “It’s  a  breakthrough.  No  fee,  just 
good,  sound  counsel.  George  Neavoll’s 
committee  should  be  proud.” 

The  Joint  Committee  on  Minority  edi¬ 
torialists  works  on  minority  editorial 
affairs  on  behalf  of  the  National  Confer¬ 
ence  of  Editorial  Writers,  the  National 
Association  of  Black  Journalists  and  the 
National  Broadcast  Editorial  Associa¬ 
tion. 

Participants’  affiliations,  full  addresses 
and  telephone  numbers  follow; 

Sam  Adams,  associate  professor.  William  Allen  White 
School  of  Journalism,  University  of  Kansas,  Lawrence, 
Kans.  66045:  (913)  864.4755. 

Elaine  S.  Ayala.  Corpus  Christ!  Caller-Times.  P.O.  Box 
9136,  Corpus  Christ!,  Tex.  78406:  (512)  864-2011. 

Or.  Lionel  C.  Barrow.  Jr.,  Dean.  School  of  Communica¬ 
tions.  Howard  University,  Washington.  O.C.  20059:  (202) 
636-7690. 

Ray  Chavez.  Dept  of  Journalism  and  Mass  Communica¬ 
tions.  San  Jose  State  University,  Washington  Square.  San 
Jose.  Calif.  95192:  (408)  277-3161. 

Reese  Cleghorn,  Dean.  College  of  Journalism.  Universi¬ 
ty  of  Maryland,  College  Park,  Md.  20742:  (301)  454-2240. 

William  G.  Connolly  Jr.,  managing  editor,  Virginian- 
Pilot.  ISO  West  Brambleton  Ave.,  Norfolk.  Va.  23501 :  (604) 
446-2000. 

Joseph  Davidson.  Philadelphia  Bulletin,  30th  &  Market 
Sts..  Philadelphia.  Pa.  19101 :  (215)  662-7550. 

Frank  dal  Olmo,  Los  Angeles  Times,  Times  Mirror 
Square.  Los  Angeles.  Calif.  90053:  (213)  972-5000. 

Dr.  John  De  Mott,  professor.  Dept  of  Journalism.  Mem¬ 
phis  State  University,  Memphis.  Tenn.  38152:  (901)  454- 
2853. 
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Fernando  Dovalina,  news  editor.  Houston  Chronicle. 
P.O.  Box  4260.  Houston.  Tex.  77210;  (713)  220-7171. 

R.  Ferrell  Ervin.  Head.  Dept  of  Journalism,  Norfolk  State 
Univeisity,  2401  Corprew  Ave.,  Norfolk.  Va.  23504:  (804) 
6234330. 

Gerald  Garcia.  San  Bernardino  Sun.  399  D  St.  San  Ber¬ 
nardino.  Calif.  92401 :  (714)  889-9666. 

Dr.  Felix  Gutierrez.  Head  of  Mass  Communications. 
School  of  Journalism,  University  of  Southern  California. 
Los  Angeles.  Calif.  90007;  (213)  743-7287. 

Prof.  Jay  T.  Harris.  Assistant  Dean.  Medill  School  of 
Journalism.  Northwestern  University,  1845  Sheridan  Rd. 
Evanston.  III.  60201 ;  (312)  492-7207. 

Nancy  Hicks,  president.  Institute  for  Journalism  Educa¬ 
tion,  607  Evans  Hall.  University  of  California,  Berkeley, 
Calif.  94720;  (415)  642-3503. 

Karen  Aileen  Howze.  GANSAT.  1627  K  Street  N.W.. 
Washington.  D  C.  20006;  (202)  822-3858. 

Ray  Inouye.  Seattle  Times.  P.O.  Box  70.  Seattle.  Wash. 
98111;  (206)  622-0300. 

Francisco  Jose  Lewels.  associate  professor.  Dept  of 
Mass  Communication,  University  of  Texas  at  El  Paso.  El 
Paso.  Tex.  79968;  (915)  747-5129. 

Carlita  Montoya,  assistant  managing  editor.  San  Angelo 
Standard-Times.  34  West  Harris.  San  Angelo.  Tex.  76903; 
(915)  653-1221.  ext.  244. 

Richard  E.  Moore,  director.  Information  Services,  North 
Carolina  Agricultural  and  Technical  State  University, 
Greensboro,  N.C.  27411;  (919)  379-7582. 

Dr.  Frank  Newton,  executive  director.  California  Chica- 
no  News  Media  Association.  School  of  Journalism  (GFS 
315).  University  of  Southern  California.  Los  Angeles.  Calif. 
90007;  (213)  743-7158. 

Robert  Reed,  senior  producer,  NBC  News.  300  West 
Alameda  Av..  Burbank.  Calif.  91523;  (213)  460-3281 
Vince  Sanders,  vicepresident.  News  and  Operations. 
Nations!  Black  Network.  1350  Avenue  of  the  Americas, 
New  York.  N  Y.  10019;  (212)  586-0610. 

Victoriano  F.  Samo.  copy  editor.  Pacific  Daily  News.  P.O. 
Box  ON.  Agana.  Guam  96910;  (671)  477-9711. 

Frank  Sotomayor.  Los  Angeles  Times.  Times  Mirror 
Square.  Los  Angeles.  Calif.  90053;  (213)  923-9711. 

Chuck  Stone,  senior  editor.  Philadelphia  Daily  News, 
4(M  North  Broad  St.,  Philadelphia.  Pa.  19101;  (215)  854- 
2614. 

Monte  I.  Trammer,  Detroit  Free  Press.  321  West  Lafayet¬ 
te,  Detroit.  Mich.  48231;  (313)  222-5392. 

Ann  B.  Walker,  director.  Office  of  Media/Public  Liaison. 
Community  Services  Administration,  Washington.  D.C. 
20506;  (202)  727-6520. 

Robert  Webb,  Washington  Post,  1150 15th  Street.  N.W., 
Washington.  D  C.  20071 ;  (202)  223-6000. 

Dr.  Clint  Wilson.  Administrtor,  Media  Institute  (or  Minor¬ 
ities.  School  of  Journalism,  University  of  Southern  Califor¬ 
nia,  Los  Angeles.  Calif.  90007;  (213)  743-8970 

Howard  Univ.  plans 
11th  Conference 

Over  2,000  persons  from  the  academic 
and  professional  sectors  of  the  field  of 
communications  are  expected  to  attend 
the  11th  Annual  Communications  Con¬ 
ference  scheduled  to  be  held  at  Howard 
University,  February  18-21. 

For  several  years  the  Conference  has 
been  the  largest  assembly  of  minorities  in 
communications  in  the  United  States. 

Each  Conference  includes  discussions, 
addresses  and  seminars  on  major  contem¬ 
porary  issues  in  communications.  The 
theme  for  next  year’s  Conference  will  be 
“The  Future  of  Communications:  A  Bat¬ 
tle  for  the  Human  Mind.” 

The  Conference  will  also  provide 
opportunities  for  minorities  seeking  em¬ 
ployment  in  the  field  to  meet  with  repre¬ 
sentatives  of  communications  outlets. 

Details  are  available  from  Mrs.  Peggy 
Pinn-Cooper  (202)  636-7491  or  at  Con¬ 
tinuing  Education  and  Community  Ser¬ 
vice  Programs,  School  of  Communica- 
tins,  Howard  University,  Washington, 
D.C.  20059. 


5  reporters  win 
Patterson  awards 

The  Alicia  Patterson  Foundation  has 
awarded  a  total  of  $100,(X)0  to  5  reporters 
to  support  their  writings  during  1982, 
according  to  Alice  Arlen,  executive 
director  of  the  foundation. 

The  awards  went  to  a  feature  writer,  an 
investigative  news  editor,  a  national  news 
reporter,  an  economics  reporter,  and 
assistant  editor  of  an  opinion  page.  They, 
will  study  and  write  about  a  wide  variety; 
of  subjects  ranging  from  organized  crime 
to  the  semiconductor  industry,  and  they 
will  take  a  year  off  from  their  regular  em¬ 
ployment  to  do  it. 

The  fellowship  winners  in  the  17th 
annual  competition  are: 

Frank  Lipsius,  feature  writer.  Finan¬ 
cial  Times  of  London; 

Bruce  Locklin,  investigative  news  edi¬ 
tor,  Bergen  (N.J.)  Record; 

T.R.  Reid,  national  news  reporter, 
Washington  Post; 

Robert  Samuelson,  economics  repor¬ 
ter,  National  Journal; 

Mercedes  Lynn  de  Uriarte,  assistant 
editor.  Opinion  Page,  Los  Angeles  Time; 
They  were  chosen  by  a  panel  of  judge  . 
Lipsius  will  study  the  neutralization  of 
Europe. 

Locklin  will  investigate  aspects  of 
organized  crime. 

Reid  will  investigate  the  U.S.  semicon¬ 
ductor  industry. 

Samuelson  will  report  on  changes  in 
the  U.S.  economy  since  World  War  11. 

Ms.  de  Uriarte  will  study  facets  of  so¬ 
cial  change  in  the  U.S.  and  Central 
America. 

The  fellowships  were  made  possible 
through  a  bequest  by  the  late  Alicia  Pat¬ 
terson,  who  was  editor  and  publisher  of 
Newsday  for  23  years  before  her  death  in 
1%3.  Applications  are  accepted  from 
U.S.  citizens  who  are  print  journalists 
with  at  least  five  years  of  professional 
experience.  Alicia  Patterson  Foundation 
journalism  fellows  are  chosen  by  annual 
competition  which  opens  in  June. 

Correction 

A  chart  appearing  on  page  16  of  the 
October  24  issue  of  E&P,  which  listed  the 
growth  in  income  per  household  in  the 
Southern  Newspaper  Publisher  Associa¬ 
tion  area  states,  carried  the  wrong  1981 
figure  for  Alabama. 

The  average  income  per  household  in 
Alabama  in  1981,  according  to  the  E&P 
Market  Guide,  is  $18,742,  not  $21,975  as 
was  reported  in  the  chart.  The  latter  fi¬ 
gure  is  the  average  income  per  household 
of  the  entire  United  States  and  was  in¬ 
advertantly  placed  in  the  Alabama 
column. 

Alabama’s  average  income  per  house- 
'  hold  in  1981  is  101%  more  than  the  1970 
average  of  $9,323. 
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Final  arguments  made 
in  Seattle  JOA  hearing 


Arguments  on  the  proposed  joint  oper¬ 
ating  agreement  between  the  Seattle 
Times  and  the  Seattle  Post-Intelligencer 
ended  (November  25),  but  only  after  a 
Seattle  manufacturer  made  a  dramatic 
last  minute  offer  to  buy  the  P-’  by  sending 
his  secretary  to  the  courtrco'i;  'vith  a  let¬ 
ter  stating  the  r  Ter 

Donald  L.  Snei'ma;’,  a  multimillionaire 
manufacturer  of  collating  and  bindery 
equipment  who  says  he  has  enough 
money  to  buy  the  P-I  without  the  help  of 
other  investors,  suggested  that  negotia¬ 
tions  on  the  paper  be  started  at  a  price  to 
be  set  by  independent  third  party 
appraisal. 

The  letter  drew  cries  of  Cu-  "age  ^rom 
attorneys  for  the  P-I  and  Time>,  who  call¬ 
ed  it  a  last  minute  “grandsti  'i  nrg  evTort 
and  urged  the  court  not  to  ‘dig¬ 
nify”  it  by  admitting  it  as  evidence. 
However,  Judge  Daniel  H.  Hanscom  did 
admit  the  letter,  but  without  comments  as 
to  its  value  or  seriousness. 

The  offer  was  characterized  by  attor¬ 
ney  Bill  Dwyer,  who  represents  oppo¬ 
nents  to  the  JOA,  as  the  third  offer  in  the 
hearing  record  from  a  party  currently  in¬ 
terested  in  buying  the  P-I.  Dwyer  said 
earlier  offers  by  Australian  newspaper 
magnate  Rupert  Murdoch  and  former 
Washington  Congressman  Jack  Cunning¬ 
ham  were  still  open. 

However,  Hearst  attorney  Jonathan 
Thackeray  insisted  neither  Murdoch  nor 
Cunningham  had  ever  actually  made  an 
offer,  but  had  only  expressed  interest. 

Dwyer  has  presented  evidence  on  two 
other  attempts  to  buy  the  P-I  that  are  no 
longer  open.  Former  P-I  editor  Louis 
Guzzo  told  the  court  that  after  he  had  left 
the  paper  he  had  acted  as  a  go-between  in 
a  1978  attempt  by  Joe  Allbritton,  then 
publisher  of  the  Washington  Star,  to  buy 
the  paper.  Another  witness,  Charles 
Treat,  an  Arizona-based  newspaper 
broker,  said  he  had  arranged  a  meeting  in 
1976  between  Hearst  president  Frank 
Bennack  and  Karl  Eller,  then  president  of 
Combined  Communication ■>  Corp.,  who 
was  interested  in  buying  the  P-I. 

Dwyer  tried  until  the  last  minute  to  get 
broadcast  journalist  Bill  Moyer  to  return 
a  written  desposition  to  the  court  describ¬ 
ing  his  reported  attempt  to  buy  the  paper, 
but  Moyer  never  responded. 

As  the  hearings  closed  after  18  days  in 
the  courtroom,  Dwyer  restasets  his  belief 
in  the  unconstitutionality  of  the  1970 
Newspaper  Preservation  Act,  which  pro¬ 
vides  for  joint  operating  agreements  such 
as  the  one  being  sought  in  Seattle  when 
one  newspaper  can  be  proved  to  be  “in 
probable  danger  of  financial  failure.”  The 


act  sets  up  an  exemption  to  the  Sherman 
Antitrust  Act,  a  law  Dwyer  called 
“almost  comparable  to  the  Constitu¬ 
tion,”  and  fails  to  provide  constitutional¬ 
ly  guaranteed  “equal  protection  under 
the  law”  to  all  publishers,  he  said.  Dwyer 
will  file  his  brief  on  the  constitutional 
issue  with  the  judge  December  9,  the  fil¬ 
ing  date  for  final  briefs  from  all  partici¬ 
pants  in  the  hearing. 

In  the  final  arguments  Hearst  attorney 
Thackeray  reviewed  the  financial  condi¬ 
tion  of  the  P-I  and  insisted  it  could  never 
make  a  profit.  The  P-I  reported  fluctuat¬ 
ing  losses  for  every  year  since  1%9.  They 
hit  $1.5  million  on  revenues  of  almost  $40 
million  last  year  and  are  predicted  at  more 
than  $2  million  this  year. 

“For  the  past  13  years,  during  boom 
times  and  bad,  the  P-I  has  lost  money,” 
he  said.  During  that  period  Hearst  has 
sunk  more  than  $20  million  into  the  P-1. 
There  has  been  no  return  on  that  money, 
nor  is  there  any  return  in  sight.”  He  re¬ 
viewed  “intensive”  cost  cutting  efforts 
the  company  has  made  over  the  years, 
but  cited  declining  advertising  and  cir¬ 
culation  share  of  field  figures  to  show  the 
paper’s  condition. 

The  opponents’  attorney  Dwyer  in¬ 
sisted  in  his  closing  argument  that  the  P-I 
is  not  failing  at  all,  and  declared,  “There 
is  more  danger  of  financial  success.”  He 
argued  losses  since  1%8  have  been  mar¬ 
ginal  compared  to  revenues,  and  after 
subtracting  charges  to  the  P-I  for  Hearst 
services  that  were  not  worth  the  expense, 
the  losses  were  even  smaller. 

Dwyer  insisted  the  paper  was  well  posi¬ 
tioned  for  profitability  in  the  next  few 
years  because  it  has  recently  made  some 
long  needed  improvements  in  circulation 
system  and  format. 

The  P-I’s  financial  straits  over  the  past 
13  years  have  been  due  to  bad  manage¬ 
ment,  Dwyer  asserted.  “There  was  a 
policy,  for  whatever  reason,  of  depriving 
the  P-I  of  what  it  needed  to  compete,”  he 
said.  He  cited  testimony  by  a  former  edi¬ 
tor  to  show  that  the  P-I’s  editorial  depart¬ 
ment  had  not  been  provided  enough 
newshole  or  staff  to  compete  effectively 
with  the  Times,  and  other  testimony  that 
indicated  serious  problems  in  circulation. 

If  the  Newspaper  Preservation  Act  is 
used  to  rescue  a  paper  that  has  been  mis¬ 
managed,  he  concluded,  then  it  unjustly 
rewards  that  mismanagement. 

Thackeray  denied  the  charges  of  mis¬ 
management.  “The  P-I  has  all  the  money 
it  needs  from  the  Hearst  Corporation. 
There  has  never  been  a  money  problem  at 
the  P-I,”  he  said.  “Each  department  had 
its  wish  list,  and  it  was  the  job  of  top 


management  to  sift  through  these  re¬ 
quests.” 

Thackeray  pointed  out  that  editorial 
staffing  had  remained  “relatively  con¬ 
stant”  as  other  departments  were  cut  and 
that  the  P-I’s  reporters  had  in  some  years 
won  more  awards  for  journalistic  excell¬ 
ence  than  any  other  newspaper  in  the 
Northwest.  He  insisted  cost  cutting  had 
been  aimed  at  departments  where  it  was 
warranted,  and  it  had  never  damaged  the 
newspaper. 

“The  Newspaper  Preservation  Act 
permits  a  joint  operating  agreement  to 
rescue  any  paper  from  financial  failure. 
How  it  got  there  is  not  relevant.” 

The  final  bone  of  contention  between 
the  lawyers  was  the  question  of  whether 
the  P-I  should  be  offered  for  sale. 

Dwyer  maintained,  “The  purpose  of 
the  Act  is  not  to  protect  an  individual 
owner  or  way  of  doing  business.  The  pur¬ 
pose  of  the  Act  is  to  preserve  editorial 
voices  if  they  would  otherwise  be  lost.” 
He  insisted  that  putting  the  paper  on  the 
block  was  the  only  way  to  test  for  sure 
whether  it  was  failing. 

But  Thackeray  insisted  the  Act  doesn’t 
require  that  the  paper  be  offered  for  sale, 
and  added,  “Sale  (of  the  P-I)  to  some¬ 
body  else  who  will  then  close  it  down 
does  not  further  the  intent  of  the  Act.” 

Closing  arguments  by  both  the  Times 
and  the  antitrust  division  of  the  Justice 
Department  were  brief.  Times  attorney 
Payton  Smith  said  the  Times  was  fully 
prepared  to  hold  up  its  end  of  the  joint 
operating  agreement. 

Antitrust  attorney  Lawrence  Aldrich 
said  the  division  would  make  a  recom¬ 
mendation  on  whether  the  JOA  should  be 
approved  or  denied  in  its  briefs  to  be  sub¬ 
mitted  December  9,  but  for  the  time  being 
would  only  stress  its  support  for  using 
incremental  cost  analysis  to  determine 
the  P-I’s  financial  condition.  In¬ 
cremental  cost  analysis  is  a  theory  that 
says  the  P-I’s  losses  should  not  be  stated 
to  include  expenses  Hearst  would  have 
incurred  regardless  of  the  P-I’s  existence. 

The  hearings  had  27  witnesses  and 
generated  nearly  5,000  pages  of  testi¬ 
mony.  The  hearings  started  November  2. 

Under  the  agreement,  the  Times  and 
P-I  would  combine  all  departments  ex¬ 
cept  news  and  editorial. 

The  50-year  pact  would  divide  re¬ 
venues  between  the  Times  and  the  Hearst 
Corp.,  which  owns  the  P-I.  The  Times 
would  receive  6%  off  the  top  for  its  man¬ 
agement  services,  and  the  rest  would  be 
split  with  66%  to  the  Times  and  34%  to 
Hearst. 

Under  the  plan,  the  P-I  would  con¬ 
tinue  morning  publication.  The  Times, 
which  publishes  morning  and  afternoon, 
would  drop  its  morning  edition  except  on 
weekends  and  holidays.  A  single  Sunday 
edition  would  be  published  by  the  Times, 
with  six  ad-free  pages  reserved  for 
editorial  and  feature  material  from  the 
P-I. 
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Suburban  publisher 
fears  joint  pact 


A  joint  operating  agreement  between 
Seattle’s  two  metropolitan  daily  papers 
would  damage  dailies  in  the  city  and  sub¬ 
urbs  by  giving  the  metropolitan  papers 
the  market  power  to  start  daily  zoned 
editions  and  impose  combination  adver¬ 
tising  and  circulation  rates,  a  suburban 
publisher  testified  in  Seattle. 

Robert  Hartley,  publisher  of  the  Belle¬ 
vue  Journal  American  insisted  that  a 
combination  of  the  Seattle  Times  and  the 
Seattle  Post-Intelligencer  could  adopt 
these  devices  to  attract  advertising  and 
circulation  in  Bellevue — a  suburb  just 
east  across  Lake  Washington  from  Seat¬ 
tle — thus  eating  into  the  Journal  Amer¬ 
ican’s  revenue  and  forcing  that  paper  to 
cut  expenses  all  around. 

“We  feel  it  (a  JOA)  would  create  an 
artificial  competitive  atmosphere’’  by 
allowing  the  Times  and  the  P-I  to  forget 
competition  between  each  other  and 
“focus  their  attention  on  particular  sub¬ 
urban  areas,”  Hartley  said. 

Hartley  testified  before  Administrative 
Law  Judge  Daniel  Hanscom  in  the  third 
week  of  hearings  on  the  papers’  applica¬ 
tion  for  a  JOA.  The  papers  are  depending 
on  a  12-year  string  of  losses  averaging 
more  than  $1 -million  a  year  through  1980 
at  the  P-I  to  prove  that  that  paper  is  “in 
probable  danger  of  financial  failure”  and 
therefore  eligible  for  the  JOA  under  the 
1970  Newspaper  Preservation  Act. 

Final  arguments  in  the  case  were  sche¬ 
duled  for  November  25.  Hanscom  has  20 
days  following  that  date  to  decide 
whether  to  recommend  approval  of  the 
JOA  to  U.S.  Attorney  General  William 
French  Smith,  but  Smith  has  no  deadline 
for  his  decision,  which  will  determine  the 
rate  of  the  papers. 

Hartley  remarked  under  questioning 
by  John  Ebel,  an  attorney  for  a  coaltion  of 
opponents  to  the  JOA  that  combination 
advertising  rates  would  have  a  significant 
effect  on  regional  advertising.  If  offered  a 
good  combination  rate  for  advertising  in 
both  metropolitan  papers,  advertisers 
would  be  inclined  to  spend  money 
formerly  budgeted  for  the  Journal  Amer¬ 
ican  on  advertising  in  the  P-I,  he  said. 

The  Times-P-I  combination  would 
have  a  built  in  advertising  advantage  over 
the  Journal  American  even  without  com¬ 
bination  rates  because  of  the  metropoli¬ 
tan  papers’  higher  circulation  numbers,  a 
factor  important  to  advertisers,  he  said. 
The  Journal  American  has  a  daily  paid 
circulation  of  27,000,  and  no  Sunday  edi¬ 
tion.  The  penetration  increases  to  95,000 
on  two  days  a  week  when  the  Journal 
American  puts  out  a  shopper  issue  by 
mail.  In  comparison.  Hartley’s  advertis¬ 
ing  staff  estimates  the  Times’  paid  cir- 
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culation  in  the  Journal  American’s  dis¬ 
tribution  area  at  40,000  daily  and  50,000 
Sunday,  and  the  P-I’s  at  15,000  daily  and 
more  than  20,000  Sunday. 

If  the  Journal  American  had  to  compete 
with  a  Times-P-I  combination  for  adver¬ 
tising,  “We  would  simply  sell  harder,” 
Hartley  said.  “I  believe  I’d  probably  take 
money  away  from  the  news  and  editorial 
side  and  put  it  into  advertising  to  be  able 
to  compete  more  effectively.” 

Besides  the  combination  circulation 
rate,  the  papers  would  also  have  the 
opportunity  for  a  combination  circulation 
rate,  offering  the  Times  at  full  rate  and  the 
P-I  at  a  discount,  he  said.  This  move 
could  trigger  a  shift  of  subscribers  from 
the  Journal  American  to  the  P-I,  Hartley 
said. 

Times  attorney  Payton  Smith  told 
Hartley  that  Times  president  W.J.  Pen¬ 
nington  had  said  in  earlier  testimony 
there  would  be  no  change  in  circulation 
rates  if  the  JOA  was  permitted.  Penning¬ 
ton  had  acknowledged  intentions  for 
combination  advertising  rates. 

Hartley  said  if  the  metropolitan  papers 
introduced  a  daily  zoned  edition,  the 
effect  on  the  Journal  American  would  be 
“devastating.”  He  added,  “They  could 
come  in  with  tremendous  news  resources 
and  make  it  darned  tough  for  us  to  sur¬ 
vive.” 

The  Times  already  has  a  weeky  zoned 
edition,  which  Hartley  conceded  “has 
not  been  particularly  effective.” 

Times  lawyer  Smith  cited  strong 
growth  at  the  Journal  American  with  the 
implication  that  the  Bellevue  paper  was 
doing  better  by  some  measures  than  the 
P-I  and  had  little  to  fear  from  a  Times-P-I 
combination.  The  Journal  American,  one 
of  three  state  dailies  and  one  weekly  own¬ 
ed  by  Longview  Publishing  Co.,  has, 
since  1976,  seen  local  display  advertising 
revenue  almost  double,  national  revenue 
rise  almost  J'A  times,  classified  rise  Vh 
times  and  preprints  more  than  double. 
Hartley  acknowledged.  However,  he 
said,  local  display  and  classified  revenues 
have  been  “flattening  out”  from  1979 
through  this  year. 

Also  testifying  on  behalf  of  opponents 
to  the  JOA  was  William  Asbury,  editor  of 
the  P-I  until  June  5  this  year.  Asbury 
started  with  the  P-I  in  1975  and  was  prom¬ 
oted  to  the  highest  editorial  position  in 
1978. 

Asbury  leveled  firm  charges  of  mis¬ 
management  against  P-I  and  Hearst  ex¬ 
ecutives  above  him  during  his  editorship. 
He  pointed  to  a  P-I  editorial  staff  general¬ 
ly  half  the  size  of  the  Times’,  a  newshole 
shortage  that  meant  important  stories 
sometimes  had  to  be  passed  over,  and 


problems  in  circulation  that  lead  subscri¬ 
bers  to  call  and  complain  to  columnists 
because  their  paper  hadn’t  been  deli¬ 
vered. 

Asbury  particularly  criticized  the  1977 
management  decision  to  change  the  Sun¬ 
day  quarterfold  television  book  to  tabloid 
in  order  to  make  production  cheaper  and 
increase  space  in  the  book  for  features. 
Despite  a  circulation  rate  increase  within 
two  months  of  the  change  in  the  tv  book, 
Asbury  laid  most  of  the  blame  for  the  loss 
of  17,000  subscribers  over  three  months 
that  year  to  the  change  in  the  tv  book. 

Asbury  and  two  witnesses  affiliated 
with  the  Pacific  Northwest  Newspaper 
Guild  accused  P-I  management  of  back¬ 
ing  out  of  a  decision  to  pursue  a  line  of 
negotiaions  with  the  Guild  last  year  that 
could  lead  to  a  settlement  at  the  P-I  while 
Times  reporters  went  on  strike.  Full  pub¬ 
lication  of  the  P-I  during  a  Times  strike 
would  have  given  the  P-I  a  good  oppor¬ 
tunity  to  gain  advertising  and  circulation 
at  the  expense  of  the  Times,  Asbury  said. 

Asbury  and  the  two  other  witnesses 
said  P-I  management  put  out  a  feeler  dur¬ 
ing  negotiations  in  the  summer  of  1980  to 
find  out  whether  the  Guild  would  be  will¬ 
ing  to  negotiate  a  separate  agreement 
with  the  P-I  if  the  paper  would  concede  on 
some  contract  issues.  The  Guild  decided 
it  was  willing  to  pursue  a  separate  agree¬ 
ment.  But  then,  Asbury  said,  “I  was  told 
that  a  decision  had  been  made  in  New 
York  City  that  we  would  not  negotiate 
separately.” 

The  other  two  witnesses  were  P-I  re¬ 
porter  Jack  Hopkins,  president  of  the 
Seattle  Guild  Local,  and  Robert  Bruner, 
Guild  Administrative  Officer. 

Asbury  testified  that  neither  the  Hearst 
Headline  Service  nor  the  editorial  man¬ 
agement  services  provided  by  Hearst  had 
been  worth  the  money  the  P-I  had  been 
required  to  pay  for  them.  Furthermore, 
he  asserted  that  the  $270,000  that  had 
been  spent  to  print  a  new  magazine  sec¬ 
tion  called  Sunday  Woman  for  a  year 
would  better  have  gone  to  hire  10  more 
reporters  or  7  reporters  and  three  editors. 
Asbury  called  Sunday  Woman,  which  has 
since  been  discontinued,  “pop  journal¬ 
ism  at  its  worst”  that  “spoke  down  to 
women”  and  said  he  was  “appalled  that 
we  would  think  of  putting  that  kind  of 
publication  in  the  P-I.” 

Asbury  was  one  of  two  former  P-I  edi¬ 
tors  who  testified  as  witnesses  for  the 
opponents.  The  other  was  Louis  R.  Guz- 
zo,  employed  at  the  P-I  between  1%5  and 
1975,  who  leveled  charges  similar  to 
Asbury’s. 

H-H  buys  weekly 

Arkansas  Newspapers,  Inc.,  a  subsidi¬ 
ary  of  Harte-Hanks  Communications, 
Inc.,  has  acquired  the  Dardanelle  (Ark.) 
Post — Dispatch  from  Mr.  and  Mrs.  Joe 
Stocks.  Stocks  will  continue  as  publisher 
and  editor  of  the  paper. 


15 


KCXX. 
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Brown  &  Williamson  Tobacco  Corporation  will  run 
advertising  in  some  324  daily  newspapers  as  part  of  its 
1982  national  marketing  program  to  promote  its  flagship 
Kool  cigarette  brand,  a  company  executive  told  E&P. 

The  promotional  campaign  will  also  include  ads  in  maga¬ 
zines  and  on  billboards.  In  addition  to  promoting  Kool, 
the  campaign  will  also  promote  a  new  cigarette  product, 
Kool  Ultra,  which  was  test  marketed  earlier  this  year. 

Kool  Ultra  is  designed  to  compete  in  the  ultra-low  tar  seg¬ 
ment  of  the  cigarette  market. 

Brown  &  Williamson  execs  also  announced  plans  to  pre¬ 
sent  Kool  Jazz  Festivals  in  20  major  cities  throughout  the 
country  in  1982.  Newspapers  will  also  get  ads  promoting 
festival  events  in  those  cities. 

The  ad  campaign  was  created  by  Cunningham  &  Walsh, 
Chicago. 


LIGHTS! 
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ADVERTISING  NEWS  SECTION 


Edited  by  BILL  GLOEDE 


What’S  wrong  with  SAUs? 


While  many  in  the  advertising  business 
have  praised  the  Standard  Advertising 
Unit  system  developed  by  the  American 
Newspaper  Publishers  Association  as  a 
major  breakthrough  in  newspaper  adver¬ 
tising,  there  are  major  problems  with  the 
pricing  of  SAUs  which  could  have  the 
effect  of  forcing  agencies  and  their  clients 
away  from  newspapers  and  into  televi¬ 
sion. 

That’s  the  assessment  of  Jack  P. 
Cohen,  vicepresident  and  director  of 
print/outdoor  media  buying  for  Doyle 
Dane  Bembach,  Inc.,  a  major  national  ad 
agency  which  itself  produced  over  40,000 
newspaper  ads  last  year. 

“Standardization  —  I  like  that  word,” 
Cohen  told  E&P  during  an  interview  this 
week.  “But  it  appears  that  the  only  things 
standardized  are  the  physical  sizes  of  the 
SAUs,”  he  said. 

“I  strongly  support  the  SAU  concept 
—  I  went  around  my  agency  selling  it,” 
said  Cohen.  But  the  system,  as  it  stands 
now,  contains  elements  of  what  he  calls 
“unfair  pricing.  My  client  can  not  accept 
that;  he’s  got  a  budget  to  work  with.” 

He  continued,  “I’m  a  friend  of  news¬ 
papers,  and  I’ll  pledge  to  use  SAUs  when 
they’re  fairly  and  reasonably  priced.  I’m 
asking  newspapers,  though,  to  please,  sit 
down  and  get  the  pricing  resolved. 
Charge  me  for  what  I’m  getting.  If  I  go 
over  (into  a  column)  by  a  sixteenth  of  an 
inch.  I’ll  pay  for  it.  But  don’t  charge  me 
for  the  whole  column.  That  is  defeating 
the  purpose  of  SAU.” 

Cohen  admits  that  he’s  probably  the 
most  vocal  member  of  the  advertising 
agency  community  on  the  subject  of 
SAUs.  But  he  insists  that  he’s  not  alone. 


He  says  there  are  few  problems  with 
tabloid,  six-column  or  eight-column 
newspaper,  with  one  notable  exception, 
which  he  would  not  identify  for  attribu¬ 
tion.  The  major  pricing  problems 
currently  plaguing  ad  agency  media  peo¬ 
ple  are  SAU  units  5  though  14  in  news¬ 
papers  with  nine-column  advertising  for¬ 
mats.  In  the  transition  to  SAUs  in 
September,  prices  for  ads  comparable  in 
size  to  those  agencies  had  been  running  in 
August  jumped  as  much  as  35%  in  some 
newspapers  due  to  “float”  surrounding 
the  SAU. 

A  survey  of  63  major  nine-column 
newspapers  conducted  by  a  major  ad 
agency  confirms  Cohen’s  assertion.  For 
example,  costs  for  SAU  5,  as  compared 
to  a  similar-sized  ad  under  the  old  col¬ 
umns  by  lines  system,  jumped  11%  to 
15%  in  18  of  the  63  newspapers.  For  SAU 
7,  costs  jumped  from  16%  to  20%  in  51  of 
the  63  newspaper  surveyed.  For  SAU  9, 
costs  went  up  from  21%  to  25%  in  32  of 
the  63  and  from  26%  to  30%  in  another  13. 
For  SAU  1 1 ,  29  of  the  nine-column  pap¬ 
ers  surveyed  increased  costs  to  the  adver¬ 
tiser  from  26%  to  30%.  For  SAU  14,  costs 
increased  from  21%  to  25%  in  35  news¬ 
papers,  and  from  26%  to  30%  in  1 0  others. 

1 1  newspapers  fell  into  the  in  the  31%  to 
35%  increase  range  for  SAU  1 1 . 

As  the  system  stands  now,  Cohen  said, 
ad  agency  media  planners  and  estimators 
have  to  price  schedules  two  different 
ways  in  order  to  compute  contract  re¬ 
quirements  and  fulfillments,  under  the 
old  system  of  columns  by  lines,  and  under 
the  SAU  system.  He  explained  that  the 
process  adds  time  to  the  media  planning 
process  that  was  not  necessary  before 


Cohen  believes  the  problems  can  be 
solved  by  a  combination  of  square  inch 
pricing  of  SAUs,  dollar  volume  contracts 
and  the  re-sizing  of  editorial  material  to  fit 
around  SAUs. 

The  industry,  though  the  ANPA  SAU 
working  committee,  is  looking  into  the 
costs  and  problems  involved  with  the 
possible  standardization  of  advertising 
formats  across  the  industry  in  answer  to 
the  float  problem. 

NABSCAN  sold 

The  Newspaper  Advertising  Bureau 
announced  Thursday  that  it  has  sold  its 
NABSCAN  Division  to  a  consortium  of 
research  companies  and  individual  inves¬ 
tors.  No  purchase  price  was  given, 
although  sources  said  the  NAB  board  au¬ 
thorized  its  sale  for  “$1  million-plus.” 
Members  of  the  consortium  were  not 
identified. 

NABSCAN,  an  acronym  for  National 
Advertised  Brands  Scanning  Reports, 
was  established  by  the  NAB  in  1974  to 
gather  and  report  grocery  product  move¬ 
ment  data  from  supermarket  checkout 
scanners.  The  data  was  used  as  a  means 
of  proving  the  impact  of  newspaper 
advertising.  The  unit  covers  71  market 
areas,  including  17  of  the  top  20  SMS  As 
and  some  650  product  categories. 

NAB  president  Jack  Kaufman  ex¬ 
plained,  “As  NABSCAN  grew,  it  be¬ 
came  evident  that  scanner  data  is  prob¬ 
ably  going  to  be  the  long-range  future  of 
the  market  research  business  and  that 
NABSCAN,  in  fact,  might  eventually  be¬ 
come  bigger  than  the  bureau.”  He  said 
the  NAB  sold  the  unit  because  “the 
bureau’s  mission  is  to  sell  newspaper 
advertising  rather  than  operate  a  market 
research  company.” 

The  bureau  will  continue  to  use  NABS¬ 
CAN  data  to  sell  the  newspaper  medium. 
Dick  Neale,  who  had  headed  the  NABS¬ 
CAN  division,  will  stay  on  at  the  bureau 
as  vicepresident/food  division. 
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Announcing  the  1981 
Champion  Media  Awards  for 
Economic  Understanding. 

Prizes  for  Excellence  in  Economic  Reporting. 


Purpose: 

Forthe  fifthyear,the  Champion 
Media  Awards  for  Economic 
Understanding  will  recognize 
outstanding  reporting  to 
general  audiences.  The  goal 
of  the  program  is  to  stimulate 
economic  reporting  which  is 
imaginative  and  easily  under¬ 
standable  to  the  average  reader, 
viewer  or  listener.  Awards  will 
be  made  to  media  professionals 
who  do  an  outstanding  job 
of  improving  the  public  level 
of  economic  understanding. 

Awards: 

A  total  of  $105,000  in  cash 
prizes  is  available  for  awards 
in  14  media  categories,  com¬ 
petitively  grouped  according  to 
circulation  or  scope  of  market. 
In  each  category  a  First 
Prize  of  $5,000  and  a  Second 
Prize  of  $2,500  are  offered. 

A  distinguished  panel  of 
independent  judges,  appointed 
by  The  Amos  Tuck  School 
of  Business  Administration, 
selects  all  winners.  These 
winners  will  be  announced 
and  honored  at  a  May  18, 1982, 
luncheon  in  New  York  City. 

EligibUity: 

Entries  miast  be  original  works 
published,  broadcast  or  telecast 
between  January  1, 1981,  and 
December  31, 1981. 

Administration: 

The  Amos  Tuck  School  of 
Business  Administration  of 
Dartmouth  College  is  sole 
and  independent  administra¬ 
tor  of  the  program. 

Judges: 

ElieAbel 

Harry  and  Norman  Chandler 
Professor  of  Communication 


I.W.  Cole 

Dean 

Medill  School  of  Journalism 
Northwestern  University 

Edward  R.  Cony 

Vice  President/News 
The  Wall  Street  Journal 

William  E.  Gibson 

Senior  Vice  President 
Economics  and 
Financial  Pohcy 
McGraw-Hill,  Inc. 

Victor  Gotbaruu 

Executive  Director 
District  Council  37 
American  Federation 
of  State,  Coimty  & 
Municipal  Employees 

Norman  E.  Isaacs 

Chairman 

National  News  Council 

JAl.  Livingston 

Economics  Columnist 
The  Philadelphia  Inquirer 

Paid  W.  MacAvoy 

Frederick  WQham  Beinecke 
Professor  of  Economics 
Yale  University 

Ralph  A.  Renick 

Vice  President 
Wometco  Enterprises 


S.  William  Scott 

Senior  Vice  President 
Radio  Station  Group 
Westinghouse 
Broadcasting  Co.,  Inc. 

OttoA.Silha 

Chairman 
Minneapolis  Star  & 
Tribime  Co. 

Adele  S.  Simmons 

President 
Hampshire  College 

Leon  H.  Sullivan 

Minister 

Zion  Baptist  Church 
Philadelphia 

William  F.  Thomas 

Executive  Vice  President 
S’ Editor 

Los  Angeles  Times 


Champion  Media  Awards 
is  funded  by  a  grant  from 
Champion  International 
Corporation,  Stamford, 


CHAMPION  MEDIA  AWARDS 

FOR  ECONOMIC  UNDERSTANDING 


For  additional  information  or  entry  blanks,  use  coupon 
below  or  call:C603)  643-5596  or  C603}  646-2084. 


Ms.  Jan  Brigham  Bent,  Director 
Champion  Media  Awai^ 

The  Amos  Tuck  School,  Dartmouth  College 
Hanover,  N.H.  03755 

Hease  send  me  the  following;  □  More  information  □  Entry  blank 

Name _ 

Address _ 


'  City _ State _ Zip _  ' 

I _ F-\ 


Stanford  University 


Deadline  for  entries:  January  15, 1982,  postmark. 


Scoreboard  well  received 
by  dallies  now  running  It 


R.J.  Reynolds’  Camel  Scoreboard,  the 
four-  sided  advertisement  designed  to 
surround  a  newspaper’s  traditional  sports 
agate  package,  has  generated  little  or  no 
controversy  after  running  for  several 
weeks  in  five  sunbelt  newspapers. 

Of  the  five  dailies  now  running  the  cam¬ 
paign,  none  have  received  any  negative 
comment,  according  to  their  ad  execu¬ 
tives.  The  papers  which  are  currently 
running  the  scoreboard  include  the 
Wichita  Falls  (Tx.)  Record-News;  the 
Simi  Valley  (Calif.)  Enterprise  Sun  & 
News;  the  San  Gabriel  (Calif.)  Daily  Tri- 
bune;the  Port  Arthur  (Tx.)  News;a.nd  the 
Orange  Coast  (Calif.)  Daily  Pilot. 

Charles  L  Healy 
retires  from  CWO&O 

Charles  L.  (Chuck)  Heedy,  chairman  of 
the  board,  has  retired  from  Cresmer, 
Woodward,  O’Mara  &  Ormsbee,  Inc., 
newspaper  advertising  sales  firm,  effec¬ 
tive  October  30,  1981. 

Healy ’s  career  with  the  company  spans 
a  period  of  more  than  35  years.  It  began  in 
1945,  when  he  joined  the  sales  staff  of 
CWO&O-Detroit.  Five  years  later,  he 
transferred  to  the  Chicago  office  as  sales 
manager.  In  1962,  he  became  senior 
vicepresident  and  midwest  manager. 

He  was  elected  president  of  CWO&O 
in  1968,  and  in  1980,  was  elected  chair¬ 
man  of  the  board. 

Chuck  Healy’s  many  professional  affi¬ 
liations  include  the  past  national  pres¬ 
idency  of  NASA;  the  National  Advertis¬ 
ing  Sales  Committee,  and  Agency  Rela¬ 
tions  Committee  of  INAME;  the  ABC 
Advisory  Committee;  the  NAB  Plans 
Committee;  and  the  chairmanship  of  the 
Newspaper  Food  Editors  Conference. 


Charles  L.  Healy 


The  scoreboard  prompted  readers  of 
the  Wichita  Falls  Record-News  to  write 
the  papers  to  express  gratitude  for  the 
expanded  Monday  sports  tables  the  ad 
has  made  possible. 

According  to  James  Lonergan,  pub¬ 
lisher  of  the  Harte-Hanks  newspaper, 
one  reader  wrote,  “I  don’t  suppose  a  lot 
of  people  have  told  you  what  a  good  job 
you’re  doing  with  that  Monday  sports 
page  .  .  .  but  a  lot  of  us  are  using  it.” 

Another  reader,  he  reported,  wrote,  “I 
like  the  golf  results  and  all  the  other  statis¬ 
tics  on  one  page  instead  of  spread  all 
over.” 

Lonergan  said  the  scoreboard  has 
turned  out  to  be  “everything  I’d  hoped  it 
would  be.  I’m  very  supportive.” 

He  reported  that  the  papers  have  been 
running  art  in  the  space  surrounded  by 
the  ad  in  addition  to  sports  agate.  On 
Monday,  the  papers  ran  an  action  shot  of 
Pittsburgh  Steelers’  running  back  Franco 
Harris. 

“This  whole  hassel  with  it  (the 
scoreboard  ad)  is  part  of  what’s  wrong 
with  newspapers,”  Lonergan  said.  “If 
we  wouldn’t  have  gotten  this,  I  would 
have  taken  the  idea  to  my  ad  director  and 
had  him  try  to  sell  it  to  a  beer  distri¬ 
butor.” 

He  continued,  “We’re  in  business  to 
give  the  readers  what  they  want  —  too 
many  newspapers  aren’t  responding  to 
what  their  readers  want.” 

What  if  RJR  decides  to  discontinue  the 
campaign? _ 


The  Newspaper  Advertising  Bureau 
has  announced  the  promotion  of  Charles 
M.  Kinsolving,  Jr.,  to  vicepresident, 
marketing  new  technology,  a  new  senior 
executive  position  at  the  bureau,  and  of 
Uldis  Grava  to  vicepresident,  director  of 
marketing  servies,  replacing  Mr.  Kin¬ 
solving. 

Kinsolving,  54,  has  headed  the 
bureau’s  marketing  efforts  since  1966.  He 
has  served  on  a  number  of  newspaper 
industry  task  forces,  including  the  Stan¬ 
dard  Advertising  Units  task  force  and  the 
Satellite  Facsimile  Committee.  His  new 
duties  will  involve  the  use  of  new  tech¬ 
nologies  in  media  applications  and  in 
media  advertising  strategies,  with  special 
emphasis  on  cable  tv,  satellite  transmis¬ 
sion  and  similar  electronic  developments. 

Grava,  43,  was  a  market  research  stat¬ 
istician  before  becoming  a  bureau 


“We’ll  keep  it  in  and  make  an  effort  to 
sell  it  to  another  advertiser.  It  (the  ex¬ 
panded  sports  agate  package)  should 
have  been  in  the  paper  all  along.  I  know 
all  about  the  space  restraints,  but  papers 
have  got  to  respond  to  readers  needs.” 

John  Dubose,  general  manager  of  the 
Port  Arthur  News,  reported  that  there 
has  been  little  or  no  response  from  read¬ 
ers  or  local  advertisers  in  his  market. 
However,  he  said,  the  daily  is  now  solicit¬ 
ing  ads  from  local  advertisers  which 
would  run  around  other  tabular  material, 
such  as  stock  listings.  The  paper  is  also 
trying  to  sell  a  “Sunday  Scoreboard”  to 
local  advertisers. 

Monroe  Curtis,  ad  director  for  the  Simi 
Valley  Enterprise  Sun  &  News,  says 
simply,  “We’re  pretty  happy  with  it.” 

At  the  San  Gabriel  Valley  Daily  Tri¬ 
bune,  publisher  F.  A1  Totter  reported  that 
they’ve  “not  received  one  single  call  or 
letter”  regarding  the  scoreboard.  “This  is 
just  another  way  of  being  a  service  to  our 
readers  and  our  advertisers,”  he  said. 
And  he  explained  that  his  paper  is  also 
looking  into  the  possibility  of  allowing 
other  advertisers  to  run  ads  around  other 
“raw  material,”  but  none  has  yet  been 
sold. 

At  R.J.  Reynolds,  a  spokesman  ex¬ 
plained  that  the  scoreboard  began  run¬ 
ning  in  only  the  five  newspapers  because 
their  pricing  structure  for  that  type  of 
advertisement  was  similar  to  what  RJR 
had  in  mind.  He  explained  that  the 
scoreboard  “is  still  a  very  live  project,” 
and  that  it  should  start  running  in  sUghtly 
more  than  100  other  dailies  shortly  after 
the  first  of  the  year. 

Meantime,  the  spokesman,  said  RJR  is 
still  receiving  requests  from  dailies  which 
were  not  on  the  original  schedule  but  wish 
they  were. 


vicepresident  in  1976.  He  was  largely  re¬ 
sponsible  for  the  development  of  CAN 
DO,  the  bureau’s  computerized  system 
for  on-line  audience  research  data  analy¬ 
sis.  His  new  duties  will  involve  tracking 
of  consumer  industry  trends,  developing 
competitive  sales  arguments  and  strate¬ 
gies  for  newspaper  advertising,  and 
supervising  media  audience  analyses,  in¬ 
cluding  CAN  DO. 

“The  media  and  advertising  worlds  are 
being  transformed  by  new  technologies, 
both  in  print  and  electronics,  and  by  the 
mass  computerization  of  data  and  data 
analysis,’’  said  Craig  Standen,  the 
bureau’s  executive  vicepresident  for 
sales,  who  announced  the  promotions. 
“The  bureau  is  committed  to  applying  its 
energies  and  its  best  talent  to  the  job  of 
getting  the  most  out  of  these  new  tech¬ 
nologies  to  maximize  newspapers’  share 
of  advertising  revenues.” 
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NAB  promotes  Kinsolving,  Grava; 
creates  new  technology  post 
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Bolstering  the  system: 


Last  year,  life  insurance  companies 
paid  $5  billion  in  benefits 
through  private  pension  plans. 


Family  financial  security  during 

in  America.  The  $5  billion  paid  in 

life,  as  well  as  after  the  breadwin- 

pension  benefits  last  year  helped 

net’s  death,  is  an  issue  of  major 

protect  millions  of  retired  people 

concern  to  the  majority  of  people 

and  their  dependents  and  survivors 

today.  More  than  ever  before,  par- 

from  financial  hardship. 

ticular  attention  is  being  focused 

The  financial  assistance  provided 

on  retirement  income.  The  issue  of 

by  our  Social  Security  system  is 

present  and  future  Social  Security 

essential  to  the  financial  well-being 

benefits  is  currently  being  debated 

of  the  majority  of  our  retired  citi- 

in  Congress.  The  role  of  the  life 

zens.  We  support  a  strong  Social 

insurance  industry  in  providing 

Security  system  that  is  funded 

financial  protection  for  policyhold- 

through  payroll  taxes.  We  also  sup- 

ers  and  their  families  has  never 

port  the  concept  that  individuals 

been  questioned  and  has  never 

who  can  provide  supplementary 

been  more  essential  than  it  is  today. 

retirement  income  for  themselves 

Fortunately,  millions  of  Ameri- 

should  do  so.  With  the  life  insur- 

cans  are  covered  by  pension  plans. 

ance  industry  behind  them,  mil- 

annuities,  and  other  living  benefits 

lions  of  Americans  can  and  do  plan 

with  the  life  insurance  companies 

a  more  financially  stable  future. 

_  American 

^Jnsurance 

For  additional  information  on  the  life  insurance  business, 
call  collect:  Washington,  D.C.— Walter  Bussewitz  (202)  862-4064. 

New  York  City— Robert  Waldron  (212)  245-4198. 


Ad  scene 


By  Dan  Lionel 


Senior  citizens’  sections  win  quick  support 


Virgil  Thompson,  in  a  recent  interview 
marking  the  composer’s  80th  birthday, 
was  asked  how  he  managed  to  run  his  job 
as  chief  music  critic  of  the  then  New  York 
Herald  Tribune,  conduct  orchestras 
around  the  country  and  compose  memor¬ 
able  operas  and  symphonies  all  at  the 
same  time.  “Between  the  ages  of  45  and 
60,”  said  Thompson,  “one  reaches  the 
peak  of  his  productivity  —  and  that’s 
where  1  was.” 

Contrast  Thompson’s  words  with  a  full 
page  ad  in  last  week’s  edition  of  an  adver¬ 
tising  trade  publication  by  The  Source  — 
NBC  Radio’s  Young  Adult  Network 
which  proclaimed  itself  “number  one 
with  young  adults,  18-34.”  NBC,  in 
boasting  about  its  youth  audience,  is 
playing  the  right  note  for  many  of  the 
nation’s  top  marketers  who  lather  at  the 
sales  potential  of  such  an  audience.  There 
is  growing  evidence,  however,  that  the  so 
called  ‘peak  years  of  acquisition’  —  the 
18-34  bracket,  has  suffered  a  major  shift 
—  along  the  lines  articulated  by  80  year- 
old  Virgil  Thompson. 

The  shift  has  prompted  two  newspap¬ 
ers,  one  of  the  largest  dailies,  the  Phi¬ 
ladelphia  (PA)  Bulletin  and  one  of  the 
smallest,  the  Little  Falls  (N.Y.)  Evening 
Times  (circ.  6,478)  to  run  special  sections 
aimed  at  senior  citizens.  Both  Bob  Keim, 


ad  manager  of  the  Bulletin,  and  Carson 
Hotaling,  ad  manager  of  the  Evening 
Times,  are  delighted  with  both  the  adver¬ 
tiser  and  reader  response  to  their  efforts. 
Do  they  know  something  the  18-34  enthu¬ 
siasts  don’t  know? 

Perhaps  they  read  about  the  plight  of 
the  baby  boomers,  the  64  million  of  them 
who  were  born  between  1946  and  ’61  — 
the  group  that  contains  the  vaunted 
young  adult  market.  According  to  a  re¬ 
cent  Newsweek  article,  it  is  this  group 
that  is  now  crowding  one  another  for  jobs 
and  the  good  life.  Constituting  1/3  of  our 
total  population,  a  home  of  their  own  is 
out  of  reach  for  most  of  them;  they’re 
achieving  record  divorce  rates;  they’re 
twice  as  likely  to  be  out  of  work  as  their 
parents;  nearly  'A  of  all  women  in  the 
group  work  and  may  can’t  afford  to  take 
time  out  to  have  children. 

Contrast  that  lacklustre  picture  with  an 
appraisal  of  the  55-plus  market  as  detailed 
in  a  study  reported  in  Nation’s  Business 
of  April,  1981.  “Households  headed  by  a 
person  55  or  older  account  for  30%  of 
U.S.  total  personal  income,  nearly  80%  of 
all  money  in  savings  and  loan  institutions, 
and  an  estimated  28%  of  all  discretionary 
money  in  the  U.S.  consumer  marketplace 
—  nearly  double  households  headed  by  a 
person  34  or  under.”  And  households 


headed  by  a  person  25  or  under,  “the 
much  sought  ad^ter  youth  market,”  repre¬ 
sent  a  mere  1%  of  all  discretionary 
money. 

Small  wonder  that  the  Bulletin’s  week¬ 
ly  Senior  Citizen’s  section,  one  of  a  series 
of  new  features,  has  achieved  the  quick¬ 
est  ad  support.  Carson  Hotaling,  who 
stepped  into  the  senior  citizens’  market¬ 
ing  arena  with  a  “Social  Security”  8  page 
tab  in  Little  Falls  sold  40%  in  ads  to  60% 
editorial,  which  was  supplied  by  the  local 
S.S.  office.  It  was  a  first  for  Little  Falls, 
but  Carson  said  the  merchants  who  made 
special  offers  to  senior  citizens  were  hap¬ 
py  with  the  response  and  the  project  will 
be  expanded. 

In  an  era  when  mass  marketing  is  giving 
way  to  ‘micro — marketing,’  many  nation¬ 
al  advertisers  find  they  can  make  their  ad 
dollars  work  harder  by  altering  both  their 
products  and  their  appeals  to  targeted  au¬ 
diences.  For  such  marketers  as  Estee 
Lauder,  Elizabeth  Arden,  American  Ex¬ 
press,  Eastern  Air  Lines,  General  Foods, 
Amtrak,  Proctor  &  Gamble  and  countless 
others  who  have  been  making  important 
ovetures  to  the  senior  citizens’  market, 
such  sections  as  the  Bulletin’s  and  the 
Little  Falls’  could  hold  great  interest. 
With  potential  advertising  sources  rang¬ 
ing  from  bowling  and  other  leisure  activi¬ 
ties  to  travel,  where  the  55  and  older 
make  up  the  principal  passenger  group  for 
round  the  world  cruises  where  price  tags 
range  from  $15,000  to  $150,000,  senior 
citizens’  sections  in  the  nations  newspap¬ 
ers  may  by  just  aborning. 


Ad  positioning  scores  hit  with 
Richmond  area  tv  doaiors 


If  imitation  is  the  sincerest  form  of  flat¬ 
tery,  then  the  advertising  people  of  Rich¬ 
mond  Newspapers,  Inc.  and  the  Gold¬ 
berg  company  had  good  reason  to  be 
proud.  There  was  a  vicepresident  for  the 
Radio  Corporation  of  America  at  an  RNI 
reception  for  local  television  dealers  and 
distributors  Nov.  17,  and  he  told  them  he 
planned  to  steal  their  idea  and  relay  it  to 
tv  dealers  and  distributors  around  the 
country. 

The  idea  is  simple. 

Since  August,  television  dealers  under 
the  RCA  banner  have  been  running  2  col¬ 
umn  ads  on  a  cooperative  basis,  with  the 
manufacturer,  every  weekday  in  RNI’s 
morning  Times-Dispatch  and  afternoon 
News  Leader. 

In  exchange  for  that  daily  advertising 
commitment,  the  advertisers  get  prefer¬ 
red  placement  next  to  the  television  prog¬ 
ram  logs.  The  concept  is  familiar  to  those 
in  the  newspaper  advertising  business. 
The  American  Tobacco  Co.  began  a  simi¬ 
lar  campaign  in  the  mid  70s,  and  it  helped 
establish  Carlton  cigarettes  as  a  sales 
leader  in  the  highly  competitive  low-tar 
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brands  market.  But  after  five  years, 
American  changed  its  marketing 
approach  and  dropped  the  campaign. 

That’s  when  the  advertising  staff  at 
RNI  put  their  heads  together  with  their 
RCA  distributor,  Goldberg,  to  come  up 
with  the  program  for  the  local  tv  dealers. 
And  at  a  recent  meeting  to  assess  that 
program,  all  involved  seemed  satisfied. 

Bob  Beasley,  RNI’s  general  advertis¬ 
ing  manager,  explained  how,  in  its  sim¬ 
plicity,  the  program  is  so  effective.  It  is, 
he  believes,  a  perfect  marriage  of  mass 
media  —  newspapers  selling  big  ticket 
entertainment  items  to  tv  viewers. 

Once  Beasley  and  his  staff  developed 
the  concept,  they  contacted  Bob  Taylor 
of  the  Goldberg  Co. 

“Bob  Taylor  jumped  at  the  idea,” 
Beasley  said,  “and  pulled  off  one  of  the 
biggest  advertising  coups  in  the  Rich¬ 
mond  area.” 

Taylor  said,  “I’ve  always  felt  that  big¬ 
ger  is  not  always  better,  and  the  prime 
spots  on  the  tv  log  page  combined  with 
high  frequency  is  an  excellent  advertising 
investment.” 


Taylor  and  eight  of  his  RCA  dealers 
decided  in  August  to  buy  the  former 
American  Tobacco  package  until  the  end 
of  the  year,  then  to  evaluate  the  impact. 
But  the  initial  response  has  been  so  im¬ 
pressive,  they  decided  long  before  their 
self-imposed  deadline  to  extend  the  prog¬ 
ram  into  1982. 

James  K.  DeVoe,  vicepresident  for 
advertising/consumer  communications  in 
RCA’s  Consumer  Electronics  Division 
was  enthusiastic  over  the  project. 

“The  backbone  of  the  RCA  distribu¬ 
tion  system  is  the  independent  dealer,” 
he  said.  “The  real  heroes  of  this  meeting 
are  the  eight  dealers  who  had  the  guts  to 
go  with  this  innovative  program.” 

DeVoe  continued,  “Programs  like  this 
one  developed  by  RNI  and  the  dealers  are 
what  make  it  all  happen.  It’s  a  helluva 
campaign.  I  hope  others  just  like  it  can  be 
implemented  around  the  country.” 

He  then  said,  “I’m  going  to  steal  it.” 

USSPI  opens  in  R.I. 

Suburban  Press  Inc.  has  added  its  I  Ith 
sales  office  in  Warwick,  R.I.  A  spokes¬ 
man  for  the  advertising  rep.  firm  said  the 
move  reflected  its  44%  coverage  of  sub¬ 
urban  households  in  four  of  the  top  five 
New  England  ADI’s. 
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Over  the  last  two  years,  The  Miami  Herald  has  been  America’s  most  honored 

newspaper. 


Thoughtful  editors  throughout  the  country  are  questioning  the  validity  of 
journalism  awards  and  of  how  newspapers  ought  to  view  them. 

We  don’t  apologize  for  the  record  we  have  compiled,  one  we  believe  reflects 
over-all  excellence  in  our  newspaper.  National  awards  like  the  Pulitzer  Prize, 
the  George  Polk  Award  for  international  reporting  and  the  APME  award 
for  public  service  speak  more  loudly  about  our  commitment  than  we  do. 


But  it  is  not  the  winning  of  awards  to  which  we  are  committed.  The  prizes 
merely  provide  some  professional  measurement  of  performance.  The  prize  we 
value  most  of  all  is  our  readers’  esteem. 


Keeping  our  readers’  respect  is  the  most  sacred  trust  of  all. 


Awards  Won  By  The  Miami  Herald: 


1980: 

Heywood  Broun  —  Gene  Miller,  Patrick  Malone, 
Carl  Hiaasen  and  William  Montalbano,  for  a 
series  on  dangerous  doctors. 

National  Headliners  —  Gene  Miller,  Patrick 
Malone,  Carl  Hiaasen  and  William  Montalbano, 
for  a  series  on  dangerous  doctors. 

Sigma  Delta  Chi,  Public  Service  Award  —  Dan 
Goodgame,  Patrick  Kiordan,  Morris  Thompson 
and  James  Savage,  for  a  series  on  police  brutality. 
Sigma  Delta  Chi,  General  Reporting  —  Gene 
Miller,  Patrick  Malone,  Carl  Hiaasen  and  William 
Montalbano,  for  a  series  on  dangerous  doctors. 
APME  —  Miami  Herald  staff,  for  a  series  and 
other  articles  on  police  brutality  and  coverage  of 
the  May  1980  riots. 

lAPA,  The  Tom  Wallace  Award  —  Shirley 
Christian,  William  Montalbano,  William  Long, 
Guy  Gugliotta  and  Don  Bohning,  for  coverage  of 
upheaval  in  the  Caribbean  and  Central  America. 
Pulitzer  Prize  —  Madeleine  Blais,  for  various 
feature  articles  appearing  in  Tropic  magazine. 
Pulitzer  Finalists  —  Gene  Miller,  Patrick  Malone, 
Carl  Hiaasen  and  William  Montalbano,  for  a 
series  on  dangerous  doctors;  Dan  Goodgame, 
Patrick  Riordan,  Morris  Thompson  and  James 
Savage,  for  a  series  on  police  brutality;  William  K. 
Robertson,  book  editor,  for  a  collection  of 


columns  and  book  reviews  in  The  Herald's 
Viewpoint  section;  Bonnie  Anderson,  for  a  Tropic 
magazine  article  about  the  execution  of  her  father 
in  Cuba. 

1981: 

National  Headliners  —  Miami  Herald  staff,  for 
coverage  of  the  May  1980  riots. 

Overseas  Press  Club  —  Guy  Gugliotta,  for 
interpretive  articles  on  Iran,  Afghanistan  and 
Central  America. 

George  Polk  Award  —  Shirley  Christian,  for 
various  articles  on  Central  America. 

George  Palk  Award  —  Miami  Herald  staff,  for 
coverage  of  police  brutality  and  discipline  and 
coverage  of  the  May  1980  riots. 

Pulitzer  Prize  —  Shirley  Christian,  for  coverage 
of  the  turbulence  in  El  Salvador  and  other 
Central  American  countries. 

Pulitzer  Finalists  —  Miami  Herald  staff,  for 
covertige  of  the  May  1980  riois;  Richard  Morin, 
Carl  Hiaasen  and  Susan  Sachs  for  a  series  on  drug 
smuggling  in  Key  West;  Morris  Thompson,  for 
editorial  writing;  Madeleine  Blais,  for  feature 
articles  in  Tropic  magazine. 


The  Miami  Herald 


Pan  Am  will  resume 
service  to  Newark 


Ad-Ventures 


Pan  American  World  Airways,  which 
early  this  fall  halted  service  in  and  out  of  ijl: 
New  Jersey’s  Newark  International  Air- 
port,  will  resume  at  least  some  of  that 
service  in  February.  -j;: 

With  the  resumption  of  service  at  iji: 
Newark  will  come  a  resumption  of  adver-  :|:i 

Using  in  newspapers  in  northern  New 
Jersey,  according  to  Jack  Cohen,  vice-  :!:• 
president/director  of  outdoor  and  print  |i|: 
media  buying  for  Doyle  Dane  Bembach, 

Inc.,  Pan  American’s  ad  agency.  Though 
he  would  not  specify  the  extent  of  the  :§ 
service  Pan  Am  will  offer  in  Newark  or 
the  extent  of  advertising  supporting  that  -i;: 

service,  he  told  E&P  that  the  re-entry  into 
the  North  Jersey  airport  will  be  good 
news  for  papers  like  the  Newark  Star-  i-ii 

Ledger  and  the  Hackensack  Record. 

Cohen  would  not  disclose  specifics  ab- 
out  DDB’s  national  media  spending  for  iji: 
Pan  Am,  but  he  did  say  that  the  campaign 
will  include  a  “very  healthy’’  newspaper 
schedule.  i;:; 

Census  Bureau  adds 
36  new  metre  areas 

The  U.S.  Census  Bureau,  based  on 
data  collected  during  the  1980  census,  has 
officially  added  36  metropolitan  areas  to 
its  list  of  Standard  Metropolitan  Statistic- 
al  Areas.  i;:: 

Included  in  the  new  list,  which  has  a  i;!; 
total  of  323  SMSAs,  are  Anderson,  S.C. ;  jij: 
Arecibo,  P.R.;  Athens,  Ga.;  Bangor,  §: 
Me.;  Bellingham,  Wash.;  Benton  Har-  $: 

bor,  Mich.;  Bremerton,  Wash.;  Burling-  ij; 
ton,  Vt.;  Casper,  Wyo.;  Charlottesville,  ;;;• 

Va.;  Chico,  Calif.;  Cumberland,  Md.AV.  j::- 

Va.;  Danville,  Va.;  Florence,  S.C.;  Fort  $: 

Walton  Beach,  Fla.;  Glens  Falls,  N.Y.; 
Hagerstown,  Md.;  Hickory,  N.C.;  Jack- 
sonville,  N.C.;  Joplin,  Mo.;  Medford,  :;i| 

Ore.;  Newark,  Ohio;  Newburgh/Middle- 
town,  N.Y.;  Ocala,  Fla.;  Olympia,  5;:: 

Wash.;  Portsmouth/Dover/Rochester,  ;:i: 

N.H./Me.;  Redding,  Calif.;  Rock  Hill, 

S.C.;  Salisbury/Concord,  N.C.;  Sharon,  :§ 

Pa. ;  Sheboygan,  Wis. ;  State  College,  Pa. ;  i-:; 

Victoria,  Tx.;  Visalia/Tulure/Porterville,  :;j 

Calif.;  Wausau,  Wis.;  and  Yuba  City,  P. 

Calif..  I 

Since  SMSAs  are  widely  used  in  adver- 
Using  agency  media  planning,  newspap- 
ers  located  within  the  new  areas  may  be  i;j; 
included  on  more  national  newspaper  % 

advertising  schedules. 

Stury  &  Kelly-Smith 
adds  Calif,  daily 

Story  &  Kelly-Smith,  Inc.,  newspaper  lii; 

representatives,  has  announced  that  it  be¬ 
gan  representing  the  Bakersfield  Califor-  i-i 

man  on  Dec.  1.  * 


Ann  Arbw 


GOBUCKS! 


OAu  Celamha*  fliafotcfa 


BURY  THE  BUCKEYES! 


Midwest  dailies  trade  barbs  over  ballgame 

For  the  sixth  consecutive  year,  the  Columbus  (Oh.)  Dispatch  and  the 
Detroit  News  engaged  themselves  in  the  gridiron  grudge  match  between 
the  Ohio  State  University  Buckeyes  and  the  University  of  Michigan  Wol¬ 
verines. 

Since  1976,  the  newspapers  have  traded  what  they  call  “public  service 
barbs’’  by  running  an  ad  in  each  other’s  pages  expressing  partisan  senti¬ 
ments  concerning  the  outcome  of  the  game.  Some  of  the  ads  have  been 
downright  rivalrous;  others  have  been  keyed  to  the  cultural  events  of  the 
times.  Last  year,  the  News’  ad  carried  the  headline  “SHOGUN  II.’’ 
Under  the  headline  stood  a  large  Wolverine  posed  on  the  verge  of 
slashing  a  group  of  miniature  Buckeyes  with  a  giant  sword. 

The  dailies  began  the  annual  joust  when  the  late  David  Roche,  then 
marketing  services  manager  for  the  News,  and  News  general  manager 
Robert  Nelson  approached  Dispatch  marketing  services  director  Jim 
Hammock  with  the  idea.  Hammock  had  moved  from  the  News  to  the 
Dispatch  just  a  few  months  before. 

As  the  Dispatch  Printing  Company  puts  it,  “The  challenge  was 
accepted  in  (Tolumbus,  and  the  war  was  on.’’ 

Editorial  staff  artist  Larry  Wright  has  drawn  the  News’  entry  every 
year.  Marketing  art  supervisor  Roger  Bosworth  has  drawn  three  of  the 
Dispatch’s  entries,  creative  services  artist  Bob  Denbow  has  drawn  two, 
and  Keith  Mutchler,  also  a  Dispatch  creative  services  artist,  has  drawn 
one  entry. 

Naturally,  both  newspapers  claim  victory  in  the  ad  war. 

“We  consider  this  just  for  fun  and  hope  nobody  gets  too  upset,’’  ex¬ 
plains  Hammock. 

NAB  exhibit  opens  “Media  Gallery”  at  Y&R 

Mac  Morris,  vicepresident/national  sales  manager  for  the  Newspaper 
Advertising  Bureau  and  Joe  Ostrow,  executive  vicepresident  and  director 
of  communications  services  for  Young  &  Rubicam,  recently  launched  the 
first  exhibit  in  the  ad  agencies  new 
“Media  Gallery.” 

The  NAB  shipped  examples  of 
its  best  ad  campaigns  on  behalf  of 
newspapers  over  to  Y&R’s  Madi¬ 
son  Avenue  offices,  where  they 
were  hung  in  the  gallery. 

The  Y&R  media  department 
plans  to  continue  to  show  different 
media  in  a  series  of  exhibits. 

The  NAB’s  show  will  probably  remain  on  display  through  the  end  of 
the  year,  when  another  medium  will  install  its  advertising  in  the  gallery. 

—  GLOEDE 
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STORY  &  KELLY-SMITH,  INC. 

PROUDLY  ANNOUNCES  THE  REPRESENTATION  OF 

WkB 

IkiknsfiiAh  Cdtfimif  an 

Effective  December  1, 1981 

STORY  &  KELLY-SMITH,  INC. 

NEWSPAPER  REPRESENTATIVES 

(Since  1911,  A  (Strong.ConstrucUve  (Selling  Force 
For  The  Newspaper  Industry. 

ATLANTA  BOSTON  CHICAGO  DALLAS 


DETROIT 


LOS  ANGELES 


NEW  YORK 


PHILADELPHIA 


SAN  FRANCISCO 


NEWSPEOPLE 


Clifford  Rogers  was  named  adver¬ 
tising  director  of  the  Oakland  Tribunel 
Eastbay  Today  newspapers.  He  joins  the 
newspapers  from  the  Salinas  Califor¬ 
nian,  where  he  was  advertising  director 
for  six  years.  Rogers  earlier  was  with  the 
Stockton  (Calif.)  Record  for  20  years. 

At  the  Oakland  papers,  he  replaces 
Fred  O.  Wetton,  who  was  promoted  to 
the  newly  created  position  of  general 
manager. 


Kathleen  Hammond,  formerly  man¬ 
ager  of  telephone  sales  in  the  New  York 
Times  classified  advertising  department, 
was  appointed  suburban  advertising  man¬ 
ager.  She  joined  the  Times  in  1976  on  the 
classified  telephone  staff  and  later  be¬ 
came  group  manager  of  the  130-person 
telephone  boardroom.  Her  husband. 
Dean,  is  vicepresident  of  publishers  ser¬ 
vices  of  Hammond,  Inc.,  the  map  pub¬ 
lisher. 


John  L.  Perry,  most  recently  manag¬ 
ing  editor  of  the  Anderson  (S.C.)  Inde¬ 
pendent,  was  appointed  editor  of  the 
Clearwater  (Fla.)  Sun.  He  succeeds  Ray 
Jenkins,  who  moved  to  editorial  page 
editor  of  the  Baltimore  Evening  Sun.  Per¬ 
ry  will  direct  the  news  and  editorial  op¬ 
erations  of  the  Sun,  owned  by  Jefferson- 
Pilot  Publications,  Inc. 

♦  *  * 

Nancy  M.  Gilmore,  former  assistant 
editor  for  the  Chicago  Daily  News,  has 
been  named  editor  of  the  Alumni  News  at 
the  University  of  Illinois,  Urbana- 
Champaign.  Most  recently  she  was  mana¬ 
ger  of  advertising  and  promotion  for  Bun- 
dy-Morgan  Realtors,  Medinah,  Ill. 

*  ♦  * 

Personnel  changes  at  Newspaper  Print¬ 
ing  Corporation,  agent  for  the  Tulsa 
World  and  Tulsa  Tribune,  include: 

Dick  Newman,  sales  director,  was 
promoted  to  assistant  ad  director;  Sonny 


Terry  L.  DeVassie,  circulation  man¬ 
ager  of  the  Columbus  Dispatch,  was 
elected  president  of  the  Ohio  Circulation 
Managers  Association.  DeVassier,  a  24- 
year  veteran  with  the  Dispatch,  has  been 
active  in  the  organization  since  1970. 


STARTING  A 
SKIP-DELIVERY 
PROGRAM  TO 
NON-SUBSCRIBERS? 
DO  IT  RIGHT  THE 
FIRST  TIME! 

Target  Marketing  Com¬ 
munications  wiil  analyze 
your  market,  recommend 
the  most  cost-efficient  de¬ 
livery  and  show  you  how 
to  do  it. . .  Right  the  First 
Time! 

Save  valuable  time  and 
money.  Call  the  Circula¬ 
tion  Professionals  today 
at  Target  Marketing 
Communications, 

Stan  Cheren  - 
(714)  566-4460. 

TM® 


Edmund  J.  Sullivan  was  named 
director  of  the  Columbia  Scholastic  Press 
Association,  the  national  school  press 
organization.  He  is  an  alumnus  of  Col¬ 
umbia  College,  N.Y.,  and  has  been 
associate  director  of  the  association  since 
1978.  Sullivan  received  a  master’s  degree 
this  year  in  higher  education  administra¬ 
tion  from  Teachers  College  of  Columbia 
University. 

Sullivan  succeeds  Charles  R. 
O’Malley,  who  retired  after  12  years  as 
director. 

♦  *  ♦ 

Dick  Braude,  with  the  Associated 
Press  in  Boston  for  more  than  seven 
years,  has  resigned  to  teach  journalism 
part-time  at  Boston  University  and 
Stonehill  College  in  North  Easton, 
Mass.,  and  to  serve  as  New  England 
director  of  the  Jewish  Laboi  Committee 
based  in  New  York,  and  handle  a  variety 
of  writing  assignments.  He  will  serve  as 
newswriting  adviser  at  the  New  Bedford 
(Mass.)  Standard-Times. 


iTRONG 
ANSHaD 
CHNBDER 

ASSOCIATES 
MIDIA  CONSULTANTS 

Professional  assistance  In 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 

O.  Gordon  Strong  loiironco  E.  Montfloid,  Jr. 
■on  V.  Schnoldor,  Jr. 

6520  POWERS  FERRY  ROAD.  N.W. 
ATLANTA.  GEORGIA  30339 
(404)  952-6063 


Bruno  moved  from  sales  supervisor  to 
branch  manager;  Lonie  McKee  moved 
from  the  sales  staff  to  co-op  coordinator. 

Kathy  Wall,  formerly  with  the  Birm¬ 
ingham  (Ala.)  News  and  Post  Herald, 
was  named  Sunday  magazine  coordina¬ 
tor.  Gary  Ruleford  and  Dave  Fairlie, 
salesmen,  were  promoted  to  sales  super¬ 
visors. 
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NAMED  PUBLISHER— Manuel  A.  Bus- 
telo,  president  of  the  National  Puerto 
Rican  Forum  for  fivt  years,  has  resigned 
to  accept  appointment  as  publisher  of  El 
Diario-La  Prensa,  New  York,  the  Span- 
ish-language  newspaper  acquired  earlier 
this  year  by  Gannett  Co.  Bustelo,  who 
holds  a  law  degree  from  American  Uni¬ 
versity  in  Washington  and  a  bachelor's  in 
journalism  from  Fordham  University,  is 
the  fifth  generation  of  his  family  to  receive 
a  law  degree.  He  has  worked  for  Puerto 
Rico's  Labor  Department  and  in  Washing¬ 
ton  in  the  island's  Resident  Commission¬ 
er's  congressional  office,  and  in  the  gov¬ 
ernor's  office,  where  he  was  director  of 
federal  programs. 
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IN  THE  NEWS 


Brem  assumes  Koeberlein  duties 


Edited  by  LENORA  WILLIAMSON 


Bob  Woodward,  assistant  managing 
editor/metropolitan  news  of  the  Washing¬ 
ton  Post,  was  appointed  assistant  manag¬ 
ing  editor/projects.  David  A.  Maraniss, 
deputy  metropolitan  news  editor,  moves 
to  Woodward’s  former  post. 

Woodward  heads  the  new  special  pro¬ 
jects  team  to  coordinate  major  investiga¬ 
tive  and  project  reporting.  Jane  Amster¬ 
dam,  an  assistant  editor  of  the  Style  sec¬ 
tion,  will  be  assistant  projects  editor. 


Pam  SwiGER  is  the  new  city  editor  of 
the  Montana  Standard  of  Butle,  succeed¬ 
ing  Bill  Walter,  who  resigned  and 
plans  to  leave  the  newspaper  field.  Swi- 
ger  has  been  swing  editor  of  the  Standard 
four  years,  and  correspondent  coordina¬ 
tor  several  years. 


Koeberlein  Brem 

Leo  Koeberlein,  executive  editor  of  the  Pittsburgh  Press  for  the  post  14 
years  and  with  the  newspaper  more  than  42  years,  is  on  pre-retirement  leave 
and  the  title  will  be  retired  with  him.  Koeberlein  will  rank  as  the  first  and  only 
executive  editor  in  the  history  of  the  Scripps-Howard  paper. 

Most  of  the  executive  editor  duties  will  be  assumed  by  Managing  Editor 
Ralph  C.  Brem,  who  takes  over  as  second  in  command  to  Editor  John  Troon. 
Brem  joined  the  Press  in  1 957  as  a  reporter  after  two  years  with  Scripps- 
Howard's  Evansville  (Ind.)  Press.  He  became  assistant  city  editor  in  charge  of 
special  assignments  in  1964  and  three  years  later  was  named  managing 
editor. 


William  H.  Klusmeier  joined  the 
Kerrville  (Texas)  Daily  Times  in  the  new¬ 
ly-created  position  of  advertising  and 
marketing  director.  He  had  been  adver¬ 
tising  director  and  assistant  to  the  pub¬ 
lisher  of  the  Austin  Citizen  for  three 
years.  A  former  general  manager  of 
Rockford  (Ill.)  Newspaj)ers,  Inc.,  he  res¬ 
igned  in  1972  and  moved  to  Texas. 


In  new  advertising  posts  at  Parade  Pub-  Donald  P.  Davis  was  appointed  edi- 
lications, Inc.,  publisher  of  Parade  maga-  tor  of  the  Uniontown  (Pa.)  Herald- 
zine,  are  William  Ganz,  as  sales  de-  Siandard.  Also,  Walter  J.  Storey  was 
velopment  manager  and  George  B.  Dip-  named  editor  of  the  editorial  page  and 
PY,  who  assumed  new  responsibilities  as  Stephen  J.  Urbanski,  A.M.  edition  edi- 
New  York  sales  manager.  Ganz,  who  was  tor.  Davis  previously  was  with  the 
advertising  marketing  director  at  CBS  Doylestown  Daily  Intelligencer,  a  sister 
Special  Interest  Group  prior  to  joining  paper  of  the  Herald-Standard.  Storey  has 
Parade,  also  has  worked  at  Sports  Ulus-  been  on  the  news  staff  more  than  41 
trated  and  Life  magazines.  Dippy,  who  years.  Urbanski  joined  the  paper  in  1980 
joined  Parade  in  1977,  was  named  and  was  named  night  news  editor  in  July, 
marketing  director  in  1980.  *  *  * 

*  *  *  Rob  Tucker  was  promoted  to  city  edi- 

Added  to  the  staff  of  the  New  Bedford  tor  of  the  Tacoma  (Wash.)  News  Tribune, 
(Mass.)  Standard-Times  are:  succeeding  Charles  Doud,  now  an 

Ernest  Corrigan,  to  chief  of  the  editorial  writer  and  columnist.  Tucker 
Wareham  bureau.  previously  was  an  assistant  city  editor 

Kathleen  MEGAN,to  environmental  and  county  government  reporter, 
reporter.  Cheryl  Tucker,  assistant  lifestyle 

Les  Suzukamo,  to  town  reporter.  editor,  now  is  assistant  city  editor  in 
Steven  Varnum,  to  feature  writer.  charge  of  magazines. 


Cheryl  W.  Spriggs  was  promoted  to 
retail  advertising  manager  of  the  Hunt¬ 
ington  (W.Va.)  Herald-Dispatch.  She 
joined  the  newspaper  in  1977  as  an 
account  executive  and  formerly  worked 
for  the  I  ronton  (Ohio)  Tribune. 


Paul  A.  Williams  was  appointed  the 
first  computer  systems  editor  of  The  Pat¬ 
riot  Ledger,  Quincy,  Mass.  He  will  be 
responsible  for  computer  programming 
and  training  and  for  coordinating  copy¬ 
processing  activities  between  the  news 
department  and  other  departments  of  the 
newspaper. 

Williams  has  been  a  copy  editor  of  the 
paper  and  also  writes  a  weekly  home  and 
garden  column  and  has  served  as  editor  of 
the  op-ed  page  since  its  inception  more 
than  a  year  ago.  John  J.  Hoarty,  Jr.,  was  appointed 

*  ♦  *  circulation  sales  manager  of  the  Boston 

Theodore  Berland  who  heads  the  Herald  American,  moving  from  circula- 
department  of  journalism  at  Columbia  tion  zone  sales  manager. 

College,  Chicago,  was  elected  president 
of  the  American  Medical  Writers  Asso¬ 
ciation  at  the  annual  conference  in  Toron¬ 
to.  Berland  is  staff  medical  writer  at 
Michael  Reese  Hospital  and  Medical 
Center,  Chicago. 


With  an  investtnem  as  little  as  $1 5,000,  and 
a  corner  of  the  newspaper  office,  your  news¬ 
paper  can  add  impact  to  the  community,  a 
lower  power  TV  Station,  with  character  wn- 
erator  for  local  news  and  advertising  will 
transmit  over  1 5  to  30  miles.  No  FCC  cross 
ownership  proposal.  SeeEdItor  and  Pub¬ 
lisher  Sept .  2Kh  feature  article  on  I 

LPTV.  We  prepare  you  complete  FCC 
Application.  Two  week  delivery. 

Edward  M.  Johnson 
&  Associates,  Inc. 

Suite  450,  One  Regency  Square, 

Knoxville,  Tennessee  37915 
(615)  521-6464 

Washington,  D.C.  (202)  775-1802 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

28  Years  of  Nationwide  Personal  Service 


Michael  H.  Holmes,  Toledo  corres¬ 
pondent  for  the  Associated  Press  since 
last  December,  was  named  news  editor  at 
Columbus,  Ohio,  succeeding  Diane 
Duston,  who  transferred  to  news  editor 
for  North  Carolina,  based  in  Raleigh. 
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Notes  on  people 


Travel  time  for  copy  editors 


Who  said  copy  editors  never  get  a 
chance  to  travel? 

The  St.  Louis  Post-Dispatch  and  the 
Boston  Globe  recently  completed  an  ex¬ 
perimental  exchange  of  copy  editors 
under  an  informal  plan  designed  to  im¬ 
prove  copy  desk  morale  and  give  copy 
editors  a  chance  to  see  how  other  papers 
operate. 


Beebe 

Robert  Beebe,  a  copy  editor  for  the 
Post-Dispatch,  spent  a  month  working  on 
the  foreign  national  desk  of  the  Globe  and 
Richard  Dill,  assistant  night  editor  of  the 
Globe,  worked  on  the  Post-Dispatch  uni¬ 
versal  desk. 

The  cost  for  each  paper  was  the  round- 
trip  plane  ticket.  The  men  continued  to 
draw  their  respective  salaries  and  simply 


MY  FRIEND  BAILEY 

To  my  friend  Bailey  Anderson,  life  was  a  supremely  welcomed 
and  beautiful  mystery. 

One  way  Bailey  tried  to  find  answers  to  that  beautiful  mystery 
was  to  argue.  I  even  heard  him  tell  a  man  once  that  he’d  come  to 
talk,  not  to  listen. 

He  and  I  used  to  argue  a  lot.  Mostly  about  anything  that  came  to 
mind. 

Neither  one  of  us  ever  won  one  of  those  arguments  but  we  kept 
on,  time  after  time.  Both  loved  it. 

One  subject  that  came  up  occasionally  was  the  nature  and  exis¬ 
tence  of  miracles. 

I  was  reading  a  book  by  the  poet  e.  e.  cummings  today  and  real¬ 
ized  that  my  friend  Bailey  was  a  miracle  . . . 

To  quote  Mr.  cummings: 

“With  you  i  leave  a  remembrance  of  miracles:  they  are  by  some¬ 
body  who  can  love  and  who  shall  be  continually  reborn,  a  human 
being;  somebody  who  said  to  those  near  him,  when  his  fingers 
would  not  hold  a  brush  —  tie  it  to  my  hand  — 

My  friend  Bailey  is  now  a  citizen  of  immortality, 

I  will  miss  him  very  deeply. 

Tom  Worrell 

(The  above  guest  editorial  written  by  Thomas  E.  Worrell  Jr.  appeared  in 
daily  newspapers  in  Florence,  Alabama,  Las  Cruces,  New  Mexico,  and 
Madisonville,  Kentucky.  All  of  the  dailies  were  at  one  time  published  by 
Bailey  Anderson,  who  died  of  cancer  on  November  18,  1981.  Worrell  is 
president  and  chairman  of  the  board  of  Worrell  Newspapers,  Inc.,  and 
Bailey  Anderson  was  a  vice  president.  He  was  also  a  close  friend  and 
advisor  to  Tom  Worrell) 


switched  apartments  during  the  ex¬ 
change. 

The  exchange  idea  grew  out  of  a  dinner 
discussion  between  Globe  managing  edi¬ 
tor  Timothy  Leland  and  Post-Dispatch 
managing  editor  David  Lipman  at  last 
April’s  ASNE  convention  in 
Washington. 

For  several  years  the  Globe  has  had  a 
similar  exchange  arranged  with  the  Lon¬ 
don  Sunday  Times  and  the  Rand  Daily 
Mail  in  South  Africa,  but  only  for  repor¬ 
ters. 

Lipman  and  Leland  both  believe  ex¬ 
changes  of  this  sort  will  not  only  give 
participants  useful  insight  into  the  work¬ 
ings  of  other  papers,  but  will  help  educate 
copy  editors  in  the  political  and  regional 
issues  of  the  papers  they  visit.  Both  Le¬ 
land  and  Lipman  are  studying  long 
memos  by  Beebe  and  Dill,  evaluating  the 
performances  of  their  host  paper. 

The  initial  exchange  was  so  successful 
that  both  newspapers  are  considering 
approaching  other  papers  to  find  out 
whether  they  would  be  interested  in  parti¬ 
cipating  in  similar  exchanges. 

Iphigene  Ochs  Sulzberger 

“Iphigene”,  the  memoirs  of  Iphigene 
Ochs  Sulzberger  of  The  New  York  Times 
family,  as  told  to  Susan  W.  Dryfoos,  was 
published  by  Dodd,  Mead  November  25. 

The  book  originally  was  written  for  an 
audience  of  family  friends  and  relatives. 
Mrs.  Sulzberger  talked  with  her  grand¬ 
daughter  Susan,  whose  father,  Orvil  E. 
Dryfoos,  was  publisher  of  the  Times  from 
1%1  to  1963. 

Mrs.  Sulzberger  explains  in  the  preface 
that  her  memoirs  are  “stories  about  peo¬ 
ple  and  events  they  shaped  as  I  saw  them 
and  remembered  them  and  as  they  were 
described  to  me  by  friends  and  acquain¬ 
tances;  stories  of  myself — the  amusing 
moments,  the  difficult  times,  the  things 
that  mattered  and  moved  my  life.” 

As  the  daughter  of  Adolph  Ochs,  wife 
of  Arthur  Sulzberger,  mother-in-law  of 
Orvil  Dryfoos  and  mother  of  “Punch” 
Sulzberger,  all  publishers  of  the  New 
York  Times,  Mrs.  Sulzberger  has  the 
longest  connection  of  anyone  with  the 
Times. 

John  Hinterberger 

John  Hinterberger,  Seattle  Times  col¬ 
umnist,  lost — and  has  been  receiving  con¬ 
gratulations  that  he  will  not  be  commis¬ 
sioner  of  the  Seattle  Water  District  42. 

Hinterberger  entered  his  name  for  the 
non-salaried,  non-partisan  post  in  the 
primary  and  led  the  field  of  five  candi¬ 
dates  despite  his  attempts  to  withdraw 
after  the  newspaper  management  in¬ 
formed  him  of  the  policy  that  news  per¬ 
sonnel  cannot  be  candidates  for  elective 
public  office. 

Hinterberger  ran  a  column  prior  to  the 
November  election  asking  readers  not  to 
vote  for  him  but  the  final  result  was  close. 
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Advice 


(Continued  from  page  5) 


READERS  TODAY.  OFFER 
YOUR  TEACHERS  THE 


have  the  best  chance  of  making  money. 

And  a  healthy  bottom  line  is  essential  to 
journalism,  for  a  newspaper’s  first  obliga¬ 
tion  is  to  itself. 

It  is  time  for  newsrooms  to  accept  read¬ 
ership  as  a  primary  measure  of  perform¬ 
ance.  Don’t  talk  about  “thorough”  or 
“award-winning”  coverage  when  num¬ 
bers  are  down.  Don’t  point  to  being  a 
“newspaper  of  record”;  the  only  records 
people  buy  are  long-playing  and  stereo. 

It’s  time  to  take  away  from  circulation 
departments  the  excuse  that  “nobody 
wants  to  read  it.” 

4.  Rupert  Murdoch  and  Ralph  IngrrsoU 
are  right  .  .  .  and  wrong.  They  have 
turned  ailing  newspapers  into  exciting 
and  popular  dailies.  These  two  bring 
hope,  excitement  and  readers  to  a  mori¬ 
bund  newspaper  scene.  Murdoch’s  News 
America  ^blishing  Co.  and  Ingersoll 
Publications  have  shown  that  content  can 
make  a  difference,  and  that  conventional 
journalistic  wisdom  may  very  well  be 
conventional,  but  is  not  wisdom. 

Their  approaches  can  be  adapted  to 
other  areas  and  situations.  Research, 
used  properly,  can  guide  the  tailoring  of 
the  daily  to  its  market.  And  here  is  where 
Murdoch  and  Ingersoll  are  wrong:  Be¬ 
cause  market  research  has  been  used  to 
underwrite  some  of  the  greatest  newspa¬ 
per  failures,  they  conclude  it  is  worthless. 

5.  Publishers  and  general  managers 
must  take  a  more  active  role  in  shaping  the 
news.  It  is  probably  the  only  way  to  in¬ 
crease  the  chances  of  survival.  Daily 
newspapers  can  remain  and  be  even  more 
profitable  well  into  the  next  century,  but 
require  a  new  approach  to  journalism. 
This  must  be  imposed  from  the  outside, 
for  journalists  tend  not  to  act  in  their  own 
self-interests. 

A  new  approach  to  journalism  must  be 
adopted,  and  newspapers  pushed  or  pull¬ 
ed  into  the  real  world.  Journalism 
schools  will  not  do  this,  for  they  are  con¬ 
cerned  chiefly  with  using  the  tools  of  to¬ 
day  to  educate  for  the  newspapers  of 
yesterday.  Marketing  consultants  have 
much  of  the  necessary  knowledge,  but 
tend  to  lack  an  understanding  of  news¬ 
papers  and  “real”  people.  Besides,  we 
lack  power — we  can  only  hope  to  per¬ 
suade,  whereas  Murdoch  and  Ingersoll 
can  simply  order. 

A  bit  heavyhanded?  A  violation  of  the 
conventional  journalistic  wisdom? 
Perhaps.  But  maybe  it  is  time  for  news¬ 
paper  executives  to  assume  responsiblity 
for  their  products  and  say  “This  is  where 
we’re  going  and  this  is  the  approach  we’ll 
take.”  Newspapering  is  simply  too  im¬ 
portant  to  be  left  to  journalists. 

The  truth  hurts  .  .  .  but,  then,  that’s 
what  we’ve  been  telling  the  public  for 
years.  I 
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A  series  of  teachers’  manuals  that  uses 
a  step-by-step  approach  to  teaching 
reading  with  the  newspaper. 

Funded  by  Cox  Enterprises,  Inc.,  the 
Newspaper  Primary  Reading  Program 
is  a  set  of  four  manuals  (grades  one 
through  four)  developed  by  reading 
specialists  at  the  University  of  Geor¬ 
gia.  The  project  was  coordinated 
through  The  Atlanta  Journal  and 
Constitution  Newspaper  in  Education 
program. 


Levels  One,  Two,  Three  and  Four  are 
now  available  for  $6  each,  plus  $1.20 
total  for  shipping  and  handling.  Free 
15-day  trial  examination  offered. 

For  further  information,  write: 
Newspaper  Primary  Reading  Program 
Cox  Enterprises,  Inc. 

P.O.Box  4689  Atlanta,GA  30302 
or  call  (404)  526-5090. 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Itek  unveils  Quadhtek  1400/1600 
series  for  multiprocessing  tasks 


Itek  Graphic  Systems  announced 
November  17,  an  expansion  of  the  Quad- 
ritek  phototypesetting  line  with  the  intro¬ 
duction  of  models  Quadritek  1400  and 
1600.  The  first  Quadritek,  1200  series, 
was  announced  in  1976. 

The  1400  and  1600  series  have  a  multi¬ 
ple  application  design  so  users  can  utilize 
word  processing,  data  processing  or 
phototypesetting  functions  as  business 
needs  dictate. 

Quadritek  1400/1600  phototypesetter 
systems  consist  of  three  basic  modules: 
the  terminal  with  video  display  and 
keyboard;  the  media  drive  with  up  to  four 
floppy  disks;  and  the  typesetter. 

Each  module  has  its  own  microcompu¬ 
ter  processor  and  is  able  to  operate  separ¬ 
ately  and  simultaneously  of  any  activity 
occurring  at  any  other  module. 

The  modular  design  permits  the  VDT 
(CRT)  screen  and  keyboard  to  be  sepa¬ 
rated  from  the  other  two  units  by  as  much 
as  25  feet.  The  floppy  disk  drive  module 
can  be  mounted  on  a  desk  top,  or  the 
entire  unit  (terminal,  phototypesetter  and 
disk  drive). 

The  1400  and  1600  systems  take  advan¬ 
tage  of  “distributed  architecture”  so  that 
three  microprocessors  can  utilize  the 
memory  and  logic  systems  of  the  photo¬ 
typesetter’s  microcomputer.  Also,  the 


systems  have  a  fully  “foreground/back¬ 
ground  operation”  and  throughput  is  en¬ 
hanced  since  there  is  no  cycle  sharing 
involved  if  the  system  is  typesetting  one 
job  while  keyboarding  or  editing  of 
another  job  is  underway.  Up  to  nine  type- 
settingjobs  may  be  stacked  or  “queued” 
in  memory  waiting  to  be  run  by  the  type¬ 
setter.  Operator  intervention  is  not  re¬ 
quired  in  this  process. 

Quad  Quick  pre-programmed  software 
is  available  as  an  option  for  the  two  new 
Quadritek  lines  to  further  enhance  ease  of 
operation.  Quad  Quick  software  auto¬ 
matically  formats  typesetting  jobs  and 
both  systems  offer  standard  hyphenation 
and  justification  programs.  An  exception 
dictionary  is  also  a  standard  feature. 

The  modular  hardware  design  along 
with  the  software  programs  will  allow  fu¬ 
ture  expansion  of  the  basic  typesetter 
configurations  to  meet  future  volume  de¬ 
mands  or  for  increased  applications  use. 
Additional  terminal  clusters  can  be  added 
to  the  media  module  thus  increasing  pro¬ 
ductivity.  Media  output  can  feed  either 
the  typesetter  or  an  optional  hard  copy 
printer. 

The  media  module  with  its  own  microp¬ 
rocessor  is  the  central  memory  bank  or 
“heart”  of  the  system  and  capable  of  sup- 
(Continued  on  page  32) 


Web  offset  press 
orders  placed 
by  major  dailies 

Graphic  Systems  Division  of  Rockwell 
International  announced  last  week  a 
number  of  Metroliner  press  orders  from 
major  newspapers  in  the  U.S.  and 
abroad. 

Miami  Herald  has  ordered  two  9-unit 
Goss  Metroliner  web  offset  presses  along 
with  10  half-decks  and  two  144-page  3:2 
folders.  The  Herald  also  ordered  the  Goss 
PCS  II/PAR  (Press  Control  System  II  and 
Printed  Area  Reader)  electronic  subsys¬ 
tems. 

Currently  the  Herald  is  printing  its 
445,000  morning  daily  and  545,898  Sun¬ 
day  circulation  papers  on  74  Goss  Mark  II 
Headliner  letterpress  units. 

Scheduled  for  delivery  in  the  summer 
of  1982,  the  additional  18  units  will  bring 
to  94  the  number  of  Goss  press  units  at  the 
Herald  making  it  the  largest  Goss  press 
installation  in  the  Southern  United 
States. 

The  Toronto  Sun  Group  has  ordered  a 
7-unit  Goss  Metroliner  press  and  a  three- 
unit  press  addition  with  three  color 
decks.  The  7-unit  press  will  be  installed  in 
mid-1982  at  the  Calgary  (Alberta)  Sun. 
The  press  will  have  two  half-decks  and  a 
144-page  3:2  folder. 

The  Calgary  press  is  identical  to 
another  Metroliner  press  recently  instal¬ 
led  at  the  Edmonton  (Alberta)  Sun. 

Hartley  Steward,  Calgary  Sun  pub¬ 
lisher,  said  the  paper’s  larger  editions  run 
to  %  tabloid  pages  with  full-process  and 
spot  color  appearing  daily.  Thirty  pages 
of  color,  he  said,  is  not  unusual  for  us. 

Three  additional  Metroliner  press  units 
and  three  color  decks  are  to  be  installed  in 
May  of  1982  at  the  Toronto  Sun.  This  will 
give  the  paper  three  8-unit  presses  with 
the  present  press  configuration  having  2 1  - 
units  in  three  7-unit  presses  each  equip¬ 
ped  with  two  half-decks  and  a  3:2  folder. 

When  the  Boston  Globe  announced  last 
month  the  construction  of  a  satellite  plant 
in  Billerica,  Mass.,  it  said  the  new  plant 
would  have  two  8-unit  Goss  Metroliner 
presses  and  two  144-page  3:2  folders 
along  with  six  half-decks  and  a  Goss  PCS 
II/PAR  electronic  subsystem. 

In  the  State  of  Alaska  the  Anchorage 
Daily  News  has  purchased  a  10-unit  Goss 
Urbanite  web  offset  press  with  a  96-page 
folder.  The  press  will  be  installed  in  the 
spring  of  1982.  The  Anchorage  Daily 
News  is  a  member  of  the  McClatchy 
Newspaper  Group. 

El  Pais  of  Montevideo,  Uruguay,  will 
install  the  first  Goss  Cosmo-offset  press 
in  Latin  America  this  fall.  The  7-unit 
press  with  one  unit  stacked  will  replace  a 
6-unit  Goss  Headliner  Mark  I  letterpress 
press  built  in  1953. 


QUADRITEK  14(X)/1600  series  of  modular  systems  for  multiprocessing  of 
photocomposition  and  business  management  tasks  consists  of  three  basic 
modules  each  with  its  own  microcomputer  processor. 
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^IHpw  ^  Have  It? 
ur  yrde^Newspapef 
Deliver®  to  Every 
Houseiin  Town 


It’s  easy  with  the  Video  Newspaper™  from  Video 
Data  Systems.  You  supply  the  news.  Your  local  cable 
television  channel  delivers  it  instantly  -  with  greater  impact 
than  ever  before,  and  to  a  public  you  may  be  reaching  for 
the  first  time.  A  public  that  wants  more  than  just  words  on 
a  screen.  They  demand  actions,  sound  and  color;  and  you 
can  provide  all  that  only  with  a  Video  Newspaper^“  system. 

•  Why  settle  for  character  generated  displays  with  an 
occasional  slide,  when  you  can  have  so  much  more? 

•  Present  the  news  live  or  taped,  right  from  the  city  desk. 
Spark  it  up  with  color  slides,  graphics,  satellite  or  weather 
radar  maps. 

•  Add  a  videotaped  commercial  or  an  audio  spot. 

•  It’s  all  automated,  so  your  Newspaper  can  be  on  the  air 
24  hours  a  day,  with  news  and  information  no  other 
medium  provides. 


But  don’t  stop  there! 

Special  interest  programs  on  gardening,  home  repair, 
etc.  are  winners!  You’ve  got  a  staff  of  experts  at  your 
fingertips  -  your  editors. 

And  when  the  public  tunes  in,  the  advertisers  respond. 
Smart  media  buyers  know  the  excellent  demographics  of 
cable  channels.  Team  that  fact  up  with  your  specially- 
geared  programs,  and  attractive  print/video  combo  rates, 
and  you’ve  got  the  best  media  buy  in  town! 

Let  your  imagination  run  wild  with  all  the  possibilities. 
Only  the  Video  Newspaper™  from  Video  Data  Systems  can 
offer  a  total  sight  and  sound  package  for  your  cable 
channel.  Don’t  settle  for  anything  less.  Call  or  write  us 
today  for  more  ideas  on  your  Video  Newspaper™. 


VIDEO  DATA  SYSTEMS 

Corporate,  Hauppauge,  New  York  (516)  231-4400 
National  Sales,  ^It  Lake  City,  UT  (801)  272-9296 
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AIR  BAG  DEFLATED 


SCHEAAATIC  shows  K  &  F  "floating  doctor  blade"  design 
when  the  air  bag  is  deflated  with  the  doctor  blade  position 
leaving  an  air  gap  between  blade  and  Anilox  roller. 


SCHEMATIC  shows  K  &  F  "floating  doctor  blade"  design 
when  the  air  bag  is  inflated  and  the  doctor  blade  in  position. 

“Floating  doctor  blade”  system 
installed  on  K&F  Anilox  unit 


K&F  Manufacturing  Company  of 
Granger,  Indiana,  has  announced  the  de¬ 
velopment  of  the  “floating  doctor  blade” 
for  installation  in  its  Anilox  Retrofit 
System. 

The  doctor  blade  now  floats  on  a 
cushion  of  air  and  applies  a  constant, 
steady,  even  amount  of  pressure  across 
the  entire  width  of  the  doctor  blade. 
When  pressure  is  applied,  the  air  bag  in¬ 
flates,  raising  the  doctor  blade  against  the 
Anilox  roller.  When  pressure  is  relieved, 
the  air  bag  deflates,  lowering  the  doctor 
blade  away  from  the  Anilox  roller. 

The  system  also  permits  optional  twin 
doctor  blades  for  reverse  press  operation. 

The  floating  doctor  blade  system  eli¬ 
minates  the  “human  error”  factor  regard¬ 
ing  the  relation  of  the  doctor  blade  and  the 
Anilox  roller.  The  system  is  also  self  com¬ 
pensating  for  wear  of  the  doctor  blade. 

Currently,  the  floating  doctor  blade 
system  is  installed  and  operating  at  the 
Pittsburgh  (Pa.)  Press.  This  is  the  second 
K&F  Anilox  unit  installed  at  Pittsburgh 
and  both  Anilox  units  are  on  the  same 


press  unit.  The  original  Anilox  unit, 
however,  is  still  using  the  fixed  doctor 
blade  system. 

The  floating  doctor  blade  system  has  a 
pressure  tank  that  holds  the  doctor  blades 
in  position  in  the  event  of  temporary  air 
supply  loss.  Air  pressure  in  the  system 
has  a  150  psi  maximum.  The  system  also 


has  a  low  air  pressure  indicator  light. 

At  last  count  the  K  &  F  units  at  Pitt¬ 
sburgh,  the  Cleveland  Press  and  the 
Davenport  (Iowa)  Quad  City  Times,  have 
logged  a  combined  total  of  over 
25,000,000  impressions,  with  the  number 
1  unit  at  Pittsburgh  leading  with  about 
18,000,000  impressions. 

Current  plans  call  for  all  three  K&F 
Anilox  units  to  be  retrofitted  to  the  float¬ 
ing  doctor  blade  system  in  the  near  fu¬ 
ture. 


TWO  schematics  show  the  position  of  the  floating  doctor  blades  in  a 
configuration  for  reverse  press  operation. 


Mycro-Tek  to  market 
software  packages 

Mycro-Tek,  Inc.,  has  signed  an  exclu¬ 
sive  agreement  with  Stauffer  Media  Sys¬ 
tems  (SMS)  to  distribute  their  newspap¬ 
er-related  business  software  packages. 

The  software  packages  include  adver¬ 
tising,  circulation,  classified,  accounts 
payable,  payroll  and  general  ledger.  The 
software  is  designed  for  use  on  Burroughs 
Computer  Systems. 

SMS  designed  its  packages  specifically 
to  meet  the  needs  of  the  newspaper  indus¬ 
try.  The  packages  are  written  to  handle 
such  newspaper  functions  as  co-op  ads, 
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earned  rates,  and  scheduling,  linage  sales 
comparisons,  subscription  reports  and 
zoned  routes  for  mail  and  carrier  delivery 
and  paid-in-advance  accounts. 

SMS  packages  are  written  for  terminal 
input,  console  and  line  printers  and  car¬ 
tridge  or  fixed  disk  drives.  With  Mycro- 
Tek’s  MC  1100  configuration,  the  user 
can  simultaneously  output  billing  in¬ 
formation  to  the  business  system  and  out¬ 
put  copy  to  other  system  devices.  This 
simultaneous  output  saves  time  and 
avoids  tying  up  production  equipment 
while  running  lengthy  billing  reports. 

Packages  are  based  on  a  parameter  de¬ 
sign,  which  allows  the  user  considerable 
flexibility  and  room  for  expansion  with¬ 
out  having  to  make  costly,  time- 


consuming  programming  changes.  Rate 
table  and  other  variable  information  are 
stored  in  user  maintainable  files,  instead 
of  being  coded  into  programs. 

Stauffer  Media  Systems  is  a  subsidiary 
of  Stauffer  Communications,  Inc.,  a  mul¬ 
timedia  firm  based  in  Topeka,  Kan. 
Stauffer  Communications’  interests  in¬ 
clude  20  newspapers,  10  broadcast  sta¬ 
tions  and  several  other  affiliates. 

SMS  has  more  than  50  installations 
nationwide. 

Mycro-Tek  has  more  than  300  systems 
installed  worldwide.  Mycro-Tek  manu¬ 
factures  front-end  systems  for  newspap¬ 
ers,  commercial  shops  and  cable  tv  news¬ 
rooms.  Mycro-Tek  is  a  division  of  Allied 
Corporation. 
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;  ,,  Where  will  your  newspaper  be,  cxDme .. . 

Thi’Videotex  Revolution? 

i,  Either  you’ll  be  catching  up,  or . . . 
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your  news  service  can  be  breaking  the  news  fast, 
on  cable,  with  Telidon  quality  resolution.  Not  some 
distant  time  in  the  future.  With  no  need  for  costly 
home  terminals  our  CABLE  NEWS  PROCESSOR 
is  already  making  news,  formatting  and  schedul¬ 
ing  it  with  Telidon  quality,  color  graphics.  From 
MDA,  leading  the  way  into  the  future  today. 


lUDfl 


MACDONALD 

DETTWILER 

AND  ASSOCIATES  LTD.  s.. 


3751  Shell  Road,  Richmond,  B.C.  V6X  2Z9,  Tel:  (604)  278-3411 
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(Continued  from  page  28) 


porting  the  activities  of  up  to  four  termin¬ 
als  and  the  typesetter  for  automatic  filing, 
storage  and  retrieval  of  materials. 

CP/M  operating  system  software  pro¬ 
vides  additional  operating  possibilities 
for  users  of  the  1400/1600  series  of  photo¬ 
typesetters.  Microsoft  Basic  software 
will  transform  either  system  to  a  busi¬ 
ness/personal  computer  system  by  means 
of  an  interpreter  program. 

Some  of  the  operating  specifications 
are  as  follows:  media  storage  is  single/ 
dual  floppy  disk;  storage  capacity  246,272 
characters  per  disk  with  74  data  tracks  of 
26  sectors  per  track  and  128  characters 
per  sector;  memory  in  the  typesetter  is 
12K,  media  module  memory  is  64K  and 
the  terminal  memory  is  %K;  typesetter 
speed  for  the  1400  series  is  up  to  25  1pm 
and  the  1600  series  is  up  to  50 1pm  (8  pt. 
type/9  pt.  line  spacing  across  an  1 1  pica 
line);  typesetter  output  is  right  reading 
rapid  process  and  resin  coated  paper; 
composition  line  length  is  48  picas;  and 
line  depth  counter  tracks  depth  of  job  in  a 
specified  measurement  system. 

The  systems  have  a  search  and  replace 
function  with  five  programmable  search/ 
replace  pairs  with  single  or  global  simul¬ 
taneous  edit. 

^  DEC  GRAPHICS  ^ 

Special  Purchase  Sale 

VT61IT 

GRAPHIC  ARTS  TERMINAL 
VT61T-DM  with  283B 
telephone  connector  plug 
or 

VT61/T  DA  with  Mate-N-Lok 

$995 

•In  original  DEC  cartons 

•10-day  return  privilege  if  not 
completely  satisfied 

•90-day  parts  and  labor 
warranty 

•Guaranteed  eligible  for  DEC 
maintenance 

While  supply  lasts! 


Also:  Computers,  peripherals 
and  spares  for  DEC  and  Data 
General-based  composition 
systems. 


Call  or  write  for  your  FREE  catalog. 

SC13ER 


NEWMAN  exchange" 

1250  N  Main  PO  Box  8610  Ann  Arbor  MI4B1Q7 

(313)  994-3200 
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MINI-CARTRAC  conveying  system  designed  by  SI  Handling  Systems  can 
carry  light  loads  up  to  200  pounds  and  interface  with  industrial  robots. 


System  carries  loads 
up  to  200  pounds 

SI  Handling  Systems  of  Easton,  Pa., 
has  designed  a  precision  conveying  and 
production  interface  system  called  Mini- 
Cartrac. 

The  system  can  CEury  light  loads  (up  to 
200  pounds)  with  the  ability  of  Mini- 
Cfutrac  to  replace  standard  roller  and  belt 
conveyors. 

Mini-Cartrac  carriers  are  individually 
propelled  and  travel  the  system  on  a  pan¬ 
type  track.  Carriers  are  driven  by  a  spin¬ 


ning  shaft.  Acceleration/deceleration  is 
controlled  by  increasing  or  decreasing  the 
angle  of  high  friction  drive  wheels  located 
beneath  each  carrier. 

Track  sections  may  be  straight  or 
curved  and  when  combined  with  turnt¬ 
ables,  can  accomplish  radius  turns  and 
complete  turns  of  up  to  180  degrees. 

Because  of  its  precise  positioning  and 
non-synchronous  capabilities,  Mini- 
Cartrac  may  be  used  as  a  production  in¬ 
terface  with  industrial  robots.  Control 
systems  range  from  manual  to  sophisti¬ 
cated  computer  direction.  SI  Handling 
provides  both  hardware  and  software. 


Canadian  Press  opens 
NEWSTEX  database 

A  historical  news  database,  described 
as  one  of  the  largest  in  the  world,  was 
announced  recently  by  Press  News  Ltd., 
a  company  owned  and  operated  by  Cana¬ 
da’s  national  news-gathering  coopera¬ 
tive,  The  Canadian  Press  (CP). 

CP  general  manager  Keith  Kincaid, 
who  is  also  chief  executive  officer  of 
Press  News,  said  the  database,  called 
NEWSTEX,  will  total  about  half  a  billion 
words  by  early  next  year,  growing  at  a 
rate  of  about  a  quarter  of  a  million 
words — or  300  newspaper  columns — a 
day.  Right  now  the  database  contains  all 
stories  from  the  complete  CP  English  lan¬ 
guage  news  report  from  May  1st,  1981  to 
today. 

English-language  material  will  even¬ 
tually  date  back  to  January,  1974.  The 
entire  CP  news  report  will  also  be  avail¬ 
able  soon  in  French,  dating  to  January, 
1976. 

Kincaid  said  two  of  the  major  features 
of  Newstex  are  “easy  accessibility,  and 
uncomplicated  operating  procedures.” 

For  instance,  he  said;  “You  can  access 
Newstex  from  almost  anywhere  in  the 


world,  and  over  standard  telephone  lines. 
You  can  use  almost  any  type  of  terminal, 
from  microcomputer  to  word-processor. 

“Minimal  instructions  are  required  to 
operate  Newstex,”  Kincaid  said.  “And 
once  key  words  or  phrases  are  typed  in, 
the  system  retrieves — in  a  matter  of 
seconds — the  full  text  of  all  stories  con¬ 
taining  those  words.  The  information  is 
then  printed  out  on  a  word-processor 
screen  or  a  teleprinter.” 

Newstex  marketing  manager  Michael 
Reichmann  of  Press  News  described  the 
marketing  potential  of  Newstex  as  almost 
“limitless.” 

He  said,  “We  visualize  Newstex  pro¬ 
viding  an  invaluable  information  retrieval 
service  for  the  entire  communications  in¬ 
dustry  plus  just  about  any  other  organiza¬ 
tion  that  would  require  the  type  of  data 
Newstex  can  provide.  And  that  includes 
the  media,  private  public  relations  firms, 
government  departments  and  agencies, 
educational  institutions,  libraries,  resear¬ 
chers,  historians. 

“Any  CP  member  can  build  upon 
Newstex  to  create  the  member’s  own 
database,”  Reichmann  continued. 

Subscribers  to  Newstex  will  have  ac¬ 
cess  to  virtually  everything  filed  on  the 
CP  wire. 
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Now  the  same  popular  front-end  system  that  speeds  publishing  of  the 
campus  daily  also  goes  to  the  classroom  to  prepare  students  for  fast- 
paced  careers  on  city  newspapers. 

In  a  classroom  setting,  a  Mycro-Comp  System,  with  a  mini-disk  for  each 
terminal,  permits  instructors  and  students  to  talk "  back  and  forth  on 
assignments  and  tests,  students  protect  their  work  by  removing  their 
personal  diskette;  instructors  by  removing  information  from  the  data 
bank. 

Training  is  easy  —  no  secret  codes  or  commands.  So,  students  soon 
become  adept  using  the  same  equipment  most  newspapers  are  installing. 
They’ii  be  productive  from  the  first  day  on  their  first  job. 

Check  out  our  report  card  of  Mycro-Comp  features.  And  remember,  we 
promise  you  product  reliability  through  the  finest  service  department  in 
the  industry.  That's  our  commitment  to  a  business  partnership! 


colleges  using  Mycro-Comp 
Front-end  Systems: 


MaHe  us  your  new 
business  partner 

820  West  Second  /  Wichita,  Kansas  67203 

TOLL-FREE:  800-835-2055 
IN  KANSAS:  316-265-5277 


M  YCRO-TEK,  INC. 

An  Company 


Earning  high  marhs  on  cdlega  canpuses. 


Triple-I  installs 
pagination  system 

Information  International,  Inc.  (triple- 
I)  has  installed  the  first  phase  of  a  dual 
Newspaper  Pagination  System  (NPS)  at 
the  Pasadena  (Calif.)  Star-News,  a  sub¬ 
sidiary  of  Knight-Ridder  Newspapers, 
Inc. 

The  triple-I  Newspaper  Pagination 
System  now  on-site  at  the  Star-News 
consists  of  four  2020  Page  Makeup  Sta¬ 
tions  (PMS),  a  2001  File  Manager  with 
400  megabytes  of  disk  storage,  a  3600 
Illustration  Scanner,  and  an  Infoset  400 
Pagesetter.  NPS  provides  the  Star-News 
with  a  complete  pagination  capability 
with  which  the  news  and  advertising  de¬ 
partments  will  make  up  whole  pages,  in¬ 
cluding  all  graphics,  on  the  2020  PMS 
video  displays.  The  3600  scanner  con¬ 
verts  photographs  and  line  art  to  digitized 
halftones,  and  the  Infoset  400  Pagesetter 
phototypesets  entire  broadsheet  pages  on 
photosensitive  paper  ready  for 
platemaking. 

“The  system  was  delivered  on  sche¬ 
dule,”  said  Star-News’  editorial  director 
Howard  Collins.  “That  should  have  some 
significance  to  editors  who  have  had  ex¬ 
perience  purchasing  front-end  systems 
and  other  computer  equipment.” 

Collins  said  that  on-site  training  will  be 
conducted,  off-line  from  newspaper  pro¬ 
duction,  during  December.  “Our  staff 
will  gain  a  month  of  ‘hands  on’  feel  for 
electronic  pagination  on  video  displays. 
They  already  know  how  it  works  and 
what  the  buttons  are  for,”  he  said. 
“Now,  they’ll  do  actual  page  makeup. 
They  will  be  able  to  experiment — trying 
various  layouts  a  number  of  times — to 
gain  experience  and  confidence  in  com¬ 
posing  news  and  advertising.  They’ll  see 
everything  they  make  up:  text  in  real 
typeface,  headline  weight,  line  art 
appearance,  and  even  the  actual  halftone 
photographs— just  the  way  the  page  will 
go  into  print. 

“We’ll  have  a  combination  of  formal 
and  informal  training,”  says  Collins.  “It 
will  progress  during  December  from 
‘seminars’  and  personal  experiments  to 
genuine  production  makeup  of  news. 
We’ll  integrate  real  newspaper  environ¬ 
ment  and  immediacy  into  the  operation  as 
we  wind  up  December.  At  that  point, 
we’ll  be  producing  complete  electronical¬ 
ly-composed  news  pages  in  the  news  de¬ 
partment.  It  will  be  a  real  situation — with 
deadlines,  current  news  text,  and  scan¬ 
ned  photos  and  art — all  generated  in  para¬ 
llel  with  the  manually-composed  daily 
production,  except  that  during  December 
the  electronically-composed  pages  from 
the  newsroom  won’t  be  published. 

“In  January,  we’ll  change  that  by  be¬ 
ginning  to  release  newsroom-composed 
pages  combined  with  advertising  into  the 
daily  production  stream.  As  we  develop 
our  operating  techniques,  and  pages  gra- 
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GPI  designs  ink 
for  photopoiymer 
piate  users 

A  newly-formulated  news  ink  system 
specifically  designed  for  newspaper  let¬ 
terpress  printers  using  photopoiymer 
plates  has  been  developed  by  the  news 
ink  division  of  General  Printing  Ink 
(GPI).  Called  Polytone  inks,  they  are 
being  recommended  for  use  with  both  wa¬ 
ter  soluble  and  non-water  soluble  plates. 

Polytone  inks  have  been  designed  to 
minimize  problems  associated  with 
photopoiymer  plates.  The  formula  pro¬ 
vides  better  ink  transfer  from  the  plate  to 
the  paper  stock,  resulting  in  improved 
coverage  and  mileage.  Tack  levels  are 
lower  than  conventional  inks,  thereby  re¬ 
ducing  linting  and  fiber  buildup  in  half¬ 
tones. 

GPI’s  Polytone  news  inks  are  available 
in  two  formulations. 

Abitibi-Price  raises 
newsprint  by  5% 

Abitibi-Price  announced  last  week  a  5 
percent  newsprint  increase  ($25  Amer¬ 
ican,  per  metric  ton)  for  its  American  cus¬ 
tomers  effective  March  1,  1982. 

George  Arellano,  president,  chairman 
of  the  board  and  chief  executive  officer  of 
the  New  York  based  Abitibi-Price  Sales 
Corporation,  said  “We’re  raising  prices 
to  cover  an  increase  in  costs  of  labor, 
energy  and  wood  aside  from  an  increase 
in  delivery  costs  to  customers.” 

Arellano  also  said  that  Abitibi-Price  of 
Toronto,  was  increasing  prices  to  Cana¬ 
dian  customers  by  about  $34  (American) 
a  metric  ton.  Abitibi-Price’s  customers 
(American)  that  are  east  of  the  Rocky 
Mountains  will  now  pay  $525  a  metric  ton 
for  newsprint. 

Consolidated-Bathurst  announced  an 
8%  newsprint  increase  several  weeks 
ago,  however,  the  company  changed  its 
policy  after  the  Abitibi-Price  announce¬ 
ment  and  lowered  the  increase  to  5%  for 
American  customers  effective  March  1, 
1982. 

In  eastern  Canada  at  midyear  (1982), 
contracts  expire  at  41  Canadian  and 
American  newsprint  mills. 

dually  increase  in  number,  the  NPS  sys¬ 
tem  will  become  the  means  of  composing 
the  entire  newspaper.” 

Phase  two  of  the  NPS  installation  is 
scheduled  to  be  completed  in  April  1982. 
It  will  expand  the  system  to  a  dual  con¬ 
figuration,  which  will  essentially  dupli¬ 
cate  the  phase  one  system  equipment, 
dedicating  2020  Page  Makeup  Stations  to 
the  advertising  department  and  providing 
protective  redundancy  for  both  system 
hardware  and  data  files. 


F/exo  test  underway 
at  Nashviile  papers 

At  the  Nashville  (Tenn.)  Banner  and 
The  Tennessean  a  team  is  fine  tuning  the 
daily  newspaper  operations  in  flexog¬ 
raphic  printing. 

This  joint  venture  project  is  being 
pioneered  by  Flex-O-Line,  Inc.,  of  Port¬ 
land,  Ore.,  a  manufacturer  of  flexog¬ 
raphic  printing  and  converting  equipment 
accessories.  Project  coordinator  is  Jim 
Odom  of  Jim  Odom  and  Associates. 

Others  joining  in  the  project  include 
Newspaper  Printing  Corporation  of 
Nashville,  agent  for  the  Banner  and  The 
Tennessean;  W.R.  Grace  &  Co.,  which 
has  developed  a  new  photopoiymer  plate 
for  use  in  newspaper  flexo  presses  with 
water-based  ink;  Flint  Ink  Corp.  of  De¬ 
troit,  which  is  developing  special  inks  for 
the  flexographic  process  and  their 
adaptation  to  newspaper  publishing. 

Rogers  Corp.  of  Rogers,  Conn.,  is  sup¬ 
plying  a  plate  mounting  material;  Pamar- 
co,  Inc.,  of  Atlanta,  Ga.,  is  developing 
special  “Anilox”  ink  transfer  rolls;  and 
Beach  Manufacturing  Co.,  of  Huntington 
Beach,  Calif.,  is  providing  the  necessary 
plate  and  cylinder  shims. 

The  NPC  pressroom  is  one  of  the  first 
nationwide  to  use  retro-fitting — that  is,  to 
convert  an  existing  letterpress  unit  rather 
than  install  a  new  flexographic  unit. 

Newspaper  Printing  Corporation  was 
selected  as  the  first  test  operation  for  a 
variety  of  reasons,  according  to  Victor  R. 
Nelson,  president  of  Flex-O-Line.  He 
cited  their  decision  to  improve  the  quality 
of  the  paper,  their  desire  to  reduce  oper¬ 
ating  costs  and  “the  enthusiasm  and 
cooperation  of  all  their  personnel.” 

Flex-O-Line  press  specialists, 
spearheaded  by  Jim  Odom,  completed 
the  retro-fit  conversion  in  September. 
The  conversion  involved  eliminating  the 
entire  standard  letterpress  inking  system 
and  replacing  it  with  an  Anilox  roller  and 
a  doctor  blade  to  remove  excess  ink  from 
the  transfer  roller  and  return  it  to  the  ink 
reservoir. 

The  testing  itself  began  with  the  con¬ 
version  of  one-half  of  one  unit  to  run  flexo 
on  daily  press  runs. 

The  flexo  unit  has  been  used  on  several 
runs  of 250,(X)0  papers  with  great  success, 
according  to  W.  V.  “Dub”  Harwell, 
director  of  operations  for  Newspaper 
Printing  Corp. 

“We’ve  been  very  impressed  with  the 
results  thus  far,”  Harwell  asserts. 
“We’ve  had  no  major  problems  and  are 
happy  with  the  way  the  unit  is  being 
phased  into  our  standard  operation.” 

Harwell  indicated  he  has  received  in¬ 
quiries  from  across  the  country  regarding 
the  testing.  “There  certainly  is  a  great 
deal  of  interest  in  our  project,”  he  added. 

NPC  believes  that  Flexographic  print¬ 
ing  may  be  the  answer  to  a  number  of 
pressroom  problems,  Harwell  says. 
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First  Amendment  trends 


alarm  media 

By  Andrew  Radolf 

Over  350  media  lawyers  heard  leading 
First  Amendment  attorneys  warn  that 
“monster  verdicts”  in  libel  suits  will  con¬ 
tinue  as  the  public  reacts  to  what  it  per¬ 
ceives  as  arrogance  on  the  part  of  the 
news  media. 

The  attorneys  were  attending  a  seminar 
on  November  19-20  on  communications 
law  which  was  sponsored  by  the  Practic¬ 
ing  Law  Institute. 

James  C.  Goodale,  former  executive 
vicepresident  of  the  New  York  Times  Co. 
and  a  partner  with  Debevoise  &  Plimpton 
in  New  York  City,  chaired  the  seminar. 

“It  is  clear  the  public  does  not  like 
newspapers.  We  can  expect  to  be  receiv¬ 
ing  more  and  more  of  these  large  ver¬ 
dicts,”  stated  John  B.  McCrory,  of  Nix¬ 
on,  Hargrave,  Devans  &  Doyle  in 
Rochester,  N.Y.  The  firm  has  repre¬ 
sented  Gannett  Co.  in  libel  and  First 
Amendment  cases. 

McCrory  said  juries  awarded  punitive 
damages  greater  than  a  paper's  insurance 
coverage  so  “the  publication  will  feel  the 
sting  of  punishment.” 

McCrory  remarked  juries  saw  punitive 
damages  as  “a  chance  to  lash  out  against 
the  establishment.  The  press  represents 
the  establishment.” 

He  added  there  are  nine  states  with 
statutes  preventing  insurance  companies 
from  paying  punitive  damages. 

“What  jurors  are  demanding  is  accoun¬ 
tability,”  said  Morton  Galance,  of  Ga- 
lance  &  Jimmerson  in  Las  Vegas,  Neva¬ 
da.  “There  is  a  legitimate  function  served 
by  these  lawsuits  which  goes  beyond  dol¬ 
lars  and  cents.” 

Galance,  who  specializes  in  represent¬ 
ing  libel  plaintiffs,  said  juries  were  react¬ 
ing  against  the  “arrogant  attitude”  of  the 
media. 

James  Goodale  also  held  the  view  that 
the  “major  problem  of  the  media  bar”  is 
libel  cases  “coming  up  in  an  environment 
where  there  are  a  lot  of  people  who  think 
the  press  is  arrogant.” 

Goodale  said  the  U.S  Supreme  Court 
has  yet  to  indicate  its  position  on  punitive 
damages. 

“I  don’t  think  they’ve  (the  Justices) 
made  up  their  minds  as  to  what  the 
appropriateness  of  punitive  damages  is  in 
a  Constitutional  sense,”  he  said. 

Goodale  commented  that  he  expects 
some  the  recent  libel  verdicts  with  huge 
punitive  damages  “will  go  up  to  the  Sup¬ 
reme  Court.” 

The  PLI  seminar  discussed  the  Sup¬ 
reme  Court’s  acceptance  for  its  current 
term  of  two  libel  cases.  Street  v.  NBC  and 
Wilson  V.  Scripps-Howard  Broadcasting 
Co. 


lawyers 

In  Street,  the  Court  will  decide  if  a 
woman  who  was  a  key  prosecution  wit¬ 
ness  in  the  Scottsboro  Boys’  trial  45  years 
ago  remains  a  public  figure  even  though 
she  “is  no  longer  in  the  limelight.” 

The  Sixth  Circuit  Court  of  Appeals  up¬ 
held  a  ruling  by  the  trial  court  that  there 
was  no  evidence  of  malice  or  negligence 
by  NBC.  The  Appeals  Courts  said, 
“Once  a  person  is  a  public  figure  in  con¬ 
nection  with  a  particular  controversy, 
that  person  remains  a  public  figure  there¬ 
after  for  purposes  of  later  public  com¬ 
mentary  or  treatment.” 

Said  J.B.  McCrory,  “The  potential  for 
damage  to  the  media  position  here  is  very 
great.  May  a  public  figure  retreat  into  the 
area  of  anonymity?  The  risk  of  libel  still 
exists  for  public  figures  no  longer  in  the 
limelight.” 

In  Wilson,  the  Court  will  decide  who 
has  the  burden  of  proving  truth  or  falsity 
in  a  libel  suit. 

The  Sixth  Circuit  Court  of  Appeals  re¬ 
versed  a  ruling  against  Scripps-Howard’s 
WMCT-tv  in  Memphis,  Tenn.,  and  main¬ 
tained  that  the  plaintiff  must  show  falsity 
as  well  as  carelessness  by  the  station  “as 
a  matter  of  First  Amendment  law.” 

“It’s  a  bad  mistake  for  a  defendant  to 
plead  truth”  in  libel  cases,  McCrory  said. 
“You  shouldn’t  be  pleading  something 
you  don’t  have  the  burden  of  truth  on.” 

Bruce  Sanford,  of  Baker  &  Hosteller, 
Washington  D.C.,  explained  placing  the 
burden  of  falsity  on  plaintiffs  was  part  of 
the  requirement  that  they  prove  there  has 
been  “a  breach  of  a  standard  of  care”  by 
media  defendants. 

Richmond  Newspapers  v.  Virginia  has 
“not  become  the  watershed  case  Justice 
Stevens  hoped  it  would  become.  Courts 
are  emphasizing  aspects  of  the  decision 
which  allow  closings,”  Dan  Paul,  of  Paul 
&  Thomson  in  Miami,  told  the  seminar. 

Paul  said  the  Supreme  Court  “agreed 
to  hear”  Boston  Globe  v.  Mas- 
sachusettes  Supreme  Court  in  which  a 
rape  case  was  closed  to  the  public  and 
press  because  the  three  complaining  wit¬ 
ness  were  minors. 

“Maybe  the  Supreme  Court  is  going  to 
strengthen  Richmond  Newspapers,” 
Paul  said. 

Paul  stated  the  “most  pressing  prob¬ 
lem”  regarding  court  closings  is  “how  to 
get  a  review  before  the  matter  becomes 
moot.  Is  a  closure  order  immediately 
appealable?” 

Paul  advised  attorneys  to  “look  very 
hard  at  non  First  Amendment  grounds  for 
keeping  courts  open,  such  as  the  court 
rules,  particulary  the  criminal  rules.” 

He  said  suppression  hearings  are 
heavily  regulated  in  many  states  and 


often  these  rules  “never  say  anything  ab¬ 
out  closing  a  hearing.” 

Paul  said,  “The  conditional  access 
case  seems  to  be  alive  and  well.  It  leads  to 
prior  restraint.” 

He  cited  the  trial  “of  the  Hillside 
strangler’s  girlfriend”  in  Washington 
State  where  reporters  were  allowed  to 
attend  only  after  agreeing  to  sign  a  state¬ 
ment  that  they  would  abide  by  press-bar 
guidelines  in  their  coverage. 

“This  reconfirms  my  long  time  misgiv¬ 
ing  about  getting  involved  with  press-bar 
guidelines,”  Paul  said. 

Floyd  Abrams,  of  Cahill  Gordon  & 
Reindel  in  N.Y.C.,  said  in  view  of  the 
“bleak  outlook”  for  First  Amendment 
cases  in  the  Supreme  Court,  attorneys 
should  place  more  care  in  the  selection  of 
cases  they  take  to  the  Court  and  to  start 
thinking  about  “how  to  avoid  getting 
there.” 

Laurence  Tribe,  professor  of  Constitu¬ 
tional  Law  at  Harvard  University’s 
School  of  Law,  spoke  to  the  attorneys 
about  the  Supreme  Court’s  philosophy  on 
First  Amendment  matters. 

Tribe  argued  Richmond  Newspapers  v. 
Virginia  on  behalf  of  the  Richmond 
Newspapers,  Inc. 

Tribe  said  the  Burger  Court  has  “an 
instinctive  identification  with  capitalism, 
contract,  and  commerce  as  the  corner¬ 
stones  of  freedom  and  the  Constitution. 
The  First  Amendment  for  the  Burger 
Court  is  a  shop  keeper  in  the  clearing 
house  of  ideas,  not  a  genuine  invitation  to 
challenge.” 

Tribe  explained  the  Burger  Court 
viewed  the  “marketplace  of  ideas”  as 
being  comparable  to  “the  marketplace  of 
commerce”  in  which  government  is  free 
to  regulate  to  correct  any  “imperfections 
in  the  invisible  hand.” 

“What’s  good  enough  for  the  market¬ 
place  of  commerce  must  be  good  enough 
for  the  marketplace  of  ideas,”  Tribe  said, 
noting  “the  hostility  of  the  Supreme 
Court’s  marketplace  concept  to  the  First 
Amendment.  E)evotion  to  the  market  is 
often  a  mask  for  suppression  of  ideas.” 

Tribe  said  the  Burger  Court’s  “tech¬ 
nocratic  vision  of  what  free  speech  is  all 
about”  lay  at  the  root  of  its  “readiness  to 
embrace  claims  of  security  expertise  by 
the  executive”  against  the  public’s  right 
to  obtain  information. 

He  said  the  Court’s  rulings  on  free 
speech  hold  the  view  “it’s  okay  to  blow 
off  a  little  steam  as  long  as  it  doesn’t  get  in 
the  way  of  the  machinery.” 

Tribe  ended  his  talk  by  noting  the  Sup¬ 
reme  Court  will  soon  hear  arguments  in 
Grace  v.  Burger  which  involves  a  chal¬ 
lenge  to  a  Washington  D.C.  law  prohibit¬ 
ing  any  kind  of  expressive  activity  at  the 
Court  building. 

The  incident  showed.  Tribe  said,  “The 
First  Amendment  and  the  Supreme  Court 
are  facing  in  opposite  directions.” 
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Syndicates 


By  Lenora  Williamson 


McDowell  named  NEA  managing  editor 


Barbara  McDowell 


Barbara  McDowell  is  the  new  manag¬ 
ing  editor  of  Newspaper  Enterprise  Asso¬ 
ciation  and  will  be  responsible  for  all 
aspects  of  the  NEA  service,  supervising 
editorial  matters. 

McDowell  joined  NEA  in  1975  as  assis¬ 
tant  to  the  business  manager  in  Cleve¬ 
land.  She  moved  the  following  year  to 
New  York  as  co-editor  and  creator  of  the 
Woman’s  Almanac,  published  by  the  ser¬ 
vice.  Since  completion  of  the  Almanac, 
she  has  been  associate  editor  and  most 
recently  assistant  managing  editor  for 
both  United  Feature  Syndicate  and  NEA. 

The  new  managing  editor  received  a 
bachelor’s  degree  in  journalism  from 
George  Washington  University,  in 
Washington,  D.C.,  where  she  also  work¬ 
ed  as  a  senatorial  press  assistant. 


Robert  Englehart,  editorial  cartoonist 
for  the  Hartford  (Conn.)  Courant,  is  now 
syndicated  by  the  Los  Angeles  Times 
Syndicate  four  times  a  week. 

A  graduate  of  the  American  Academy 
of  Art  in  Chicago,  Englehart  previously 
worked  as  staff  cartoonist  for  the  defunct 
Chicago  Today,  Fort  Wayne  (Ind.)  Jour¬ 
nal  Gazette,  his  home  town  newspaper, 
and  for  the  Dayton  Journal  Herald. 

Englehart’s  first  book,  “Never  Let 
Facts  Get  in  the  Way  of  a  Good  Car¬ 
toon”,  was  published  by  the  Dayton 
Journal  Herald  in  1979.  He  has  won  edito¬ 
rial  cartooning  prizes  from  the  Overseas 
Press  Club,  U.N.  Population  Institute 
and  the  U.S.  Industrial  Council. 

The  horizontal  format  cartoons  are 
mailed  directly  from  the  Hartford 
Courant  to  subscribers. 

Jerry  Scott  has  succeeded  Foster 
Moore  as  cartoonist  for  the  United  Fea¬ 
ture  Syndicate  daily  panel,  “Gumdrop.” 
Scott,  with  a  background  in  cartooning, 
advertising  and  television,  is  owner  and 
art  director  of  an  advertising  agency  in 
Santa  Maria,  California. 

Scott  draws  cartoons  for  national 
magazines  also  and  wrote  the  comic  strip 
“Copps  &  Roberts”  before  starting  with 
“Gumdrop.” 

The  panel  was  created  by  George  Cren¬ 
shaw  in  1977,  and  Moore  took  it  over 
soon  after  and  continued  as  its  illustrator. 

Bobby  Miller,  managing  editor  of  com¬ 
ic  art  at  UFS,  says  that  “Jerry’s  style  is 
significantly  different  from  that  of  his  pre¬ 


Jerry  Scott 

decessor  but  we  believe  ‘Gumdrop’  fans 
will  recognize  the  high  quality  artwork 
and  imaginative  gags  that  are  Jerry’s 
trademark.” 

The  26-year-old  Scott  was  born  in 
Elkhart,  Indiana,  and  later  lived  in  Arizo¬ 
na,  where  he  attended  Arizona  State  Uni¬ 
versity  and  Phoenix  College.  His  home  is 
in  Nipomo,  California. 

Of  his  new  assignment,  Scott  says, 
“It’s  kind  of  neat  to  be  getting  paid  for 
doing  something  that  I  used  to  be  repri¬ 
manded  for  in  school.” 

*  *  * 

Jim  Davis’  cartoon  cat  “Garfield”  is 
featured  in  Time  magazine’s  December 
7th  cover  story  on  the  country’s  “love- 
hate”  relationship  with  cats.  The  maga¬ 
zine  calls  the  comic  cat  “the  most 
famous  feline  to  express  this  perplexing 
relationship  between  man  and  pet  ...” 

In  a  sidebar  to  the  cover  story,  Davis 
discusses  his  comic  strip,  noting  that  his 
grandfather,  John  Garfield  Davis,  sup¬ 
plied  both  name  and  temperament  “for 
his  grandson’s  ungrateful  creation.” 

Some  850  newspapers  presently  sub¬ 
scribe  to  “Garfield”,  who  is  on  the  Un¬ 
ited  Feature  Syndicate  roster. 
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About  awards 


MERITORIOUS  AND  EFFECTIVE  ...  The  Edmonton 
Journal  now  possesses  the  prestigious  Roland  Michener  Award 
for  1980  for  a  “moving  and  deeply  sensitive”  report  by  Wendy 
Koenig  about  abuses  in  the  Alberta  systems  for  child  welfare 
and  fostercare.  Her  stories  led  to  an  official  investigation  and 
she  was  cited  as  “a  young  woman  whose  talents  have  benefitted 
the  human  race.” 

*  * 

RECOGNIZING  OUTSTANDING  WORK  by  student 
journalists,  the  Society  of  Professional  Journalists  last  week 
announced  the  national  winners  of  the  Mark  of  Excellence 
contest  for  1981. 

Fifteen  students  surpassed  more  than  1500  of  their  peers  in 
captumg  first  place  spots  in  the  categories  of:  radio  and 
television  coverage,  magazine  and  newspaper  reporting  and 
photography. 

In  the  newspaper  and  photography  competitions,  the  win¬ 
ners  were:  Best  All  Around  Student  Newspaper — University 
of  Minnesota,  Minnesota  Daily;  Editorial  Writing — Jeff  Bar¬ 
ton,  University  of  Texas,  for  an  editorial  in  Baylor  U.  Lariat; 
Feature  Writing — Maria  Riccardi,  Syracuse  University, 
“Three  Collegiate  Prostitutues,”  for  the  Boston  Globe;  News 
Reporting — Ralph  Merkel,  Northwestern  University,  “Resi¬ 
dents  of  Hillside  Street  Fear  Worse  Slide  in  Millvale,”  for  the 
Pittsburgh  Press;  Best  Depth  Reporting — Nunzio  M.  Lupo, 
Michigan  State  University,  “It’s  All  in  the  Game;”  Editorial 
Cartooning — John  R.  Taylor,  Brigham  Young  University, 
work  in  BYU’s  Daily  Universe. 

Feature  Photography — Betsey  Brill,  University  of  Hous¬ 
ton,  “Rogers  Story;”  and  Spot  News  Photography — Kirk  D. 
McCoy,  University  of  Maryland,  “Capital  Meets  53  Freed.” 


Roni  Scheier,  a  writer  for  the 
Chicago  Reporter,  won  the  Roy 
Bruner  Science  Writing  Fel¬ 
lowship  which  consisted  of  a 
plaque,  $500,  and  expenses  to 
attend  the  five-day  meeting  of 
the  American  Public  Health 
Association  Los  Angeles.  Led- 
lerle  Laboratories  picked  up  the 
tab. 


Roni  Scheier 
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HE  CLICKS  AGAIN — Taro  Yamasaki  (fourth  from  left),  De¬ 
troit  Free  Press  photographer  who  won  a  Pulitizer  prize  for  his 
picture  story  of  conditions  in  Jackson  State  Prison,  now  has  a 
$1 ,000  scholarship  in  his  name  at  Wayne  State  University  and  a 
bronze  medallion  from  the  State  Bar  of  Michigan.  He  won  this 
year's  Advancement  of  Justice  Awards.  NBC-tv  newsman  Bill 
AAonroe  made  the  presentations  to  Yamasaki  and  (from  left)  Joel 
Thurtell,  Berrien  Springs  Journal  Era;  Kaye  Ross,  Saginaw 
News;  Rebecca  Pierce,  Greenville  News;  and  Dick  Lovell,  Battle 
Creek  Enquirer  and  News. 


HERE  HE  IS  AGAIN  .  .  .  Donald  C.  Drake,  Philadelphia 
Inquirer’s  medical  writer,  walked  off  with  another  prize — this 
one  for  $1,000 — in  the  competition  of  the  American  Association 
of  Pediatrics  that  is  supported  by  Ross  Laboratories,  division  of 
Abbott  Laboratories.  He  wrote  about  a  young  leukemia  victim. 
Another  $1,000  check  was  given  to  Georgiana  Jagger  Rosen  for 
a  story  about  teenage  pregnancy  in  the  New  Brunswick  (N.J.) 
Home  News.  Articles  on  child  nutrition  won  equal  prizes  for 
Nancy  A.  Pappas,  Louisville  Times,  and  Marcia  Opp,  a  one  time 
Chicago  Tribune  Pulitzer  prize  winner,  writing  in  FamilyStyle 
magazine. 

*  *  * 

CONSIDERABLE  IMPROVEMENT  in  the  quality  of  re¬ 
gional  newspapers  was  noted  by  the  judges  of  MacMillan 
Bloedel's  23rd  annual  journalism  competition  for  British  Col¬ 
umbia  dailies.  For  an  extensive  series  of  articles  on  social  and 
environmental  problems  facing  the  northwest  region  of  B.C., 
three  reporters  for  the  Prince  Rupert  News  (Tony  Atherton, 
Jay  Cates  and  Maurice  Potvin)  received  a  $1,000  award. 
Second  in  that  class  was  Don  Morberg,  Prince  George 
Citizen,  who  received  $5(X).  Mike  King,  Kamloops  Sentinel, 
won  third  prize  of  $250.  Winners  in  the  big-city  class  were: 
Larry  Still,  Vancouver  Sun,  a  series  on  constitutional  reform; 
Tom  Barrett,  the  Sun;  and  Alan  Daniels,  also  the  Sun. 

*  *  * 

FOR  ACHIEVEMENT  .  .  .  University  of  Southern  Cali¬ 
fornia  Alumni  journalism  citations  were  conferred  on  Bob 
Greene,  Chicago  Tribune  columnist;  I.F.  Stone,  retired;  Roone 
Arledge,  ABC  News;  and  the  New  Yorker  magazine. 

*  *  * 

FRONT  PAGE  AWARDS  .  .  .  The  Newswomen’s  Club 
of  New  York  gave  its  top  prizes  this  year  to  the  following 
newspaper  writers:  Theo  Wilson,  New  York  News,  for  “Jean 
Tells  of  Doc’s  Death  Night”;  Marilyn  Goldstein,  Newsday, 
for  “The  Guardian  Angels:  How  Angelica”;  Kitty  Hanson, 
News,  for  “Coming  of  Age  in  America;  Rosemary  Black, 
Bergen  Record,  “Battle  of  the  Bulge”;  and  Miriam  Pawel, 
Newsday  for  “Agonizing  Choices  at  Life’s  End.”  In  the 
photography  category,  Audrey  Tieman,  Newsday,  won  with 
a  portrait  of  a  victim  of  racial  prejudice. 


37 


Denver  may  ask 
for  sales  tax 
on  newspapers 

In  a  move  to  raise  more  revenues,  the 
Denver  City  Council  is  considering  re¬ 
moving  the  exemption  of  newsprint,  ink, 
and  most  newspaper  sales  from  the  city’s 
3%  sales  tax. 

The  tax  will  apply  to  newspaper  sub¬ 
scriptions  and  to  single  copy  sales  over 
18«!. 

Weekday  single  copy  sales  of  the  De¬ 
nver  Post  and  Rocky  Mountain  News  will 
be  exempt  from  the  tax  since  the  papers 
sell  on  newsstands  for  150.  The  tax  will  be 
levied  against  their  Sunday  street  sales. 

The  proposed  tax  will  require  the  pap¬ 
ers’  carriers,  who  are  mostly  youngsters, 
to  be  licensed  as  tax  collectors  for  the 
city. 

“It’s  a  very  unworkable  scheme  as  far 
as  we  can  see,”  said  Bill  Fletcher,  busi¬ 
ness  manager  of  the  Rocky  Mountain 
News.  “It’s  being  strongly  opposed  by 
the  large  and  small  papers.” 

Fletcher  said  the  proposed  sales  tax' 
will  violate  newspapers’  First  Amend¬ 
ment  rights  because  it  is  a  “restriction  on 
distribution.  I  think  any  tax  on  newspap¬ 
ers  is  a  violation  of  First  Amendment 
rights.” 

He  explained  the  higher  subscription 
rates  necessitated  by  the  tax  would  dis¬ 
courage  home  delivery  growth. 

Fletcher  said  the  Rocky  Mountain 
News  is  “consulting  with  our  lawyers” 
regarding  the  tax  proposal. 

He  said  the  matter  could  end  up  in 
court  if  the  Council  goes  ahead  with  its 
sales  tax  plan. 

“It  started  out  with  a  tax  on  aviation 
fuel,”  observed  Bob  Zeiss,  business 
manager  for  the  Denver  Post.  He  said 
once  the  City  Council  began  eliminating 
sales  tax  exemptions,  it  proceeded  down 
the  list  which  included  newspapers  and 
newsprint. 

“If  it  does  pass,  I  can  see  a  lawsuit,” 
Zeiss  said.  “There  are  numerous 
grounds.  First  Amendment  and  others 
right  on  down  the  line.” 

Percy  Conarroe,  president  of  the  Col¬ 
orado  ftess  Association,  said  the  state’s 
papers  “are  trying  to  marshall  our 
forces”  to  defeat  the  sales  tax  measure. 

“It  may  force  many  weeklies  out  of 
business,”  he  said. 

Conarroe  publishes  two  weeklies  in 
Boulder  County,  the  Lafayette  News  and 
Louisville  Times.  He  said  the  sales  tax 
proposal  was  “a  reaction  to  the  loss  of 
Federal  dollars.” 

Conarroe  commented  the  CPA  was 
seeking  to  find  “some  legal  precedent” 
on  which  to  base  its  opposition  to  the 
sales  tax  “but  we  haven’t  been  able  to 
find  it.” 
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The  housing  ric^h^ 


New  look 

Revised  Saturday 
edition  introduced 


Saturdays  are  different  now  for  Des 
Moines  Tribune  subscribers. 

The  Tribune  had  suffered  the  same 
problems  with  its  Saturday  edition  as 
many  other  afternoon  newspapers.  A  re¬ 
search  study  confirmed  that  the  Saturday 
edition  was  the  weakest  in  both  news  and 
advertising  content. 

The  study,  undertaken  by  the  Register 
and  Tribune  research  department  in  early 
1979,  showed  that  readers  thought  the 
Saturday  newspaper  was  “skimpy,”  said 
managing  editor  William  P.  Maurer.  Only 
27%  of  the  readers  felt  it  was  a  good  pap¬ 
er,  while  51%  noted  there  was  not  enough 
news. 

The  Saturday  Tribune,  it  was  decided, 
would  be  revamped  and  changed  to  a  tab¬ 
loid  format.  It  was  redesigned,  renamed, 
and  underwent  a  change  of  focus ,  as  well . 

“‘Saturday’  recognizes  a  fact  of  life,” 
said  executive  editor  James  P.  Gannon, 
who  initiated  the  conversion.  “A  Satur¬ 
day  afternoon  newspaper  is  not  the  same 
as  a  weekday  paper.” 

“Saturday”  focuses  on  readers’ 
weekend  interests,  including  sports,  food 
and  dining,  movies  and  other  entertain¬ 
ment. 

The  sports  coverage  was  expanded  to 
include  more  local  news,  including  chil¬ 
drens’  sports  and  adult  recreation  activi¬ 
ties.  Three  new  columns  were  added. 
Several  other  popular  local  and  syndi¬ 
cated  columns  that  had  not  previously 
appeared  on  Saturday  are  now  included. 
Weekly  features  on  home  repairs,  home 
computers,  expanded  television  listings 
that  include  cable  offerings,  and  a  list  of 
all  real  estate  transfers  for  the  week  have 
been  added.  More  “people  stories”  are 
also  being  run. 

Of  the  letters  received,  approximately 
75%  voiced  favor  for  the  change . 

The  few  who  expressed  negative  opin¬ 
ions  seemed  to  do  so  because  they  dislike 
change. 


Differential 
pay  contract 
is  approved 

By  a  narrow  vote,  the  Baltimore  Sun- 
papers  unit  of  the  Washington-Baltimore 
Newspaper  Guild  approved  a  sup¬ 
plemental  agreement  to  their  work  con¬ 
tract  allowing  their  publisher  to  pay  new 
hires  at  two  weekly  suburban  editions  re¬ 
duced  wages. 

The  supplemental  agreement  was 
approved  (November  17)  by  a  vote  of 
80-68  three  weeks  after  a  similar  agree¬ 
ment  sought  by  management. 

The  day  after  the  earlier  vote,  Sunpa- 
pers’  publisher  Reg  Murphy  announced 
cutbacks  in  the  frequency  of  publication 
of  one  of  the  two  zoned  editions  and  the 
impending  layoffs  of  eight  Sun  and  Sun¬ 
day  Sun  editorial  employees.  The  sche¬ 
duled  layoffs  were  rescinded  after  a 
sweetened  offer  was  approved. 

The  terms  of  the  supplemental  work 
pact  establish  new  job  classifications  and 
wage  scales  for  new  hires  at  the  suburban 
Arundel  Sun  and  Howard  Sun.  However, 
current  employees  of  the  two  weekly  edi¬ 
tions  will  remain  covered  by  the  terms  of 
the  Guild’s  master  contract. 

Newly  hired  reporters — dubbed 
“county  correspondents,”  to  differenti¬ 
ate  them  from  the  higher  paid  “report¬ 
ers”  on  the  daily  staff — will  be  paid  $220 
a  week,  with  increases  to  $238  after  a  year 
and  $256  after  two  years.  Regular  Sun  and 
Evening  Sun  reporters  with  no  experi¬ 
ence  start  at  $250,  go  to  $325  after  a  year 
and  to  $375  after  two  years.  The  top  mini¬ 
mum  for  reporters  with  five  years  experi¬ 
ence  is  $522. 

The  terms  of  the  agreement  forbid  edi¬ 
tors  and  managers  from  using  the  county 
employees  on  assignments  that  normally 
would  be  performed  by  the  staff  of  the. 
Morning  or  Evening  Suns.  If  a  weekly 
reporter’s  story  appears  in  the  daily  sec¬ 
tions,  the  reporter  must  be  paid  regular 
Guild  scale  for  that  day. 

The  company  had  sought  the  conces¬ 
sions  because  it  said  the  two  zoned  edi¬ 
tions  were  not  turning  a  profit.  Sunpapers 
spokeswoman  Ann  Gallant  said  the 
zoned  editions  face  heavy  competition 
from  weeklies  and  shoppers  that  pay  their 
employees  less.  “We  couldn’t  adjust  our 
(ad)  rates  upward  and  remain  competi¬ 
tive,”  Gallant  told  E&P,  “at  the  same 
rate  as  salaries  were  going  up”  under  the 
Guild  master  contract  scales. 

Ray  Dick,  Washington-Baltimore 
Guild  local  representative,  said,  “You’ve 
got  two  papers,  really.  One  is  a  weekly 
and  one  is  a  daily,  and  they  both  have  to 
pay  for  themselves  .  .  .  They  opened 
their  books  to  us  and  showed  us  that  they 
were”  losing  money  on  the  zoned  edi¬ 
tions. 

EDITOR  &  PUBLISHER  for  December  5,  1981 


Jeannette,  Pa. 
daily  goes 
out  of  business 

News-Dispatch,  a  six-day-a-week 
newspaper  based  in  Jeannette,  Pa.,  has 
ceased  publication  after  failing  to  over¬ 
come  financial  problems. 

The  newspaper  and  its  forerunners  had 
served  the  industrial  community  of  Jean¬ 
nette  in  Westmoreland  County  for  more 
than  92  years. 

The  last  edition  was  published  October 
31. 

Owner-publisher  James  H.  Joseph,  an 
attorney  practicing  in  Pittsburgh, 
announced  November  3  he  would  not  re¬ 
sume  publication  and  permanently  closed 
the  newspaper. 

The  closing  cost  the  jobs  of  1 1  printers 
and  pressmen,  members  of  Local  668  of 
International  Typographical  Union,  and 
about  75  other  full  and  part-time  news, 
advertising,  circulation  and  business  de¬ 
partment  employees. 

Several  veteran  workers  had  30-to-40 
years  of  service  with  the  News-Dispatch. 

The  closing  was  precipitated  by  the 
failure  of  the  company  to  pay  wages  to 
employees,  with  some  not  paid  for  five 
weeks  and  owed  up  to  $1,300. 

On  November  2,  after  employees 
pressed  for  payment  of  wages,  Joseph 
ordered  all  employees  out  of  the  news¬ 
paper  building. 

The  publisher  claimed  the  workers 
were  engaged  in  an  illegal  work  stoppage 
but  the  employees  said  they  were  locked 
out.  The  ITU  termed  it  a  lockout. 

After  failing  to  publish  for  two  days, 
Joseph  proposed  resuming  publication  if 
the  workers  would  take  an  approximate 
30%  cut  across-the-board  in  wages  or 
wages  and  manpower  combined  for  60  to 
90  days. 

When  that  was  rejected,  Joseph  said 
the  newspaper  lost  $180,000,  but  was  be¬ 
ginning  to  regain  lost  circulation  and 
advertising. 

From  a  peak  of  14,600  in  daily  circula¬ 
tion  about  20  years  ago,  the  News- 
Dispatch  declined  to  3,984  in  early  1981. 

At  the  time  of  closing,  Joseph  reported 
circulation  almost  6,500. 

ITU  members  have  filed  a  complaint 
charging  unfair  labor  practices  with  the 
National  Labor  Relations  Board,  and 
non-union  employees  have  filed  com¬ 
plaints  with  the  Pennsylvania  Bureau  of 
Labor  Standards  for  unpaid  wages  and 
fringe  benfits. 

Federal  and  state  liens  for  unpaid  taxes 
have  been  filed  also,  along  with  numerous 
law  suits  for  unpaid  newsprint  and  other 
bills. 

Joseph  and  Daniel  Mushegian,  then  a 
Pittsburgh  investment  banker,  purchased 
the  newspaper  last  February  from  Drs. 
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William  and  Roy  Monsour,  physicians 
affiliated  with  Monsour  Medical  Center 
in  Jeannette. 

As  part  of  the  sales  agreement,  the 
Monsours  assumed  responsibility  for 
approximately  $1  million  in  debts. 

The  News-Dispatch  emerged  from  a  bi¬ 
weekly  newspaper  which  printed  its  first 
edition  on  May  3,  1889,  after  10  months 
after  Jeannette  was  founded.  The  owners 
were  John  C.  Loughead  ad  John  H.  Tres- 
cher. 

Over  the  next  25  years,  several  other 
weekly  newspapers  were  published.  The 
Jeannette  News,  a  semi-weekly,  was 
started  in  1914  by  C.  Martin  Bomberger 


Weekly  in  Penna. 
resumes  publication 

Elizabethtown  (Pa.)  Chronicle,  owned 
by  Richard  M.  Sciafe  of  Pittsburgh,  was 
sold  to  William  S.  and  Rosemary  K.  Jack- 
son,  publishers  of  the  Hummelstown 
(Pa.)  Sun,  a  weekly  newspaper  east  of 
Harrisburg. 

The  1 12-year-old  Chronicle,  which  had 
ceased  operating  in  early  August,  re¬ 
sumed  publication  in  October,  according 
to  William  S.  Jackson. 

Terms  of  the  sale  of  the  weekly  news¬ 
paper  were  not  released. 

Barry  Hopwood,  general  manager  and 
treasurer  of  the  Sciafe-owned  Lebanon 
(Pa.)  Daily  News! Sunday  Pennsylvanian, 
negotiated  the  sale. 

Two  veteran  Chronicle  reporters  have 
returned,  and  were  gearing  up  for  the  re¬ 
sumption  of  publication.  In  1981,  the 
newspaper’s  circulation  was  posted  at 
5,257. 


and  others.  On  May  2,  1922,  the  News- 
Dispatch  began  daily  publication,  with 
Bomberger  as  editor  and  publisher  and 
Loughead  as  city  editor. 

Upon  Bomberger’s  death  in  1950,  his 
son,  J.  Graff  Bomberger,  became  editor 
and  publisher. 

The  Bomberger  family  sold  the  news¬ 
paper  in  June,  1974  to  James  Muscia, 
publisher  of  the  Logan  Banner  in  Logan, 
W.  Va.,  and  three  associates.  Muscia 
modernized  the  newspaper  from  linoty¬ 
pes  and  “hot  type”  to  computerized  cold 
type  production. 

The  following  year  the  newspaper  was 
sold  to  the  Monsours. 


resentatives  of  two  area  newspapers, 
who  were  asked  to  review  their  plans  for 
covering  Elizabethtown,  shortly  after  the 
Chronicle  ceased  publication.  One  of 
those  newspapermen  present  was  Wil¬ 
liam  Jackson  of  the  Hummelstown  Sun. 

The  Chronicle,  which  is  located  in  Lan¬ 
caster  County,  20  miles  southeast  of  Har¬ 
risburg,  was  founded  in  1869  by  John  G. 
Westafer.  After  his  death,  the  newspap¬ 
er’s  operation  was  directed  by  his  son, 
Ray,  who  sold  the  paper  to  the  Lebanon 
News  Publishing  Co.  in  1975. 


Co-op  service  firm 

Ann  Golgraben  has  resigned  from  Met¬ 
ro  Associated  Services  where  she  was 
vicepresident  of  co-op  marketing  ser¬ 
viced,  to  form  her  own  co-op  ad  consult¬ 
ing  company.  The  firm  is  located  at  41 
Hayes  St.,  Baldwin,  N.Y. 


More  than  50  merchants  met  with  rep- 
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Editor  A 


THE  BEST-SELLERS  OF  1981  FROM  E&P  .  .  . 

The  year's  most-wanted  tides  from  Editor  &  Pubiisher's 
coiiection  of  books  about  the  newspaper  industry  . . . 
writing,  editing,  production,  finance  and  management 


104— PROOFREADING  &  COPYEDITING— A 

Practical  Guide  to  Style  for  the  1970s,  by  Harry  H. 
McNaughton.  A  practical  guide  that  will  aid  practic¬ 
ing  and  aspiring  proofreaders,  editors  and  journalists  by 
an  experienced  proofreader,  copyeditor  and  journalist. 
176  pages,  indexed.  Paper  back.  $7.95 


106— HEADLINES  AND  DEADLINES^  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editors.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $7.50 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE;  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


185— HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  "A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future." 
After  buying  the  Port  Jefferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  es¬ 
tablished  the  North  Shore  Record  from  scratch. 
136  pages;  8  x  11  manuscript.  $19.95 


194— STALKING  THE  FEATURE  STORY  by  Wil¬ 
liam  Ruehimann.  An  experienced  newspaper  feature 
writer,  using  hard-hitting  anecdotes  and  examples  from 
the  best  of  today's  feature  writers,  tells  how  to  develop 
a  story  and  to  work  effectively  under  deadline  pressure. 
Advice  on  grammar,  diction,  construction,  style,  on  and 
off-the-record  comments,  investigative  reporting— for 
the  beginner  and  the  pro.  310  pages,  indexed.  $9.95 


197-DOS,  DON’TS  &  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  his  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $12.95 


231— EDITING  IN  THE  ELECTRONIC  ERA  by 

Martin  L.  Gibson.  Good  editit^  is  good  editing 
whether  it  is  done  with  a  video  display  terminal  or  a 
blue  pencil.  Quality  copy  desk  work  is  an  illusive  tech¬ 
nique.  With  frequent  use  of  question  and  answer  format, 
this  book  is  a  guide  to  copy  editing,  layout  and  photo¬ 
graphic  treatment  adapted  to  electronic  techniques. 
279  pages.  Indexed.  $17.50 


233— GRAMMAR  FOR  JOURNALISTS  (Third  Edi¬ 
tion)  by  E.L.  Callihan.  A  reference  book  for  jour¬ 
nalists  as  well  as  a  text-reference  for  students.  With 
current  examples  from  media  and  with  wire  service 
style  emphasized  the  book  covers  grammar,  composi¬ 
tion,  spelling,  punctuation  and  word  usage.  A  guide  to 
grammatical  usage  and  developing  an  original  style. 
Indexed.  317  pages.  Paperback.  $7.95 


235— COMPUTER  PROGRAMMING  FOR  THE 
COMPLETE  IDIOT,  by  Donald  McCunn.  Describes 
basic  operating  and  programming  instructions  in  non¬ 
technical  style  to  answer  questions:  "Will  the  computer 
perform  the  tasks  I  need  it  to  do,  and  can  I  program  it." 
Describes  how  to  create  original  programs.  Turns  you 
and  the  computer  on  for  time  saving.  126  pages  In¬ 
dexed.  Paperback.  $5.95 


Editor  &  Publisher  Bookshelf 
575  Lexington  Avenue 
New  York.  N.Y.  10022 

Please  send  me  the  books  whose  numbers  I’ve  checked  below.  Full  payment 
enclosed,  plus  $1.50  per  book  for  handling  and  mailing.  (Books  not  returnable.) 
New  York  State  or  City  residents  add  applicable  sales  tax. 
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262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1980s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technology,  cable  television,  video  cassettes.  296 
pages.  Indexed.  $29.95 


286— GOODBYE  GUTENBERG.  The  Newspaper 
Revolution  of  the  1980s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95 


288—  MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  management  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
nanagement  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publisher  as  well  as  the  student.  48  pages  9  x 
11.  $12.95 

289—  A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  newspaper  design  rev¬ 
olution  in  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Trib  )ne  plus  a  look  at  changes  on  11  other  large 
newspapers.  196  pages,  9x9  spiral  bound.  $10.95 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  expanded  edition  of  a  teaching  text  for  begin¬ 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50 


Use  this 
coupon  to 
order  your 
books  by 
number. 


(Allow  4-6  weeks  for  delivery) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM 

MONEY 

THE  SPIRITS  SCENE-An  upbeat  approach  to 
America's  number  1  drug  problem-alcohol. 
Readable,  understandable,  interesting.  Offers 
information,  advice  and  hope  to  all  involved. 
Weekly  question  and  answer  format.  The  Stress 
Center,  Rt  194  North,  Littlestown  PA  17340; 
(301)694-6711. 

"FREE  GRCXIERIES,"  Readers  of  this  weekly 
column  can  get  free  groceries  and  other  house¬ 
hold  items  through  couponing  and  refunding 
tips  and  current  offer  listings.  Written  by 
nationally  known  "Coupon  Queen— Cheryl 
Peart".  Free  samples  and  rates.  Peart  Publica¬ 
tions,  Dept  NCEP,  25-D  West  Fifth  St,  London 
OH  43140. 

AUTOMOTIVE 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  ! 

NEWSPAPER  BROKERS 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Circle,  Milwaukee  Wl  53217. 


ICHILDREN/young  adult  book  reviews:  200 
words  on  new/old  titles:  weekly  package  has  5 
informative,  easy-to-read,  fun  reviews;  write 
MD  Books,  26313  Purissima  Rd.  Los  Altos 
Hills  CA  94022. 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


ABOUT  CAMPING  is  a  lifestyle  column.  It's 
also  a  travel  column.  And  an  outdoor  column. 
And  an  automotive  column.  It's  of  direct  in¬ 
terest  to  at  least  25%  to  30%  of  your  audience. 
Most  important,  ABOUT  CAMPING  is  a  family 
column.  Literate,  humorous,  and  thought  pro¬ 
voking  by  Craig  Mitchell  each  week.  You'll  like 
it.  Write  today  for  samples.  Feature  Associates, 
3334  Kerner  Blvd,  San  Rafeal  CA  94901. 


EDITORIAL  CARTOONS  by  Joseph  Heller  of  the 
West  Bend  News.  Affordable  for  any  newspaper 
size.  For  free  samples  and  information  write 
Heller  Syndication,  PO  Box  1011,  West  Bend 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures,  PO  Box  2216,  Clear- 
brook  BC  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


■TWICE  the  service!  R-Gabs  &  Dickson  unite. 
1100  features.  DBI,  17700  Western  69e,  Gar- 
Idena  CA  90248. 


■"MORE  FOR  YOUR  MONEY  "-A  proven  weekly 
Icolumn  to  meet  your  need  for  money  saving 
■consumer  news.  Samples.  Mike  LeFan,  1802  S 
Il3th,  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  tor 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 

MOVIE  REVIEWS  and  interviews  with  celebra- 
tiesand  national  political  figures.  Photographs 
included.  Great  for  weekly  newspapers, 
weekend  section  or  entertainment  pages. 
Issued  weekly.  In  our  9th  year.  International 
Photo  News,  Box  2405,  West  Palm  Beach  FL 
33402,  (305)  793-3424. 


MAZE  PUZZLES-Tiny  to  giant.  Easy  to  difficult. 
Write  to  R  Armerding,  1 1 1  W  Neal  St,  Pleasan¬ 
ton  CA  94566. 

PUZZLES-COMICSTRIPS-ANO  SPECIAL  FEA- 
TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett,  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 

TV  TRIVIA  QUIZ!  Brainteasers  available  for 
dailies,  weeklies.  Call  or  write  for  free  samples, 
rates.  (803)  585-3298.  CaseCo,  101  Lafayet¬ 
te,  Spartanburg  SC  29302. 

_ REAL  ESTATE _ 

HOUSE  CALLS— MIAMI  HERALD,  DALLAS 
NEWS,  Buffalo,  Rochester,  San  Antonio,  Yaki¬ 
ma,  Pontiac  etc.  7th  year.  National  award  says, 
"concise,  entertaining,  solid  writing  skills, 
wealth  of  real  estate  knowledge."  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


RECORD  REVIEWS 

RATING  THE  RECORDS— A  weekly  column  in 
its  5th  year.  Great  tor  weekend,  entertainment, 
or  youth  sections.  Samples  and  information. 
Mike  Klodnicki,  Writing  and  Editorial  Service, 
PO  Box  655,  Scranton  PA  18501. 


MONEYWISE  tips  appeal  to  all  levels  -I-26M 
inactive  and  potential  skiers  in  USA.  Keep 
them  up  on  their  #1  sport:  new  resorts/snow¬ 
making/trends.  Action  photos  and  Winterland 
Life  Features.  Doug  Ford,  #22,  1368  Com¬ 
monwealth  Av,  Boston  MA  02134. 


A  BETTER  WEATHER  FORECAST 
"WEATHER  WATCH"  will  be  telecopied  daily 
for  the  communities  in  your  circulation  area  by 
professional  meteorologist  Rob  Gilman.  {20/ 
week/25,000  circulation.  Rob  Gilman,  275 
Franklin  St,  Quincy  MA  02169;  (617)  479- 
0197. 


BUILD  A  SECOND  INCOME  ! 

WRITING  ARTICLES! 

Full-length  book  by  established  pro  reveals  sec¬ 
rets!  For  further  information  write  Concepts, 
1763  Autumn  Av,  Memphis  TN  ^112. 

CALIFORNIA  WEEKLY  seeks  investor/buyer, 
problem  solver.  Growth  area,  established 
wowth  publication.  Box  3451,  Editor  &  Pub¬ 
lisher. 

PARTNER  OR  INVESTOR  wanted  to  help  ex¬ 
perienced  managers  acquire  several  Zone  6 
non-dailies.  Gross  over  $850,000.  Immediate 
reply.  Box  3471,  Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership,  1 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel,  ! 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho,  i 
Box  7133,  Shawnee  Mission  KS  66207.  ] 

NEWSPAPER  BROKERS  1 

Appraisals,  Mergers,  Sales.  i 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ALAN  G  LEWIS.  MEDIA  BROKER  ! 
On  file  over  100  active  qualified  buyers  for  I 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 
6009. 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  8  GRIMES  &  CO.  INC 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  ^uthboro  MA  01772 
(617)  481-8562 

HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyers  and  sellers  together.  NEWSPAPER 
SERVICE  CO,  INC,  PO  Drawer  12428,  Panama 
City  FL  32401. 

I  HAVE  BUYERS  for  newsparers  doing  100  to 
500  thousand  gross.  Edwin  0  Meyer,  Licensed 
Broker,  Suite  101-E,  3(X)  W  Franklin,  Rich¬ 
mond  VA  23220;  (804)  643-7816. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


MEL  HOOELL,  Newspaper  Broker. 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428.  Panama  City  FL  32401. 


I  •Sell  or  Buy  a  Weekly  Newspaper. 

I  •Over  20  listings  nationwide. 

I  •Inquires  and  details  confidential. 

I  BUSINESS  BROKER  ASSOCIATES 

I  (615)  756-7635  (24  hours) 

I  SYD  S  GOULD  ASSOCIATES.  INC. 

Brings  together  anxious  sellers 
I  and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146,  Theodore  AL  36582 
I  (205)  973-1653 

I  WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
I  large  weeklies.  Information  strictly  confiden- 
I  tial. 

:  DIXIE  NEWSPAPERS,  INC 

PO  Box  490,  Gadsden  AL  35902 
(205)  546-3356 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


DEADLINE 

CHANGE 

Due  to  the  Christmas  anij 
New  Year  Holidays  the 
Classified  ad  deadlines  for 
the  December  26  and  Janu¬ 
ary  2  issues  are; 

Friday 

December  18 
at  2  pm  EST 
and 

Wednesday 
December  23 
at  12  noon  EST 
E&P  CLASSIFIEDS 
(212)  752-7050 


EDITOR  &  PUBLISHER  for  December  5.  1981 


ANNOUNCEMENTS 

NEWSPAPER  CONSULTANTS 

JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 

NEWSPAPERS  FOR  SALE 

EXCLUSIVE  CAROLINA  county  seat  weekly, 
building.  Grossing  over  $80M.  Excellent  net. 
$120,000.  Good  terms.  Contact  Box  3425, 
Editor  &  Publisher. 

NEWSPAPERS  FOR  SALE 

FLORIDA  GULF  COAST  tree  cir"- ulation  weekly 
priced  close  to  annual  gross  of  about 
$100,000.  Composition  equipment  included. 
Excellent  potential  for  aggressive  resident  own¬ 
er.  Terms  available.  WB  Grimes  &  Co,  Inc, 
1511  K  St,  NW.  Washington. 

ILLINOIS  weekly  serving  fast-growing  area, 
$56,000,  terms.  Write  Zoellick,  408  Hickory, 
Itasca  IL. 

PROFITABLE,  long  established  newspaper  op¬ 
eration  in  fast  growing  area  of  western  Canada. 
Near  $2  million  gross.  Plant,  real  estate,  $3 
million.  Terms.  Serious repliesonly.  Box3533. 
Editor  &  Publisher. 

ROCKY  MOUNTAIN  WEEKLY  NEWSPAPER, 
no  competition.  Has  own  press.  Long  estab- 
liched,  great  growth  potential.  $420,000, 
25%  down,  negotiable  terms.  Call  Karl  at  Tan¬ 
ner  Realty,  (208)  745-8787;  evenings  (208) 
356-6438. 

THREE  WEEKLIES  in  Zone  3;  "grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3423,  Editor  & 
Publisher. 


1 5  YEAR  OLD  Oregon  weekly  needs  new  owner- 
maybe  you. 

Box  3531,  Editor  &  Publisher 

ZONE  4  weekly,  in  fast  growing,  affluent  area, 
25,000  free  distribution,  $350,000  gross.  Se¬ 
rious  buyers  only.  $50,000  down  required.  Box 
3450,  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

INVESTMENT 

OPPORTUNITY 

Exclusive  franchise  in  Amer¬ 
ica's  most  profitable  and 
dynamic  industry  is  being 
offered  for  the  first  time  in  this 
area.  International  com¬ 
pany  will  place  qualified  in¬ 
dividual  in  "turn  key"  busi¬ 
ness,  train  key  people,  pro¬ 
vide  inventory,  finance  your 
customers,  and  pay  you 
thousands  of  dollars  "up 
front"  on  orders  where  your 
customers  pay  only  on  fu¬ 
ture  energy  savings.  Existing 
customers  of  our  f  ranohisees 
reads  like  "Who's  Who"  of 
Fortune  500, 

If  you  qualify,  you  will  be 
flown  to  Los  Angeles  for  tour 
of  installations  and  personal 
interview.  Minimum  invest¬ 
ment  of  $40,000  to  $100,000, 
Call  President  at  1-800-323- 
56,  Ext,  R-137  or  write: 
Federal  Energy  $ystems  Inc. 
Suite  200, 336  N.  Foothill  Rd. 
Beverly  Hills,  Calif.  90210. 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 

_ PERSONALS _ 

T-SHIRTS;  “When  journalists  do  it,  it  makes 
The  Front  Page."  Copyrighted.  For  details, 
send  self-addressed  envelope  to  Ben  Johnson, 
PO  Box  1241,  Detroit  Ml  48231. 

PUBUCATIONS  AVAILABLE 

WRITER'S  AND  PHOTOGRAPHERS  GUIDE  TO 
NEWSPAPER  MARKETS-  Second  Edition  lists 
papers  buying  articles,  fiction,  photos,  car¬ 
toons  and  illustrations.  Exclusive,  current.  For 
complete  information  please  contact  Helm, 
4316  Hilldale  Av,  Las  Vegas  NV  89121. 

PUBUCATIONS  FOR  SALE 

SENIOR  CITIZEN  MONTHLY  tabloid,  largest 
senior  area  southern  California;  unlimited 
potential  5  years;  no  equipment;  no  building; 
$40M.  Box  3439,  Editor  &  Publisher. 


TRADE  MAGAZINE  FOR  SALE 
Due  to  death  of  publisher,  estate  wishes  to  sell 
monthly  (BPA)  magazine  grossing  $100,000 
yearly.  Only  book  in  strong  field  since  1950. 
Good  future  for  right  person.  Box  3409,  Editor 
&  Publisher. 

SHOPPING  GUIDES 

SHOPPER  DOCTOR  MAKES  HOUSE  CALL- 
S...Get  a  second  opinion  on  vital  operational 
changes/procedures.  Former  daily/shopper 
publisher  with  broad  experience  in  shoppers 
with  news  or  without;  classified  only  and  Mnny 
savers.  New  market  appraisal,  custom  fitting 
product  to  market.  A  data  bank  of  strategy,  rate 
incentives  and  circulation/distribution  sys¬ 
tems.  References,  Estil  Cradick,  950  Park- 
wood  Dr,  Dunedin  FL  33528,  (813)  733- 
I  1678. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  ADS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —-$3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  — $2.50  per  line. 

2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 


YOU  ONLY  PAY 
FOR  THE  RESULTS!!! 

Circulation  Climbers  offers  circulation  tele¬ 
marketing  for  your  newspaper.  We  call  for  all 
sizes  and  all  Zones  right  out  of  our  office  in 
Massachusetts!  We  pay  for  the  phones,  person¬ 
nel  and  office.  You  only  pay  for  the  results! 
Circulation  Climbers,  Inc 
James  M  Scutellaro 
(617)  438-7922 

ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Senrice  (203) 
443-5890. 


INDUSTRY  SERVICES 
MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  &>st  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Call  Don  White  (716)  631- 


NEWSPAPER  SERVICES 

COMMERCIAL  PRINTING  WANTED:  Capable 
of  printing  quality  jobs  on  Community  Press  up 
to  16  broadsheets  or  32  page  tab.  Located  in 
northern  Ohio.  For  information  call  (216)  264- 
1125,  ext  30. 

STIMULATE  YOUR  CLASSIFIED  SALES— 
With  new  sources  of  revenue,  classifications, 
plus  promotion,  management  stimulation,  and 
result  getting  copy  writing  ideas.  Classified  In¬ 
ternational,  since  1938,  has  provided  a  month¬ 
ly  package  to  stimulate  classified  ad  sales, 
train  salespeople,  and  provde  management  in¬ 
formation  that  unlocks  more  sales  for  you.  Your 
investment  in  people  and  equipment  is  exten¬ 
sive,  now  get  all  you  can  from  your  investment 
with  Classified  International's  new  package! 
For  more  information  call  or  write  Tom  Greene, 
3211  North  74th  Av,  Hollywood  FL  33024; 
(305)  981-1240. 

OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan- 
ningand  design  for  journalism  offices.  Contact; 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 

E  4  P  CLASSIFIEDS 
Programmed  for  selling! 

(212)  752-7050 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
s.  1  week  — $3.00  per  line. 

!.  per  issue  2  weeks — $2.50  per  line,  per  issue. 

!.  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

!.  per  issue.  4  weeks — $2.00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 


effective  in  the  newspaper  community  as  your  newspaper's  classi¬ 
fieds  are  in  your  community. 


ATTENTION!!! 

1982 

JOURNALISM  SCHOOL 
GRADUATES 

Editor  &  Publisher  would  like  to  extend  to  you,  as  a  gradua¬ 
tion  “gift”, 

ONE  FREE  insertion 
in  the  Positions  Wanted  section 
of  the  December  26,  1981  issue. 

As  an  added  bonus,  if  you  run  your  ad  one  more  time  you  will 
be  charged  the  two-time  rate  of  $2.50  per  line,  if  you  run  your 
ad  two  additional  times  you  will  be  charged  the  three-time  rate 
of  $2.25  per  line,  per  issue  and  if  you  run  your  ad  three  addi¬ 
tional  times  you  will  be  charged  the  four-time  rate  of  $2.00  per 
line,  per  issue.  But  note,  whether  ornot  you  take  advantage  of 
the  multiple  rates  your  ad  in  the  December  26th  issue  will  be 
FREE. 

—GUIDELINES— 

1.  Deadline:  December  11,  1981. 

2.  Ads  must  not  exceed  7  lines  (39  characters  per  line). 

3.  Use  of  E  &  P  box  numbers  will  not  be  accepted. 

4.  Journalism  school  and  graduation  date  must  be  specified. 

Editor  &  Publisher  welcomes  you 
into  the  wonderful  world  of  journalism!!! 
E&P  CLASSIFIED  ADVERTISING 
2121  752-7050 


EDITOR  &  PUBLISHER  for  December  5,  1981 


EQUIPMENT  &  SUPPLIES... 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
tor  more  information  (913)  381-1 109,  or  write 
COS.  Inc.  c/o  Sun  Publications.  Interstate  435 
at  Metcalf  Av.  Overland  Park  KS  66212. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  seniice. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


KENRO  Vertical  Camera,  like  new,  $23(X)  or 
best  offer. 

(304)  876-3381 


REDUCE  YOUR  RISK.  If  you  deal  with  stran¬ 
gers.  Nationwide  equipment  brokers.  10% 
commission.  Bob  Weber,  (216)  729-2858. 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redo.'ido  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  by  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  agingand  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volumn  dis¬ 
counts.  Retains  6-month  detail  for  1000  cus¬ 
tomers.  Both  software  and  hardware  for  under 
$13,000.  Call  or  write  for  sample  reports.  Pub¬ 
lisher,  Control  Systems,  Steve  Kuckuk,  (715) 
526-6188,  PO  Box 476,  Shawano  Wl,  54166. 


COMPUTERS 


COPY  CONTROL  III  stand-alone  computer  ter¬ 
minal  for  text  ent^,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  (Xrrpora- 
tion,  Wl  Columbia  Cr.  Merrimack  NH  03054; 
(603)  424-5033. 


FOR  SALE;  Hendrix  front-end  systems;  a  6200 
with  4  VDT's  and  a  6400  with  16  VDT's,  scan¬ 
ner  and  reader.  Can  be  seen  running  daily. 
Available  February,  1982.  For  more  informa¬ 
tion  call  The  Daily  Record,  Wooster  OH;  (216) 
264-1125. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  STCJRAGE  &  INDUSTRIES 
(213)  257-7557 


CUTLER-HAMMER  Channel  Flex  conveyor  for 
sale.  Approximately  120  feet.  Excellent  condi¬ 
tion  and  available  immediately.  For  sale  with  or 
without  installation.  Schroeder  (Conveyor  Sys¬ 
tems.  Inc.  6621  Oakmont  St,  North  Lauder¬ 
dale  FL  33068;  (305)  971-8590. 

Specializing  in  new  and  used  mailroom  in¬ 
stallations. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E.  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  227  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

Signode  ML2EE  tying  machine. 

Idab  440  Counter  Stacker 
Cutler  Hammer  spare  parts. 

Kansa  inserter  with  4  stations. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates.  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Mam  St.,  Southboro  MA  01772 
(617)481-8562 


SHERIDAN  848  inserter.  Call  or  write  428  E 
I  Grand  Av,  Des  Moines  I A  50309;  (515)  282- 
I  2666. 

Great  Plains  Graphic-The  Equipment  People 


MISCELLANEOUS 


EDITWRITER  fonts;  Tabloid  racks;  Silver  Re¬ 
covery  System;  new  PermaKwik  Processor. 
Best  offer.  (304)  876-3381. 


MISCELLANEOUS 


PRESS-5  units  2-Folders  Color  King-68 
Stackers-3  (X)unt-0-Veyors 
Clamp  Truck-1  Towmotor  LP  40(KI  lbs 
Camera-l-Robertson  20"x24"  Model  580- 
with  Carlson  Gammatrol  Unit 
Processor- 1-LogE  Model  LD-24 
Exposure  Units-l-Douthitt  Vacuum  Frame  with 
Ascolux  Light  60'’x50",  1-Brown  Vacuum 
Frame  with  Mercury  Li^t  35"x45" 

Light  Tables-3-Brown  30"x40",  32’'x42", 
52'x72” 

Northeast  Times.  8033  Frankford  Av,  Phi¬ 
ladelphia  PA  19136;  (215)  332-3300. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT — Specialties-colors-groundwood 

Kipers;  sheets/rolls;  contract/spot;  David  F. 

oy-Paper  Sales,  Affiliated;  The  Paper  Group, 
Inc;  (212)  752-0558,  (602)  297-9976. 


30  POUND  offset  grade  international  news¬ 
print.  40W  inch  wide  rolls  all  new  and  wrap¬ 
ped.  210  tons  available  at  $340  per  ton.  FOB 
Detroit.  Len  Thomas,  (313)  921-4560. 


PHOTOTYPESEUING 


UTS  CONTROLLER,  $15,000.  5  UTS  termin¬ 
als,  $3000  each.  10%  commission.  Bob  We¬ 
ber,  (216)  729-2858. 


EQUIPMENT  >  SUPPLIES 


PHOTOTYPESETTING 


ACM  9000  LR  or  HR  with  keyboard.  $3950.  I 
Comp  11,5  years  old,  $24(X).  Execuwriter  text.  > 
$1950.  Execuwriter  display,  $1000.  Bob  We-  I 
ber,  (216)  729-2858.  | 


AM  3500/504,  $8750 
RCP  103,  $1750 
Bob  Weber,  (216)  729-2858 


BERTHOLD  PC-3  forms  typesetter,  $46,000  i 
new-$12.000  used.  AM  4800,  $12,900.  AM 
3500/504  PGM24,  $8750,,  AM  5404, 
$4950.  Never  used.  ^10.  10%  commission.  ! 
Bob  Weber,  (216)  729-2858.  i 


COMP  IV  HR,  spare  parts  kit,  Compukwik,  2 
strips.  Like  new,  $72(X).  10%  commission. 
Bob  Weber,  (216)  729-2858. 


COMPUGRAPHIC  2750,  with  or  without  disk 
drive.  Take  over  lease.  Phone  (918)  786- 
2228.  Ask  for  Rick  Stubblefield. 


COMPUTAPE II  with  MDR  mini-disc  reader  and 
autotape  keyboards,  spare  parts  kit.  fonts,  etc 
all  in  good  condition,  (jontact  Joe  Cummings  at 
(603)  924-3333. 


EDIT  7900  LR  and  Edit  2750  II,  $13,500.  ' 
Edit  2750  Dual  Disk,  $50(X).  10%  commis-  I 
I  Sion.  Bob  Weber,  (216)  729-2858. 

I  EDIT  7770  II,  vertical  ruling.  6  months  old. 

I  $16,000.  10%  commission.  Bob  Weber, 
(216)  729-2858.  | 


HARRIS  1251  MICROSTORS,  3300  Typeset¬ 
ter,  CompuEdits,  1420  Terminals,  Tally  Prin¬ 
ter,  Multiplexer,  fonts,  cables,  spare  parts  kits, 
diskettes.  Hams  will  install  and  warranty  as 
NEW  at  no  charge.  Call  George  Obermeier  at 
(617)682-1139. 


2  HARRIS  TXT's  with  spare  Varian  computer.  I 
used  in  daily  production.  5  AKIPC120  Auto-  j 
comp  perforators.  1  CompuScan  170  scanner. 

2  Digital  PDP8E  tape  drive  controllers.  2  TU56  | 
dual  tape  drivers,  2  TC08  dectape  controlers.  j 
(Xrntact  Ron  Harpin,  (815)  937-3300.  I 

18  MONTH  OLD  AM  COMP  TYPESETTER,  ! 
4510-W.  $17,950.  Call  Henri  at  (707)  429- 
4552. 


REDUCE  YOUR  RISK.  If  you  deal  with  stran¬ 
gers.  Nationwide  equipment  brokers.  10% 
commission.  Bob  Weber,  (216)  729-2858. 


TWO  COMPUGRAPHIC  2961  high  speeds  with 
font  stripsand  spare  parts.  $850  each.  Call  Jon 
Fishman,  Publisher.  Green  Valley  AZ;  (602) 
625-5511. 


TWO  5  DISK  TXT’s  Serial  384  and  408.  Built  in 
processors.  In  good  condition.  Thousands  of 
dollars  in  spare  parts.  Available  now,  $10,000. 
Phone  (616)  429-2400,  Bill  Fisher  or  Gene 
Ross. 


UNISETTER  LR  with  spare  parts  kit,  $8750. 
3-Uniterms,  $2750  each.  Trendsetter  with 
spare  parts  kit,  $1 1,300.  MDT  35(3’s,  $3400 
each.  10%  commission.  Bob  Weber,  (216) 
729-2858. 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  (Xjmpleted 
George  R  Hall.  Inc 
(800)  321-3109 


PRESSES 


21W  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22^4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22V4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unit  V15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285.  McAllen  TX  78501 
(512)682-7011 


6-unit  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  4(1  HP  drive.  All 
units  and  roll  stands  are  stacked.  Well  main¬ 
tained.  in  A1  condition.  Available  immediately. 
Can  be  seen  in  operation.  (206)  653-2519. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  number  of  clips  submitted  in 
response  to  an  ad.  Include  only  material  which  can  be 
forwarded  in  a  large  manilla  envelope. 


EQUIPMENT  a  SUPPLIES 


PRESSES 


1962  GOSS  UNIVERSAL  LETTERPRESS 
For  sale:  6  units.  4  color  decks.  2  folders. 
Interested  party  please  telex  74606  ASCO  HX 
or  write  to:  Mr  L  Wong,  Sing  Tao  Newspaper 
Ltd,  63?  King's  Rd,  News  Bldg,  Hong  Kong. 


>  GOSS  HV  SIGNATURE 
AVAIUBLE  FOR  IMMEDIATE  DELIVERY 

Press  comprised  of  four  fully  configured  HV 
units,  one  signiture.  HV  half-quarter-double 
parallel  folder.  2  Cary  auto  splicers.  Cary  in- 
feed  and  extensive  peripheral  accessories. 
Press  in  almost  new  condition,  very  clean,  ex¬ 
cellent  mechanical  condition.  Can  be  in¬ 
spected  running.  An  exceptional  opportunity 
on  a  much  desired  press.  Offered  exclusively 
by: 

ONE  Corp/Atlanta 

(404)  32 1  -3992  Telex  700563 


GOSS  URBANITE  4  unit  press.  1964.  Serial 
No.  U549.  22.770  cutoff.  $200,000. 
AUTOMATIC  SPLICERS  3  Cary  automatic 
splicers  stacked  3  high  currently  on  Urbanite 
model  FP  4540,  $120,000. 

Len  Thomas,  (313)  921-4560. 


GOSS  COMMUNITY 
ADD-ON  UNIT  (GREASE) 
(415)  873-2640 


HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A.  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
(Xittrell  V-25,  Vk  and  V2  folder. 

Goss  Community  add-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU 
Goss  Urbanite  Vk  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Tk",  45  W. 
Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22Tk,  5  units,  1973. 

Harris  V-25  8  units. 

Fairchild  Newsking  2  units,  1972. 

Color  King  8  units  KJ-6,  1977. 


WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45»5" 
(22Tk”  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 

I  PEC.  INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


SIX  UNIT  PRODUCTION  KING  with  twin  75hp 
drives-45000  IPH 

Harris  V22.  5  units  with  RBI  folder,  100 
HP  drive 

Four  Unit  Thatcher  Pacer 
Where  else  can  you  buy  a  4  unit  web  offset 
newspaper  press  at  $50,000? 

Mac  Beth  40  "  plate  burner 
40"  Non  Stop  Flip  Top 
50hp-60hp  and  30hp  Goss  Oives 
Four  Position  Goss  Roll  stand 
104  Count-O-Veyor 

Goss  rewind  motor,  reversible,  variable  speed. 
Mounted. 


UPECO,  Inc 

Box  455 

Lyndhurst  NJ  0707 1 
(201)  438-3744 


THE  WEB  SPECIALISTS 
Goss  Suburban  1S(X).  7  units.  1969 
Goss  SC.  4  units,  1969 
Goss  Community,  4  units,  1972 
Goss  Urbanite  add-on  units.  1967-79 
Goss  Suburban  add-on  units.  1967 
Goss  Urbanite,  6  units.  2  3-colors,  1968-72 
Goss  Urbanite  add-on  units  and  folders 
Harris  N845,  6  units.  1971 
Harris  V-25,  8  units.  3  JF  25’s,  1978 
ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


4  UNIT  NEWS  KING  —  1973  40"  roll  stands, 
heavy  duty  folder,  standard  accessories,  parts. 
$58,000.  Phone  (402)  444-1000,  Terry  Au- 
senbaugh  or  John  Gottschalk. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press,  SN  U-892,  Mfg 
1971. 

6  unit  Goss  Urbanite  press,  SN  U-640,  Mfg 
1968  used  to  print  15,000  daily  newspaper. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Have  several  Goss  Urbanite  units  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms. 


Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders,  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


1—8  UNIT  HOE  COLORMATIC,  22V4"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1— 8  unit  Hoe  Colormatic,  22V4''  cutoff, 
double  3:2  folder. 

2 —  18  unit  Hoe  Color  Convertible  presses, 
22^4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders— 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  wur  needs. 

2 — 8  unit  Goss  Mark  I  presses,  224'4"  cutoff, 
automatic  pasters. 

1—6  unit  Goss  Mark  I  press,  22^4"  cutoff, 
automatic  pasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

Goss  double  and  single  portable  fountains 
available. 


For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 
105th  &  Santa  Fe  Or,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104 A  counter  stackers 
5  units  Econ-O-Web  oress 
Forklifts  with  rotating  clamps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


WANTED  TO  BUY 


AKI  ULTRA  COMP 
TERMINAL  FOR  SPARE  PARTS 
CALL (501) 524-5144 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^00.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HARRIS  845  printing  unit,  36"  wide  x  22^'4" 
around.  Good  condition.  Telephone  K  Koessler, 
(716)  876-6410. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  CASH  PRICES  tor  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


HELP  WANTED.  .  . 


ACADEMIC _ _ ACADEMIC 


PUBLIC  INFORMATION  OFFICER 
WILKES-BARRE  CAMPUS 
The  Pennsylvania  State  University  has  vacancy 
at  the  Wilkes-Barre  campus  for  individual  to 
organize  and  conduct  effective  comprehensive 
Public  Information  program.  Would  establish 
and  coordinate  a  total  external  relation  program 
including  relationships  to  newspaper,  radio, 
television,  advisory  boards,  alumni  community 
leaders  and  organizations.  Bachelor's  degree  in 
Journalism,  English  or  Communications  or 
equivalent  and  minimum  of  2  years  of  experi¬ 
ence  in  Journalism  writing  or  public  relations 
are  required.  Send  letter  ofapplication,  resume 
and  salary  requirements  to: 

Employment  Division 
117  Willard  Bldg,  Box  EP-24 
University  Park  PA  16802 

Application  deadline:  December  15,  1981 

An  Equal  Opportunity/ 

Affirmative  Action  Employer 


THE  COLLEGE  OF  ST  THOMAS  and  its  well 
established  Department  of  Journalism  seeks  a 
tenure-track  addition  to  its  professionally- 
oriented  faculty  for  the  Fall  semester,  1982. 
Our  news-editorial  emphasis  requires  someone 
with  at  least  three  years  news  experience  and 
the  PhD  is  preferred.  Opportunity  to  teach  skills 
courses  as  well  as  history  and  consideration  of 
an  area  of  the  individual's  special  interest.  Lo¬ 
cated  in  St  Paul's  Summit  Avenue  area  with  the 
benefits  of  Twin  City  living.  Salary  competitive. 
Send  resume,  references,  clips  and  salary  his¬ 
tory  to:  Rev  James  W  Whalen,  Chairman  of 
Journalism,  College  of  St  Thomas,  St  Paul  MN 
55105.  The  Ctollege  of  St  Thomas  is  a  private. 
Catholic,  ccoeducational  liberal  arts  college. 
We  seek  candidates  who  possess  a  clear  identi¬ 
fication  with  our  goals  and  objectives.  Applica¬ 
tion  deadline  is  January  15, 1982.  The  College 
of  St  Thomas  is  an  equal  opportunity,  afforma- 
tive  action  employer. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


ANGELO  STATE  UNIVERSITY  seeks  to  fill  two 
faculty  vacancies.  Has  an  immediate  require¬ 
ment  for  a  staff  person  to  join  by  January  13, 
1982.  Teach  four  news-editorial  and  related 
courses,  assist  the  advisor  to  student  publica¬ 
tions,  and  provide  academic  advisement  to 
journalism  students.  Position  requires  solid 
professional  news-editorial  experience  either  in 
newspapers  or  in  broadcast  news,  a  master's 
degree  in  journalism.  Doctorate  preferred  but 
adequate  professional  experience  will  be 
accepted  in  lieu  thereof.  Salary  competitive 
with  the  industry  and  with  other  state  schools. 
Deadline  is  open  but  may  close  anytime  after 
November  30,  1981. 

Also  requirement  for  Head,  Department  of 
Journalism  to  join  either  May  31,  1982  or  Au¬ 
gust  24,  1982.  Teach  three  courses,  advise 
student  publications,  and  guide  the  develop¬ 
ment  of  a  growing  and  dynamic  department. 

Solid  professional  experience,  at  least  three 
years,  in  news-editorial  operation  of  either 
newspaper  or  broadcast  news  is  essential.  Mas¬ 
ter's  degree  in  journalism  plus  minimum  three 
years  teaching  and  academic  administrative 
experience.  Doctorate  preferred  but  will  accept 
adequate  professional  experience  in  lieu  there¬ 
of.  ^lary  competitive  with  industry  and  with 
other  state  schools.  San  Angelo  is  located  in  the 
Texas  Sunbelt.  Deadline  is  open  but  may  close 
anytime  after  January  31,  1982.  Address  in¬ 
quiries  to:  Dr  Fred  Mahler,  College  of  Profes¬ 
sional  Studies,  Angelo  State  University,  San 
Angelo  TX  76909. 

An  Affirmative  Action/ 

Equal  Opportunity  Employer. 


ASSISTANT  TO  ASSOCIATE  professor  position 
available.  PhD  required,  teaching  and  publica¬ 
tion  experience  preferred.  Teach  Press  Law  and 
Ethics,  History  of  Journalism,  Introduction  to 
Journalistic  Writing,  News  Reporting  and  Writ¬ 
ing,  possibly  Introduction  to  Mass  (tommunica- 
tion.  Salary  and  rank  commensurate  with  qual¬ 
ifications  and  experience.  Application  deadline 
December  15, 1981,  for  starting  date  Septem¬ 
ber,  1982. 

Send  letters  of  application  and  supporting 
material  to  Dr  Clarence  McCord.  Head,  Depart¬ 
ment  of  Communication  Arts,  Georgia  South¬ 
ern  College,  Statesboro  GA  3046(3.  EEO//\A 
employer. 


ASSISTANT  PROFESSOR 
The  University  of  Maine  at  Orono,  Department 
of  Journalism  and  Broadcasting,  seeks  an 
assistant  professor  for  the  advertising  and  pub¬ 
lic  relations  sequences  beginning  September 
1,  1982.  A  PhD  preferred;  Master's  degree 
accepted,  professional  experience  and  some 
technical  background  are  minimum  require¬ 
ments.  The  individual  should  be  prepared  to 
teach  both  introduction  and  advanced  level 
courses  in  both  areas.  The  salary  range  is 
$16,000-$18,ooo  for  a  9-mopth  academic 
year  dependent  on  rank  and  qualifications.  A 
letter  of  application  together  with  a  curriculum 
vita  or  resume  should  be  mailed  to  Arthur  Gues- 
man.  Chairman,  Department  of  Journalism  and 
Broadcasting.  University  of  Maine,  Orono  ME 
04469.  Deadline  for  application  is  January  7, 
1982.  An  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer. 


SEPTEMBER,  1982  opening  for  PhD  in  com¬ 
munications  to  teach  courses  in  journalism, 
public  relations,  and  introdductory  and  adv¬ 
anced  writing.  Tenure-track,  competitive  salary 
commensurate  with  experience.  Send  vita  and 
dossier  to  William  Shaw,  Chairman,  Depart¬ 
ment  of  English/Communication,  Le  Moyne 
College,  Syracuse  NY  13214.  Deadline  Febru¬ 
ary  1.  1982. 


HELP  WANTED 


ACADEMIC 


JOURNALISM  CHAIR:  The  University  of  Alaba¬ 
ma  seeks  a  chairperson  for  its  accredited  prog¬ 
ram  in  journalism.  The  department  is  one  of  our 
four  instructional  units  in  the  School  of  Com¬ 
munication,  which  has  over  1600  students. 
Other  teaching  areas  are  Advertising/Public  Re¬ 
lations,  Broadcast  and  Film  Communication, 
and  Speech  Communication.  The  chair  directs 
a  program  of  250  majors  with  a  faculty  of  ten. 
The  candidate  should  possess  qualifications 
for  a  senior  faculty  appointment,  including 
PhD,  teaching  experience,  and  demonstrated 
scholarship.  Previous  administrative  experi¬ 
ence  and  professional  newspaper  experience 
are  highly  desired.  Rank  and  salary  will  be  de¬ 
termined  by  qualifications.  Nominations  and 
applications  should  be  sent  to  William  H  Mel- 
son.  School  of  Communication,  PO  Box  1482, 
University  aL  35486.  The  University  of  Alaba¬ 
ma  is  an  equal  opportunity/affirmative  action 
employer. 


LECTURER  TO  FULL  PROFESSOR  to  teach 
courses  in  news-editorial  sequence,  ie  report¬ 
ing-writing-editing.  Professional  newspaper  ex¬ 
perience  a  must.  Earned  advanced  degrees 
welcomed.  Salary,  rank  depend  on  qualifica¬ 
tions.  Position  open  August,  1982.  An  equal 
opportunity/affirmative  action  employer.  Write, 
with  resume,  to  Chairman,  Department  of  Jour¬ 
nalism,  Baylor  University,  Waco  TX  76798. 


MASS  COMMUNICATIONS  DEPARTMENT— 
Opening  for  assistant  professor  in  graphics  and 
aesthetic  communication  starting  August, 
1982.  Qualified  to  teach  graphics,  design  and 
production,  communication  theory,  and  writ¬ 
ing.  to  support  newspaper,  magazine,  advertis¬ 
ing,  public  relations,  and  electronics  sequ¬ 
ences.  Require  PhD  in  mass  communication, 
or  equivalent  (PhD  preferred),  with  profession¬ 
al  graphics  and  university  teaching  experience. 
Salary  $1 7,500  plus,  relative  to  qualifications. 
Apply  with  resume  by  January  1,  1982  to:  Dr 
Emery  L  Sasser,  Chairman,  Department  of 
Mass  Communications,  LET  416,  University  of 
South  Florida,  Tampa  FL  33620.  The  Universi¬ 
ty  of  South  Florida  is  an  affirmative  action 
equal  opportunity  institution.  All  prospective 
candidates  should  be  informed  that,  in  accord¬ 
ance  with  Florida's  "Sunshine  Amendment"  to 
the  State  Constitution,  their  dossiers  are  a  mat¬ 
ter  of  public  record  and  are  available,  upon 
reuest,  to  its  residents. 


MAGAZINE  FACULTY  OPENING  starting  Fall 
1982.  The  University  of  Kansas  School  of  Jour¬ 
nalism  seeks  an  assistant  or  associate  professor 
for  a  tenure-track  vacancy  in  the  magazine 
sequence.  Applicants  must  have  professional 
experience  as  a  magazine  staff  member.  The 
person  selected  must  be  qualified  to  teach 
magazine  article  writing,  a  survey  course  in 
magazine  journalism  and  other  journalism 
courses.  Master's  degree  a  minimum.  Docto¬ 
rate  and  teaching  experience  preferred.  The 
date  of  appointment  to  the  position  will  be  Au¬ 
gust  15,  1982.  Salary  $18,500  minimum  for 
assistant  professor,  may  be  higher  for  associate 
professor.  Apply  by  February  1  to  Professor  Lee 
Young,  School  of  Journalism,  105  Flint  Hall, 
University  of  Kansas,  Lawrence  KS  66045.  An 
equal  opportunity/affirmative  action  employer. 


PUBLIC  AFFAIRS  REPORTING  FACULTY 
Tenure-track  position  with  primary  responsibil¬ 
ity  for  undergraduate  public  affairs  reporting 
and  graduate  urban  journalism  courses.  Oppor¬ 
tunity  for  teaching  undergraduate  and  graduate 
courses  in  media  and  society,  law.  or  religious 
journalism. 


PhD  or  ABD  preferred;  reporting  experience 
essential,  preferably  in  a  metropolitan  setting. 
Salary  competitive. 

The  College  of  Journalism  lies  in  the  center  of 
the  city,  close  of  major  media  and  news 
sources.  A  growing  college  of  550-plus  majors, 
Marquette  offers  an  array  of  reporting  spe¬ 
cializations  at  the  graduate  level. 

Application  and  resume  to:  William  Thorn, 
Search  (tommittee  Chairman.  College  of  Jour¬ 
nalism,  Marquette  University,  1131  WWiscon- 
sin  Av,  Milwaukee  Wl  53233  by  31  January. 
An  Equal  Opportunity/ 

Affirmative  Action  Employer 


JOURNALISM:  Louisiana  State  University 
School  of  Journalism  is  seeking  a  tenure-track 
(acuity  member  for  the  news-editorial  sequ¬ 
ence  for  1982-83.  Possibility  of  fiscal  year 
appointment.  Salary  and  rank  open  depending 
on  qualifications.  Will  do  some  journalism  ex¬ 
tension  work.  PhD  and  media  experience  re¬ 
quired.  Send  application  and  resume  by  Janu¬ 
ary  1.  1982  to  Dr  John  C  Merrill,  Director, 
School  of  Journalism.  Louisiana  State  Uni¬ 
versity,  Baton  Rouge  LA  70803.  LSU  is  an 
equal  opportunity  arfirmative  action  employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
aRCULATION 


\ 

\ 


THE  UNIVERSITY  OF  ALABAMA  in  Birming¬ 
ham  seeks  an  Assistant  Professor  of  Journalism 
to  teach  newswriting  and  editing  with  secon¬ 
dary  experience  in  one  or  more  of  the  following: 
photojournalism,  graphics,  public  relations, 
and/or  law.  PhD  preferred  but  applicant's  with 
a  Master's  degree,  teaching,  and  substantial 
professional  experience  will  be  considered.  The 
tenure-track  position  opens  September,  1982, 
salary  is  competitive  with  excellent  fringe  be¬ 
nefits.  UAB  presently  offers  undergraduate  de¬ 
gree  programs  in  communication  and  rhetorical 
theory  as  well  as  journalism,  broadcasting,  and 
public  relations.  UAB  is  an  affirmative  action 
equal  opportunity  employer.  Send  resumes  to  E 
Culpepper  Clark,  Chairman,  Communication 
Studies,  Building  3,  UAB,  Birmingham  AL 
35294. 


THE  OHIO  STATE  UN  IVERSITY  School  of  Jour¬ 
nalism  seeks  a  faculty  adviser  for  its  five-day 
laboratory  newspaper,  THE  LANTERN.  At  least 
five  years  of  recent  newspaper  experience  re¬ 
quire.  Master's  degree  and  teaching  experi¬ 
ence  preferred.  Adviser  will:  1)  supervise  and 
teach  students  enrolled  in  reporting,  editing, 
and  photojournalism  courses  that  produce  THE 
LANTERN;  2)  oversee  paid  editorial  board  of 
students  who  handle  daily  publication;  3) 
direct  VDT  processing  of  the  newspaper;  4) 
maintain  newsroom  liaison  with  professional 
advertising  and  printing  staffs,  as  well  as  with 
the  School's  publications  committee;  5)  main¬ 
tain  specified  hours  of  duty  and  participate  in 
committee  assignments.  Minimum  salary, 
$28,000  for  12-month  appointment.  Rank: 
Assistant  Professor,  on  tenure-track.  Applica¬ 
tions  due  February  1,  1982.  Contact  Dr  John 
Clarke,  School  of  Journalism,  Ohio  State  Uni¬ 
versity,  242  West  18th  Av,  Columbus  OH 
43210,  or  phone  (614)  422-0306.  OSU  is  an 
Equal  Oppqrtunity  and  encourages  inquiries 
from  minority  persons  and  women. 


THE  OHIO  STATE  UNIVERSITY  School  of  Jour¬ 
nalism  seeks  assistant  professor  who  can  teach 
research  methods  and  theory  and  in  profession¬ 
al  area  such  as  news-editorial  or  public  relat- 
tions.  PhD  or  near  completion.  Professional  ex¬ 
perience  preferred.  $19,000-$21,000  nine- 
month  salary  plus  possible  summer  teaching  at 
25%  additional  salary.  Begins  September, 
1982.  Applications  due  February  1,  1982. 
More  information  from  Dr  Walter  Bunge,  Direc¬ 
tor,  School  of  Journalism,  Ohio  State  Universi¬ 
ty,  242  West  18th  Av,  Columbus  OH  43210. 
Phone  (614)  422-6291.  OSU  is  an  Equal 
Opportunity  Employer  and  encourages  in¬ 
quiries  from  minority  persons  and  women. 


SAN  JOSE  STATE  UNIVERSITY  has  two  te¬ 
nure-track  openings,  beginning  Fall,  1982. 
Assistant  professor  of  advertising  requires  mas¬ 
ter's  and  professional  experience,  with  docto¬ 
rate  preferred.  Assistant  professor  of  journal¬ 
ism/public  relations  required  professional  ex¬ 
perience  with  doctorate  or  substantial  progress 
toward  degree.  Salary  range,  $19,044  to 
$22,896.  undidates  should  be  prepared  to 
handle  a  variety  of  courses  in  comprehensive, 
accredited  BA  programs.  Write  to:  Dr  Dennis  E 
Brown,  Chairman,  Department  of  Journalism 
and  Mass  Communiccations,  San  Jose  State 
University,  San  Jose  CA  95192.  Deadline 
March  1,  1982.  Affirmative  Action/Equal 
Opportunity  Employer. 


SOUTHERN  METHODIST  UNIVERSITY,  a  pri¬ 
vate  institution  of  9000  students,  seeks  a  te¬ 
nure-track  journalism  faculty  member  with  a 
professional  and  scholarly  background  to  teach 
skills  courses  in  broadcast  and/or  print  journal¬ 
ism.  Ability  to  cover  both  areas  a  plus.  Rank, 
assistant  professor.  Salary  negotiable.  Earned 
PhD  and  publications  preferred.  Send  letter 
and  resume  to  Darwin  Payne,  Chairman,  Divi¬ 
sion  of  Journalism.  Southern  Methodist  Uni¬ 
versity,  Dallas  TX  75275  before  February  1, 
1982.  SMU  is  an  equal  opportunity/affirmative 
action  employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 

For  40,000  daily  circulation  student  newspap¬ 
er.  Independently-operated.  The  State  News 
corporation  publishes  newspaper  for  commun¬ 
ity  of  Michigan  State  University.  Candidate 
must  have  bachelor's  degree  and  management 
experience  in  newspaper  industry.  Business 
and  editorial  experience  preferred.  Candidate 
should  demonstrate  abaility  to  manage 
budgets,  professional  personnel,  and  other 
functions.  Candidate  must  show  sensitKriW  to 
student  concerns.  Salary  in  area  of  $30,1300 
depending  on  qualifications  and  experience. 
Send  letter  of  application,  resume,  names  of 
reference  to  General  Manager,  345  Student 
Services  Building,  Michigan  State  University, 
East  Lansing  Ml  48824.  The  State  News  is  an 
E^ual  C^ortunity  employer  Deadline  January 


CONTROLLER 

Excellent  opportunity  with  company  located  on 
the  Atlantic  coast  in  Zone  4  seeking  an  indi¬ 
vidual  to  manage  its  accounting  operations. 
Company  is  broad-based  with  ownership  of 
newspapers  (daily  and  weekly),  tv,  radio  and 
cable.  The  professional  we  seek  must  have  prior 
newspaper  experience  with  a  strong  accounting 
background.  Must  be  familiar  with  computer 
operations  and  have  good  management  skills. 
Include  salary  requirements  and  references 
with  resume  to  Box  3440,  Editor  &  Publisher. 


CREDIT  MANAGER 

Large  Midwestern  media  company  has  an  im¬ 
mediate  opening  for  an  experienced  credit 
manager,  (jualified  candidates  will  possess  a 
business  degree  in  addition  to  a  minimum  of  5 
years  previous  credit  experience,  preferably  in 
a  media  related  industry.  Supervisory  experi¬ 
ence  a  definite  plus.  Must  also  have  the  ability 
to  communicate  effectively  with  all  levels  of 
management.  We  offer  a  competitive  salary  in 
addition  to  an  attractive  benefit  package. 
Please  submit  resume  in  confidence  to  Box 
3520,  Editor  &  Publisher.  Zone  5.  An  equal 
opportunity  employer. 


OPENINGS  EXIST  for  experienced  newspaper 
persons  with  proven  managerial  ability  who  are 
interested  in  operating  weekly  or  small  daily 
newspapers.  The  positions  offer  the  opportun¬ 
ity  to  share  in  the  growth  of  the  local  newspap¬ 
er,  the  community  and  the  parent  company. 
Good  fringe  benefits  and  advancement  oppor¬ 
tunities.  Please  send  resumes  to:  The  WJ  (jrif- 
fin  Newspaper  Co,  PO  Box  838,  Downey  CA 
90241  Att:  P  Tofani. 


PUBLISHER  with  marketing  skills  needed  for 
weekly  paper;  part  of  group,  potential  promo¬ 
tion  to  daily,  ^nd  resume,  salary  history  to  Box 
3478,  Editor  &  Publisher. 


PERSONNEL  MANAGER 
We  are  creating  a  new  staff  position  for  a  fast 
growing  metropolitan  newspaper.  We  would 
prefer  metro  daily  newspaper  experience,  but 
not  absolutely  necessary.  The  Register,  located 
in  Orange  County  California,  is  the  fifth  largest 
newspaper  in  the  US  in  total  full  run  advertising 
and  #2  total  full  run  classified  advertising. 
Non-union.  Outstanding  career  opportunity  for 
an  experienced  professional  personnel  mana¬ 
ger.  Submit  resume,  references  and  salary  his- 
to.y  in  complete  confidence  to  Dick  Wallace, 
General  Manager,  The  Register,  PO  8ox 
11626,  Santa  Ana  CA  92711.  No  phone  calls 
please. 


ADVERTISING 


ASSISTANT  NATIONAL 
ADVERTISING  MANAGER 


Metro  daily  needs  candidates  with  experience 
in  newspaper  advertising  and  supervision.  Ex¬ 
cellent  growth  potential.  Minimum  require¬ 
ments; 

1.  Five  or  nrore  years  experience  in 
newspaper  advertising  sales.  Nation¬ 
al  advertising  experience  preferred. 

2.  One  or  more  years  of  sales  supervis¬ 
ory  experience. 

3.  Some  college-degree  preferred, 
but  may  be  off^t  by  experience. 

4.  Capable  of  short  and  long  range 
planning  and  staff  development. 

$30,0(X)-t'  to  start  depending  on  experience. 
Good  benefits  with  establish^  firm.  Zone  9. 
Send  resume  and  salan  history  to  Box  3466, 
Editor  &  Publisher  by  (Secember  18,  1981. 


ADVERTISING  MANAGER 
Excellent  opportunity  with  a  well  established 
metro  area  daily  for  an  experience,  aggressive, 
professional  with  management  and  sales  lead¬ 
ership  skills.  Send  resume  and  salary  history  to 
Scott  Alexander,  General  Manager,  the  Daily 
Journal,  2575  N  Morton  St,  Franklin  IN 
46131. 


ADVERTISING  DIRECTOR  for  student  daily 
newspaper.  $16-$18K,  negotiable.  Write 
Search  ^rdue  Exponent,  West  Lafayette  IN 
47907. 


EXPERIENCED 

ADVERTISING  SALES  PERSON 
Exptfienced  sales  person  to  sell  to  established 
retail  accounts.  Must  be  well  organized  and 
work  well  with  people.  Live  and  work  on  the  Gulf 
of  Mexico.  Please  send  resume  to  J  Patrick 
Berling,  Advertising  Director,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


EDITOR  &  PUBLISHER  for  December  5.  1981 


LEADING  Zone  2  daily  in  high  growth  area 
seeks  (2)  aggressive  p^essionals  with  good 
track  record  in  competitive  market.  Successful 
candidate  must  have  2-5  years  experience  in  all 
phases  of  retail  advertising  sales.  In  return  we 
offer  attractive  salary,  incentive  program  and 
comprehensive  benefits  package,  ^d  brief 
cover  letter  with  salary  requirements  and  re¬ 
sume  in  strict  confiderice  to  Box  3527,  Editor 
&  Publisher. 

TITLE:  Retail  Advertising  Sales 


NATIONAL  ADVERTISING  MANAGER 
Experienced  national  advertising  manager 
needed.  Salary  plus  liberal  commission  prog¬ 
ram,  excellent  benefits.  Live  and  work  on  tiK 
Gulf  of  Mexico.  Please  send  resume  to  J  Patrick 
Berling,  Advertising  Director,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


25,0(X3  OHIO  DAILY-Sunday  paper  is  seeking 
classified  manager.  This  is  an  excel  lent  spot  for 
a  staff  person  experienced  in  classified  sales 
and  ready  to  become  part  of  a  management 
team.  Excellent  opportunity  for  advancement 
with  growing-leading  organization.  Must  be 
willing  to  apply  proven  sales  techniques  and  be 
idea  person  good  at  follow-through.  Salary 
commensurate  with  ability  plus  excellent  com¬ 
pany  benefits.  Tell  us  about  yourself  (including 
salary  histon)  and  why  you  should  be  a  candi¬ 
date.  Bix  3511,  Editor  &  Publisher. 


OPENING  for  retail  advertising  salesperson. 
Two  to  3  years  experience  preferred.  A  chal¬ 
lenging  position  with  management  potential, 
on  Taylor  Communications  5-day  daily  in  solid 
growing  Texas  community  near  beautiful  lake 
and  year  round  resort  area.  Good  salary  and 
benefits.  Send  resume  to  Ted  Winter,  Ad  Direc-  ! 
tor.  The  Herald,  PO  Box  649,  New  Beaunfleg  I 
TX  78130,  i 


RETAIL  ADVERTISING  MANAGER 
We  need  a  person  with  a  proven  track  record  in 
newspaper  sales  management.  Zone  6  metro¬ 
politan  daily.  Mustbestrongon  planning,  train¬ 
ing,  development  of  sales  programs  and  com¬ 
munications.  Excellent  salary  and  benefit 
package.  Reply  in  confidence  to  Box  3519, 
Editor  &  Publisher. 


SMALL  WISCONSIN  MARKET  with  TMC  daily/ 
weekly.  Excellent  position  with  full  fringes  for 
working  ad  manager.  Must  be  competitive, 
aggressive  and  teacher.  Four-person  staff. 
VMte  Box  3463,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
We  need  a  working,  experienced,  planning, 
efficient  type  who  doesn't  mind  setting  the 
pace  for  a  four  to  five  person  six  day  ad  depart¬ 
ment.  A  goal  reacher  who  wants  to  start  the  new 
year  off  right.  Send  resume  and  salary  require¬ 
ments  to  Box  3504,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  small  West  Coast 
suburban  daily  shopper.  Salary-bonus  to  mid- 
20's  for  person  who  can  promote  and  motivate. 
Group  newspaper  with  lots  of  opportunity  for 
advertising.  Box  3517,  Editor  &  Publisher. 


ART/GRAPHICS 


ELECTRONIC  EDITORIAUGRAPHICS 
Source  Telecomputing  Corp,  a  subsidiary  of  the 
Reader's  Digest,  is  seeking  self-starters  to  write 
and  design  new  products  for  its  electronic  in¬ 
formation  services.  Experience  in  journalism, 
videotex/teletext  or  data  base  design  and  prog¬ 
ramming  is  required  for  new  editorial  and 
graphic  design  positions.  Join  a  synamic  young 
team  on  the  threshold  of  a  major  new  com¬ 
munications  industry.  An  equal  opportunity 
employer,  STC  ofers  an  excellent  benefit  pack¬ 
age,  including  dental  care.  Send  resume  and 
salary  requirements  to:  Jill  Croft,  Personnel 
Director,  Source  Telecomputing  Corp,  1616 
Anderson  Rd,  McLean  VA  22102. 


aRCULATION 


AREA  SUPERVISOR — We  are  seeking  an  ex¬ 
perienced  person  looking  for  a  future.  Seven- 
day,  80,0()0  morning  and  afternoon  newspap¬ 
ers  in  Zone  6.  Must  be  thoroughly  qualified  in 
all  phases  of  circulation  (carrier  home  delivery, 
motor  routes,  collections,  promotions,  bond¬ 
ing,  and  service).  We  need  a  leader  wiho  can 
build  circulation.  Salary  mid-teens,  car  allo¬ 
wances,  bonus  plan  and  a  host  of  campany 
benefits.  Send  complete  resume  along  with  sal¬ 
ary  requirements  to  Box  3521,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  SALES  MANAGER'S  position 
and  promising  future  with  leading  national 
group.  Zone  5  medium  circulation,  7-day  pub- 
hcation.  Must  be  strong  on  promotion  and  have 
ability  to  supervisedistrict  manager  staff.  Send 
resume  to  Box  3534,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION 
MARKETING  MANAGER 


Metro  daily  is  seeking  candidates  for  our  cir¬ 
culation  promotion  department.  The  ideal 
candidate  will  have  an  overall  understanding  of 
circulation  and  promotion  plus  various  market¬ 
ing  concepts.  Also  should  have  supervisory  ex¬ 
perience  and  budgeting  background.  Must 
understand  types  of  competitors  other  than 
print  media. 

$28,000  depending  on  experience  plus  good 
benefits  to  start.  Good  grovith  potential  for  the 
right  person.  Zone  9.  S^  resume  and  salary 
history  to  Box  3465,  Editor  &  Publisher. 


CIRCULATION  FULFILLMENT 
Equine  market  national  distribution  magazine 
publisher  seeks  experienced,  hands-on  mana¬ 
ger  to  run  fulfillment  department,  ^kground 
in  ABC  postal  and  fulfillment  house  procedures 
required.  The  leading  publisher  in  this  field  , 
we  are  located  in  Washington  DC  suburbs. 
Please  send  resume  to  Fleet  Street  (Opera¬ 
tion,  Publisher,  656  Quince  Orchard  Rd, 
Gaithersburg  MD  20878. 


CIRCULATION  MANAGER  for  7697  audited 
daily  in  Midwest.  Lots  of  potential  for  growth. 
Must  be  self-starter.  Must  have  experience  in 
home  delivery.  Salary  in  high  teens.  Send  re¬ 
sume  and  financial  requirement  to  Otto  Wick, 
Edwardsville  Intelligencer,  PO  Box  70, 
Edwardsville  IL  62025. 


CIRCULATION  MANAGER:  A  small  daily,  PM  . 
ABC  newspaper  with  TMC,  seeks  an  honest, 
dependable,  hard-working  individual  to  man¬ 
age  Its  circulation  department.  The  individual 
must  have  contemporary  circulation  experi- 
eiKe  which  includes  TMC  and  computerized 
circulation  applications  as  well  as  experience 
with  the  traditional  "little  merchant"  system. 
Excellent  fringe  benefits,  salary  negotiable.  All 
applications  will  be  kept  confidential.  Send  re¬ 
sume  to  Box  351B,  Editor  &  Publisher. 


CARRIER  PROMOTION  COORDINATOR 
The  Chicago  Tribune  has  an  unique  opportunity 
available  in  its  circulation  sales  development 
area  for  a  highly  creative  self-motivated  profes¬ 
sional.  Responsibilities  will  include  developing 
use  and  adult  carrier  promotions,  assisting  in 
the  creation  of  printed  promotional  material 
and  audio-visual  programs  and  conducting 
sales  meetings.  This  person  will  need  strong 
leadership  skills  as  well  as  the  ability  to  moti¬ 
vate  people  and  work  well  under  pressure.  The 
ideal  candidate  will  have  at  least  three  years  of 
newspaper  experience  including  a  minimum  of 
one  year  promotional  experience  preferably  in 
the  circulation  area.  This  is  a  highly  visable 
position  where  successful  performance  guaren- 
tees  internal  promotion.  We  offer  excellent  sal¬ 
ary  and  comprehensive  benefits  along  with  a 
fast-paced  environment  which  allows  signifi¬ 
cant  contribution  within  the  department  and 
the  company.  Qualified  applicants  are  encour¬ 
age  to  send  a  resume  to  The  Chic^  Tribune, 
435  N  Michigan,  Room  158,  Chicago  IL 
60611. 


CIRCUUTION  PROFESSIONALS 
The  Chicago  Tribune  is  expanding  its  circula¬ 
tion  department  and  offers  unique  opportuni¬ 
ties  for  experienced  successful  newspaper  peo¬ 
ple  in  areas  such  as  circulation  sales  develop¬ 
ment,  marketing,  promotions  and  distribution. 
This  is  a  perfect  opportunity  for  aggressive, 
motivated  individuals  who  iteire  to  make  a 
significant  impact  and  who  thrive  in  a  fast- 
paced,  competitive  environment.  Ideal  candi¬ 
dates  will  have  at  least  three  years  of  circulation 
experience,  preferably  in  one  of  the  above  men¬ 
tioned  areas.  We  offer  excellent  salary  and 
comprehensive  benefits  in  addition  to  an 
atmosphere  where  successful  performance 
guarentees  promotion.  Qualified  applicants  are 
ecouraged  to  send  a  resume  and  salary  history 
to  The  Chicago  Tribune,  435  N  Michigan, 
Room  158,  Chicago  IL  60611. 


NEW  ENGLAND  NEWSPAPERS 
Often  need  qualified  people  in  all  departments. 
Our  free  referral  service  is  available.  Send  in 
your  resume  and  we  will  use  it  to  fulfill  inquiries 
from  our  newspapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby  St, 
Salem  MA  01970. 


TEXAS  NEWSPAPER  in  150,000  circulation 
range  has  positions  open  for  persons  with  cir- 
culation  experience.  These  are  mid¬ 
management  jobs  including  Branch  Directors 
and  a  Division  Supervisor.  Good  pay  and  good 
company  benefits  for  qualfied  persons.  Send 
resume  and  salary  requirements  to  Box  3529, 
Editor  &  Publish^. 

45 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER  fof  10,000  circula¬ 
tion  7-<Jay  a  week  paper.  Experience  in  promo¬ 
tion,  crewing,  motor  routes,  collections  and 
carrier  recruiting  necessary.  Send  resume  to 
David  A  Scolatti,  Macomb  Daily  Journal, 
Macomb  IL  61445. 


DATA  PROCESSING 


PROGRAMMER-ANALYST 
We  are  a  Zone  2  AM  daily  with  a  125,000 
circulation  seeking  an  experienced  program¬ 
mer-analyst  to  join  our  growing  Data  Processing 
department.  Individual  should  have  three  years 
background  work  programming  in  Cobol  on 
Burroughs  or  DEC  equipment.  Our  newspaper 
offers  an  excellent  benefits  package  and  work¬ 
ing  conditions,  along  with  opportunities  for 
growth.  Send  resume  including  salary  history  to 
Box  3456,  Editor  &  Publisher. 


SYSTEMS  ANALYST 

A  major  firm  located  in  Zone  4  is  seeking  a 
self-motivated  systems  analyst  with  consider¬ 
able  experience  in  dealing  with  user  depart¬ 
ments  including  the  implementation  of  a  major 
automated  system  affecting  two  or  more  de¬ 
partments.  The  successful  candidate  will  be 
instrumental  in  the  development  of  totally  new 
business  systems  within  the  next  several  years. 
Experience  with  a  data-based/information 
management  system  a  plus.  Send  a  detailed 
resume  outlining  your  accomplishments  along 
with  salary  histore  and  current  salary  require¬ 
ments  to  Box  3516,  Editor  &  Publisher.  All 
replies  held  confidential. 


EDITORIAL 


AWARD-WINNING  5000  circulation  semi¬ 
weekly  in  booming  Houston  area  needs  hard 
working  editor/reporter  who's  ready  to  put  ex¬ 
perience  and  ideas  to  work  managing  dynamic 
6-person  news  team.  Must  be  strong  in  general 
reporting,  makeup,  management  skills.  Out¬ 
standing  work  environment,  including  VDT's. 
Excellent  salary,  benefits.  Resume,  clips,  re¬ 
ferences  to  O'Ferrall  Pauly,  Wharton  Journal- 
Spectator,  PO  Box  111,  Wharton  TX  77488. 


MANAGING 

EDITOR 


The  Columbia,  Missouri,  Daily  Tribune,  a  small 
daily  with  a  national  reputation  for  excellence, 
needs  a  managing  editor  with  vision  and  a 
strong  sense  of  public  service  journalism. 

Staff  of  40  is  highly  talentedi  in  the  last  four 
years,  paper  has  won  more  that  130  state  and 
national  awards  for  reporting,  photography  and 
design.  We're  looking  for  someone  to  continue 
this  tradition,  yet  set  a  direction  of  his  or  her 
own. 

Columbia  is  a  politically  progressive  town,  the 
state's  intellectual  oasis  and  a  journalism 
hotbed,  home  of  The  University  of  Missouri 
School  of  Journalism. 

Applicants  must  have  exceptional  reporting 
background  or  strong  editing/management  ex¬ 
perience.  Tight  time  schedule  necessitates 
that  applications-with  resume  and  work  sam- 
ples-be  mailed  immediately.  Write  to  Carolyn 
Wright,  Columbia  Daily  Tribune,  PO  Box  789, 
Columbia  MO  65205. 


ZONE  1  resort  area  weekly  needs  editor.  Old 
established  quality  county  weekly  wants  crea¬ 
tive  editor  to  guide  reporters,  layout.  Send  clips 
and  resume  to  Box  3486,  Editor  &  Publisher. 


TWO  POSITIONS-news  editor  and  reporter/  I 
photographer  open  at  Cody  Enterprise.  Both 
solid  advancement  equal  opportunity  positions 
for  growing  young  company.  Will  consider  | 

fraduate  for  reporter/photographer  but  at  least 
years  experience  and  management  skills  re¬ 
quired  for  news  editor.  Send  inquiries  to:  Cody 
Enterprise,  Box  1090,  Cody  WY  82414. 


THE  AMERICAN  UNIVERSITY  School  of  Com¬ 
munication  in  Washington  DC,  seeks  graduate 
students  with  full-time  journalistic  experience 
to  work  in  teaching  and  professional  positions 
while  earning  a  Master's  degree  in  its  program 
in  Journalism  and  Public  Affairs.  This  is  a  one- 
year  full-time  program.  Includes  internship. 
For  more  information,  write  Graduate  Admis¬ 
sions  Committee,  The  American  University, 
Washington  DC  20016.  An  Equal  Opportunity 
and  Affirmative  Action  Employer. 


BUSINESS  REPORTER/WRITER,  preferably 
with  one  to  three  years  experience,  some  on  the 
business  beat.  Position  has  expanded  in  recent 
years  to  include  coverage  of  major  corporate 
headquarters  located  in  our  city.  Please  send 
resume  and  tearsheets  to  Jim  Mills,  Managing 
Editor,  Middletown  Journal,  Broad  and  First, 
Middletown  OH  45042. 


CITY  EDITOR — What  make  a  great  city  editor? 
If  you  can  tell  me,  you  might  just  get  a  chance 
to  be  one.  I  need  a  second  in  command  and 
won't  settle  for  less  than  the  very  best.  If  you 
think  you  have  the  skills,  significant  experi¬ 
ence,  news  judgment  and  drive  and  determina¬ 
tion  to  lead  our  excellent  reporting  staff,  you're 
going  to  have  to  convince  me.  Get  the  ball 
rolling  be  sending  me  a  resume,  clips,  salary 
expectations  and  a  cover  letter  telling  me  about 
yourself  and  your  philosophy  of  newspapering. 
We're  an  award-winning,  44,000  Southeastern 
daily.  Send  materials  to  Dennis  D  Dible,  Man¬ 
aging  Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport  TN  37662. 


CENTRAL  FLORIDA  DAILY  looking  for  talent  to 
complement  news  department  professionals. 
We  need  government  and  police/courts  repor¬ 
ters,  You  qualify  if  you  have  minimum  2  years 
experience  and  want  to  broaden  your  career. 
Send  resume,  non-returnable  clips  to  Box 
3472,  Editor  &  Publisher. 


COPY 

EDITOR 

New  England  coastal  mid-sized  pm  daily  seeks 
worcismith  who  knows  how  to  make  good  writing 
better.  Shoud  have  1-2  years  experience  on  a 
good  daily,  to  include  headline  writing  and 
some  layout.  Reply  in  confidence  to  Box  3488, 
Editor  &  Publisher.  Send  work  samples  and 
state  salary  needs.  All  inquiries  will  be  acknow¬ 
ledged. 


COPY  READER — At  least  2  years  experience.  A 
7-day  daily  in  lively  news  area.  Contact  JP 
Matasich,  (313)  482-2000,  afternoons  only. 
Ypsilanti  Press,  Ypsilanti  Ml— A  Harte-Hankes 
Communications  Property. 


COPY  EDITOR 

For  the  Norwalk  Connecticut  Hour,  Write  to 
William  Neubeck,  The  Hour,  PO  Box  790,  Nor¬ 
walk  CT  06851,  or  call,  (203)  846-3281. 


CITY  EDITOR 

Do  you  have  the  experience,  leadership,  enerm 
and  news  sense  to  direct  a  solid  reporting  staff 
on  a  medium-sized.  Zone  5  AM  operation?  We 
want  someone  strong  on  ideas  and  follow- 
through  who  is  good  at  directing  reporters  and 
dealing  with  the  public.  The  right  person  will  be 
a  team  player  with  a  proven  track  record.  Send  a 
letter  summarizing  your  experience  and 
strengths,  plus  samples,  resume  and  refer¬ 
ences  to  Box  3512,  Editor  &  Publisher. 


CITY  HALL  REPORTER:  Demanding  job  cover-  ! 
ing  city  hall  in  metro  area  on  17,000  daily,  i 
Applicant  should  have  at  least  two  years  report-  | 
ing  experience,  preferably  covering  city  govern¬ 
ment.  Must  show  ability  to  write  tightly  and  on 
deadline.  Job  opens  January  4.  Send  resume, 
clips  and  references  to  Frank  Haight,  Jr.  Man¬ 
aging  Editor,  The  Examiner,  PO  Box  458,  Inde¬ 
pendence  MO  64050. 


EDITOR.  Two-month  DC-based  project  to  edit 
Peace  Corps  supplement  to  The  Inter  Depen¬ 
dent,  an  international  affairs  journal,  could  be¬ 
come  permanent.  Layout,  editing  and  writing 
experience  a  must.  Returned  Peace  Corps 
volunteers  and  staff  preferred.  Send  resume 
and  clips  to  Janet  Torsney,  UNA,  300  E  42nd 
St,  New  York  NY  10017. 


EXPERIENCED  EDITOR.  Person  with  extensive 
desk-rewrite-reporting  experience  on  a  metro¬ 
politan  daily  newspaper.  Also  COPY  EDITOR 
with  at  least  three  years  experience  on  a  metro¬ 
politan  daily  newspaper,  including  some  re¬ 
porting  and  headline  writing.  Call  Personnel 
Department,  The  News  World,  (212)  532- 
8300. 


FINANCIAL  EDITOR/WRITER 
Wanted  by  aggressive,  mid-sized  daily  in  Zone 
4.  Must  inquisitive,  knowledgeable  and  in¬ 
terested  in  personal  and  corporate  finance, 
money  markets,  real  estate,  government  econo¬ 
mics,  overall  trends.  Must  be  assignment/idea 
oriented  and  outgoing  and  personable  to  gener¬ 
ate  a  wide  field  of  financial  resources.  Send 
resume,  cover  letter,  published  work  and  refer¬ 
ences  to  Box  3438,  Editor  &  Publisher. 


GENERAL  FEATURES  EDITOR.  Houston  resi¬ 
dents  only.  Five  years  experience.  Strong  writer 
contacts.  Salary  open.  Box  3412,  Editor  & 
Publisher. 


GROWING  FLORIDA  DAILY  in  competitive 
market  seeks  applicants  for  copy  editing  and 
reporting  positions.  Send  clips,  resume,  refer¬ 
ences  and  salary  requirements  to  Ken  Forten¬ 
berry,  Managing  Editor,  The  News  Chief,  PO 
Box  1440,  Winter  Haven  FL  33880. 


"HOW  TO  GET  HIRED  IN  JOURNALISM" 
Latest  market  information.  Free  details.  Send 
long  self  addressed  stamped  envelope  to: 
Northwest  Marketing  Limits,  PO  Box  3658, 
Lacey  WA  98503. 


HANDS-ON  EDITOR  WANTED.  Young,  aggres¬ 
sive  news  team  needs  experience  editor.  Salary 
in  the  $16,000  range.  One  of  Zone  5's  best 
weekly  newspapers.  Ideal  county  seat  com¬ 
munity.  Here's  a  chance  to  grow  and  establish 
roots.  Send  complete  resume  to  Box  3442, 
Editor  &  Publisher, 


INTERNSHIPS  (unpaid):  Common  Cause's 
national  political  magazine.  Send  resume,  cov¬ 
er  letter  to  2030  M  St,  NW,  Washington  DC 
20036.  Attention:  Lorraine  (iaputo. 


LEADING  NORTH  CAROLINA-BASED  national 
furniture  publication  seeks  experienced  writer/ 
editor  with  strong  background  in  financial 
analysis  and  reporting.  Challenging  opportun¬ 
ity  to  gather,  organize  and  analyze  business 
information  on  individual  companies  and  the 
industry.  Send  resume  and  recent  clips  to  Bill 
Peterson,  Editor,  rurniture  Today,  Box  2754, 
High  Point  NC  27261. 


NATIONAL  BUSINESS  NEWSPAPER  seeks 
aggressive  experienced  freelance  reporter.  One 
who  knows  how  to  dig  for  news.  Not  afraid  to 
work  hard  to  get  the  paper  information.  Based 
in  Los  Angeles  area  willing  to  travel  extensively. 
Monthly  retainer  plus  expenses.  Send  resume 
and  work  samples  to  Box  3436,  Editor  &  Pub¬ 
lisher. 


NEWS  PHOTOGRAPHER 
Fast  growing  Alaska  daily  of  40,000  circulation 
has  opening  for  aggressive,  talented  photojour¬ 
nalist.  Able  to  do  it  all.  Spot  news,  features, 
essaysinbothcolorandblackandwhite.  Inten-  . 
seley  competitive  market  demands  hard  work  | 
as  well  as  ability.  We  need  a  thoroughly  profes¬ 
sional  photographer  to  contribute  to  a  fine- 
looking  newspaper  that  is  getting  better.  If 
that's  you,  send  samples,  resume,  salary  his¬ 
tory  and  letter  to  WP  Dougherty,  Assistant  Man¬ 
aging  Editor,  Anchorage  Daily  News,  Pouch 
6616,  Anchorage  AK  99502. 

WE’RE  EXPANDING 

Established  80,000  AM  daily  is  opening  a  new 
bureau.  We  have  reporter  openings  for  muni¬ 
cipal  beats  and  general  assignment.  Copy  edi¬ 
tor  and  layout  editor  positions  also  available. 
Highly  oompetitive  Zone  4  market.  We  offer  an 
ideal  working  environment,  top  salary  and  com¬ 
petitive  benefits.  Interested  applicants  please 
send  resume  includir^  salary  history  and  re¬ 
cent  work  samples  to  Box  3324,  Editor  &  Pub¬ 
lisher. 


PROGRESSIVE,  MID-SIZED  TEXAS  DAILY  has 
opening  for  editorial  page  editor.  We  need  a 
person  who  has  the  ability  to  produce  bright, 
provocative  copy  and  to  supervise  layout  of 
editorial  and  op-^  pages.  Editorial  and  column 
writing  experience  required.  Please  send  sam¬ 
ples  with  resume  to  Box  3397,  Editor  &  Pub¬ 
lisher. 


POSITION  OPEN  on  south  Texas’  largest  semi¬ 
weekly  for  a  highly  literate  journalist  with  re¬ 
porting,  editing^  headline  writingand  organiza¬ 
tional  skills.  Photo  ability  helpful,  but  not 
necessary.  Start  immediately.  No  primadonnas 
need  apply.  Write  Allie  IHaden,  Mid-Valley 
Town  Crier,  927  W  Business  Hwy  83,  Weslaco 
TX  78596. 


REPORTER — Two  good  solid  years  of  reporting 
experience  may  be  your  key  to  a  spot  on  our 
award-winning,  44,000  Southeastern  daily. 
We're  looking  for  someone  who  can  handle  the 
routine  and  also  tackle  the  bigger  stories.  Tell 
us  about  yourself  and  include  salary  require¬ 
ments  and  some  samples  of  your  work.  Send 
materials  to  Dennis  D  Dible,  Managing  Editor, 
Kingsport  Times-News,  PO  Box  479,  Kingsport 
TN  37662.  No  phone  calls. 


REPORTER 

1 1 ,000  circulation  daily  looking  for  reporter  to 
join  talented  team  of  award-winning  journal¬ 
ists.  Send  resume  and  clips  to  John  Rumbach, 
The  Herald,  PO  Box  31,  Jasper  IN  47546. 


REPORTER,  minimum  iVz  years  daily  experi¬ 
ence  (or  equivalent)  wanted  by  Florida  metro. 
Send  resume,  letter,  clips  and  references  to 
Box  3509,  Editor  4  Publisher. 


REGIONAL  EDITOR 

The  Quad-City  Times  is  seeking  an  energetic 
and  creative  editor  to  supervise  five  reporters  in 
three  bureaus  and  oversee  40  correspondents 
in  a  nine-county  area.  Send  resume  to  Dan 
Hayes,  Executive  Editor,  Quad-City  Times,  PO 
Box  3828,  Davenport  lA  52808.  Equal  Oppor¬ 
tunity  Employer  M/F. 


REPORTER-WIRE  EDITOR  wanted  for  a 
35,000  PM  daily.  Some  exprience  necessarry. 
Send  resume  and  clips  to  Editor,  Gazette,  F^ 
Box  1538,  Gastonia  NC  28052. 


REPORTER 

Aggressive,  responsible  reporter  who  can  poke, 
probe,  ask  tough  questions  and  write  like  a 
champ.  If  you've  got  ideas,  talent  and  versatil¬ 
ity  you'll  flourish  in  southeastern  Mas¬ 
sachusetts.  Excellent  pay  and  benefits.  Send 
resume,  clips  and  the  reason  why  you  ought  to 
be  hired  tO:  Gerald  FitzGerald,  Managing  Edi¬ 
tor,  The  Standard-Times,  PO  Box  D-912,  New 
Bedford  MA  02742.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


SHARP  COPY  EDITOR  with  some  layout  experi¬ 
ence  wanted  by  small-medium  coastal  metro 
daily  that's  graphically  impressive  and  local 
news  aggressive  in  Zone  4.  Please  send  cover 
letter,  resume,  tearsheets,  references  to  Box 
3458,  Editor  4  Publisher. 


SPORTS-NEWS  combo  writer  position  open  on 
Idaho's  #1  weekly.  Send  resumes,  clips  to 
Star-News,  Box  985,  McCall  ID  83638. 


SPORTS  EDITOR  NEEDED  to  take  charge  of  a 
5-person  sports  department.  Must  have  strong 
news  judgment,  with  emphasis  on  local  cover¬ 
age.  responsible  layout  and  editing  with  proven 
supenrisory  experience.  Send  resume  to  Box 
3514,  Editor  4  Publisher. 


SUNDAY  EDITOR 

We  need  a  solid  news  person  who  edits  well, 
designs  pages  with  style,  directs  reporters 
creatively,  reacts  gracefully  under  pressure  and 
who  has  the  desire  to  move  up.  Tearsheets, 
clips,  resume  and  the  reason  why  we  need  mu 
to:  Gerald  FitzGerald,  Managing  Editor,  The 
Standard-Times,  PO  Box  0-912,  New  Bedford 
MA  02742.  Excellent  pay  and  benefits.  Equal 
Opportunity/Affirmative  Action  Employer. 


THE  SACRAMENTO  UNION-one  of  the  award- 
winningest  newspapers  in  one  of  the  most  liv¬ 
able  and  issues-exciting  locations  in  the 
West— needs  and  editorial  writer.  All  we  ask,  in 
return  for  our  cornucopia  of  delights  is  that  you 
write  with  grace,  elegance,  power  and  scho¬ 
larship — and  that  you  be  unabashedly  con¬ 
servative,  Write  Peter  J  Hayes,  Associate  Edi¬ 
tor,  Sacramento  Union,  301  Capitol  Mall,  Sac¬ 
ramento  CA  95812. 


NEW  JERSEY  DAILY  in  shadow  of  Big  Apple 
rebuilding  after  promotions  from  within.  Need 
copy  editors,  editorial  page  editor.  Great  oppor¬ 
tunities  for  hard  workers  with  potential.  Will 
train.  Big  bucks  cannot  be  your  goal;  we  don't 
.  pay  New  York  City  rates.  Resume,  tearsheets. 
I  clips  to  Box  3467.  Editor  4  Publisher. 


ECONOMICS  WRITER/EDITOR 


A  major  New  York  bank  has  an  excellent  opportunity  for  an 
individual  to  assume  the  responsibility  of  Assistant  Editor.  This 
will  entail  copy  editing,  chart  design  and  the  rewriting  of  highly 
technical  economic  material  in  such  a  fashion  that  it  can  be 
understood  by  lay  readership. 

The  qualified  candidate  will  possess  Bachelor’s  degree,  with 
strong  emphasis  on  economics,  and  familiarity  with  US  econo¬ 
mic  data,  policies  and  trends.  Substantial  experience  in  jour¬ 
nalism  is  required. 

We  offer  an  excellent  starting  salary  augmented  by  a  liberal 
benefits  package.  To  apply,  please  forward  your  detailed  re¬ 
sume,  including  salary  history  and  requirements,  in  complete 
confidence  to: 

Box  MBWEP  940 

261  Madison  Av,  New  York,  NY  10016 

An  Equal  Opportunity  Employar  F/M/H 


EDITOR  &  PUBLISHER  for  December  5,  1981 


HELP  WANTED 


FREELANCE 


FREELANCERS:  Monthly  paper  needs  pro  to 
coordinate  news,  photos  from  various  parts  of 
the  state.  Can  turn  into  full-time  job.  Central 
New  Jersey  location.  Box  3481,  Editor  &  Pub¬ 
lisher. 


JOB  LEADS 


PR/EDITORlAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  FOREMAN 
Opportunity  to  join  a  progressive  newspaper. 
Excellent  salary  and  benefits.  Share  in  efficien¬ 
cy  rewards.  Send  resume  and  salary  history  to: 
Rodd  Winscott,  Vice  President  of  Operations, 
Daily  Record,  800  Jefferson  Rd,  Parsippany  NJ 
07054. 


PRESSROOM 


MACHINIST 

We  are  searcing  for  a  pressperson/machinist 
who  would  be  responsible  for  repairing  all 
pressroom  related  equipment  and  would  func¬ 
tion  as  a  pressperson  during  a  non-breakdown 
period.  The  pressperson/machinist  would  be 
expected  to  have  the  knowledge  and  ability  to 
repair  a  Harris  1600  double-width  newsprint 
press.  Machinists  with  prior  experience  on 
other  style  presses  will  be  considered.  Salary 
negotiable.  If  you  feel  you  are  a  genuine  candi¬ 
date.  send  your  resume  to  the  Daily  Dispatch, 
1720  5th  Av,  Moline  IL  61265;  Attn:  Dan 
Wahiheim. 


PRESSMAN-CALL  QUICKLY 
Experienced  pressman  who  knows  small  press¬ 
es  inside  out  needed  to  help  northern  California 
bi-weekly  grow.  Located  on  lake  that  could  be 
the  next  Tahoe.  Great  ground  floor  opportunity 
for  a  young  performer,  lovely  area  for  an  old  pro. 
Call  (707)  263-5636,  collect.  Ask  for  Pub¬ 
lisher. 


PRODUCTION 


ELECTRONIC/ELECTRICAL  TECHNICIAN 
Full-time  permanent  position  opening  im¬ 
mediately  to  someone  with  the  following  experi¬ 
ence: 

•2-3  years  of  experience  in  electronic  trouble¬ 
shooting  of  computerized  equipment 
•Knowledge  of  control  circuits  for  industrial 
equipment  wBoiler  room  wSCR  drive  equip¬ 
ment. 


If  you  are  interested  please  send  a  resume  by 
D^ember  14  to: 

Madison  Newspapers  Inc 
Employement  Manager 
TO  Box  8056 
Madison  Wl  53708 
an  affirmative  action  employer 


PRESSROOM  ELECTRICIAN/TECHNICIAN 
Permanent.  Need  immediately.  Now  installing 
18  Goss  Metroliner  Units  in  new  plant.  Contact 
Tillman  Roberts,  Albuquerque  Publishing  Co, 
TO  Drawer  J-T,  or  phone  (M5)  842-2416. 


PROMOTION 


ONE  OF  CALIFORNIA'S  best  daily  papers.  The 
Contra  Costa  Times  (120.(X)0  circulation),  is 
looking  for  bright,  creative  individual  to  join  our 
award-winning  promotion  staff.  We're  looking 
for  an  idea  person  who  enjoys  a  challenge  and 
the  hard  work  that  goes  with  it.  Must  be  a 
creative  and  versatile  writer.  Send  complete 
resume,  salary  history  and  creative  samples  to 
Janquie  Lucido,  Vice  President  Sales  and 
Marketing,  The  Contra  Costa  Times,  2640 
Shadelands  Dr,  Walnut  Creek  CA  94598. 


SALES 


BI-WEEKLY  needs  general  manaeer/editorwith 
sales  and  editorial  experience.  Should  become 
weekly  in  one  year.  Send  resume  to  Coconut 
Creek  Chronicle,  Box  5028,  Margate  FL 
33063. 


NEWSPAPER  MAGAZINE  RELATIONS 
REPRESENTATIVE 

Sales-oriented  self-starter  for  one  of  America's 
largest  circulation  magazines.  Primary  cotacts 
are  newspaper  executives.  Extensive  travel, 
mostly  southeastern  USA.  Experience  in  pub¬ 
lishing  or  related  fields  prerequisite.  Salary 
open.  Excellent  fringe  benefits.  Forward  letter 
and  resume  to  Box  3473,  Editor  &  Publisher. 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


DC-BALTIMORE  area  sought  by  aggressive 
young  publisher-editor.  Daily  editor  at24.  Now 
co-own/manage  weekly,  started  at  26.  Box 
3498,  Editor  &  Publisher. 


EXPERIENCED  COUPLE  looking  for  positions 
with  good  solid  publishing  firm  located  in  small 
to  medium  size  town.  Have  education  and  ex¬ 
tensive  experience  and/or  previous  ownership 
management  in  the  following:  publishing, 
printing  (both  web  and  sheet),  ^pesetting  and 
markup,  composition  and  production,  advertis¬ 
ing  layout,  advertising  account  sales  and  sales 
management,  photography,  circulation  sales- 
service.  Reply  to  Box  3501,  Editor  &  Publisher. 


GENERAL  MANAGEMENT— Professional  and 
goal  oriented  veteran  newspaperman  seeks  re¬ 
sponsible  position  in  Zone  3. 4  or  6.  Complete¬ 
ly  familiar  with  every  department  with  estab¬ 
lished  record.  Available  for  interview.  Will  send 
resume  and  letter  if  you  inquire  to  Box  3447, 
Editor  &  Publisher. 


GENERAL  MANAGER — Aggressive,  know¬ 
ledgeable  all  phases  newspaper  operation. 
Proven  record.  Highest  references.  Box  3505, 
Editor  &  Publisher. 


VETERAN  WORKING  PUBLISHER,  49;  awards 
winner;  profit-lineage-reader  gains;  consult- 
revamp-cover  executive  leaves  special  pro¬ 
jects;  manage  to  equity.  Weeklies,  mid-range 
dailies,  groups.  TO  Box  603,  Pebble  Beach  CA 
93953. 


YOU'LL  BE  PROUD  of  your  product  and  able  to 
sleep  nights  with  this  general  manager  on  your 
team.  16  years  with  present  daily.  Experienced 
professional.  Write  me.  Box  3441,  Editor  & 
Publisher. 


CARTOONIST 


CARTOONIST/ILLUSTRATOR  looking  for  small 
to  medium  paper  will  to  consider  unusual  but 
mutually  beneficial  arrangement.  Formally 
syndicated  nationally.  18  years  in  all  phases  of 
newspaer  art,  including  advertising  Samples: 
Boro,  1205  Doka  Dr,  Prescott  AZ  86301. 


CIRCULATION 


ABC  Consultant.  Experienced.  Apartment  5M, 
216-10  77  Avenue,  Bayside  NY  11364.  (212) 
465-6673. 


EDITORIAL 


AGRICULTURE  writer/editor,  established  and 
employed,  seeks  greener  pasture.  Will  bring 
experience,  professionalism,  great  contacts 
and  understanding  of  agribusiness  to  your  farm 
beat.  Prefer  Zone  5  but  will  consider  all.  Box 
3487,  Editor  &  Publisher. 


ALL-AROUND  PRO  with  four  years  reporting 
and  editing  on  regional  daily.  Now  editing 
weekly  tabloid.  Seeks  position  on  50,000- 
100,000  AM,  all  Zones.  Box  3525,  Editor  & 
Publisher. 


ASSISTANT  EDITOR,  26,  tor  small  daily  seeks 
reporting  or  editor  job  with  larger  daily  Zones  1, 
5,  7.  Management  experience,  meets  dead¬ 
lines,  layout,  VDT,  photo.  Box  3532,  Editor  & 
Publisher. 


ISRAEL  STRINGER  with  contacts  offers  “how" 
and  "why"  stories  to  supplement  "what"  of 
wire  sen/ices.  Details:  TO  Box  1 132,  Jerusalem 
Israel. 


ADDED  BONUS  FOR 
E&P  POSITIONS 
WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  maga¬ 
zines  several  days  later  than  should  be  ex¬ 
pected.  So.  while  you're  awaiting  just  the 
right  publisher  to  see  your  PCjSITIONS 
WANTED  ad  we  mail  out  tearsheets  of  the 
HELP  WANTED  pages  to  our  Positions 
Wanted  advertisers  who  live  outside  the 
New  York  metropolitan  area  That  way 
everyone  has  the  Help  Wanteds  by  Monday 
morning— and  the  same  chance  to  shoot 
off  an  early  reply  to  any  Help  Wanted  ads  of 
interest! 


EDITORIAL 


DEDICATED  NEWSMAN,  31,  wants  job  on  dai¬ 
ly  anywhere  in  nation.  After  two  years  freelanc¬ 
ing,  would  like  to  return  to  team  work — copy 
editing  or  writing.  For  clips,  resume,  write 
Robert  Opie  Shepherd,  119  N  Homewood  Av, 
Pittsburgh  PA  15208. 


ENERGETIC,  versatile  reporter,  5  years  experi¬ 
ence  seeks  job  on  a  nod,  medium-sized  daily 
in  Zone  1,  2,  7,  8  or  9.  Have  solid  background 
covering  city  hall,  courts,  features,  entertain¬ 
ment  and  investigative  beats.  I'm  thorough, 
fast  and  accurate  and  can  work  a  camera  and 
VDT  equipment.  Box  3437,  Editor  &  Publisher. 


EDITOR  of  weekly  seeks  comparable  position  or 
reporting  job  with  daily.  Call  Tim  Hayes,  (815) 
539-9397,  (815)  539-5703  at  night. 


HARDWORKING  sportswriter,  25.  interested 
in  job  on  mid-sized  daily  in  ZonesZ,  3. 5.  Three 
years  experience.  Box  3496,  Editor  &  Pub¬ 
lisher. 


HARD-WORKING  couple  with  reporting,  edit¬ 
ing,  production  experience  seeking  responsible 
weekly,  semi-weekly  positions.  Write  S  Davis. 
8415  Franklin  Av.  Apt  21,  Des  Moines  lA 
50332. 


IMPECCABLE  grammar,  lively  style:  Reporter- 
columnist  with  editing,  photographic  skills  | 
seeks  job  with  progressive  daily  or  weekly  in  ; 
West.  (509)  686-9051.  I 


QUALITY  EDITOR,  award-winning  reporter, 
five  years  experience  on  both  sides  of  city  desk. 
Phi  Beta  Kappa  in  college.  Ideal  job  would 
conbine  writing,  editing  and  management 
skills.  Magazine  or  newspaper.  50,000  circula¬ 
tion  and  up.  Box  3493,  Editor  &  Publisher. 


PULITZER  PRIZE  WINNER,  also  holder  of  Sig¬ 
ma  Delta  Chi  award  for  distinguished  editorial 
writing  seeks  challenge.  Prefer  Zone  2,  will 
consider  all.  Salary  needs  flexible.  PR,  adver¬ 
tising  replies  welcome.  Box  3433,  Editor  & 
Publisher. 


SPORTS  EDITOR  job  on  50,000 -f  daily  sought 
by  innovative,  versatile  pro.  34.  Now  on  desk  of 
major  metro.  Idea  man  who  can  build  imagina¬ 
tive,  readable  section.  Good  organizer;  heavy 
layout,  editing,  writing  experience.  Enjoys 
working  closely  with  writers.  Box  3523,  Editor 
&  Publisher. 


SPORTS  PHOTOGRAPHER/WRITER  seeks  job 
with  photo-oriented  newspaper  in  mid-size 
market  near  university.  Degree  plus  pro  staff 
and  string.  Mike  Cuenca,  1621  N  Vassar, 
Wichita  KS  67208;  (316)  686-3832. 


VERSATILE  PRO  seeks  position  in  manage-  | 
ment  or  sports.  Strong  on  layouts,  editing,  teat- 
rues,  column,  photography,  etc.  Can  handle 
any  assignment.  Call  (504)  641-1982  or  write 
Kary  Yencer,  1 14  David  Dr,  Slidell  LA  70458. 


WOULD  YOU  HIRE  a  bright  reporter  to  edit 
com  for  your  daily?  Do  you  need  someone  with 
VDT  and  English  ^ills?  If  so.  let  me  know.  Zone 
2  preferred.  Write  to  Box  3497,  Editor  &  Pub- 
lisha. 


POSITIONS  WANTED 


EDITORIAL 


MANAGING  EDITOR,  or  editorial  page  spot  or 
I  equivalent  sought  by  vetaan  writer-editor. 
Have  done  it  all  ova  15  years.  Medium  size, 
any  Zone,  available  now.  Box  3524,  Editor  & 
Publisha. 


QUALITY-conscious  hi^  honors  J-grad  seeks 
reporting  carea  on  like-minded  Zone  3. 4,  5  or 
8  papa.  Two  years  campus  daily  work.  Box 
3499,  Editor  &  Publisha. 


SPORTS  SLOTMAN  extrodinaire  with  an  im¬ 
agination  that  knows  no  bounds,  needs  to  make 
a  move.  If  innovative  sports  pwesare  what  you 
seek.  I'm  your  man.  Box  3491,  Edita  &  Pub¬ 
lisha. 


SPORTSWRITER-editor-photographer  with 
five  years  expaience  on  two  wemlies  (circula¬ 
tion  70,(XX))  seeks  move,  acfaably  to  small 
daily.  Had-waking  and  talented.  Will  go  any- 
whae  if  job  is  right.  Box  3495,  Edita  &  Pub¬ 
lisha. 


SPORTSWRITER-copy  editor,  4  years  on 
90,0(X)  daily,  seeks  copy  desk  lob  fa  metro 
sports  pages.  Zones  2,  3,  4,  6.  8.  Box  3503, 
Edita  &  Publisha. 


FREELANCE 


I  KNOWLEDGEABLE  TENNIS  WRITER  looking 
I  fawakatanyupcomingmajaaoBvent. Daily 
I  and  weekly  newspaper  expaience.  Know  the 
'  players  the  best  since  I've  been  traveling  with 
them  fa  the  last  year.  Rate  is  good,  writing 
even  better.  No  problems  with  deadlines.  Clips 
and  resume  on  request.  Box  3444,  Edita  & 
Publisher. 


MAILROOM 


MAILROOM  FOREMAN — Working  or  non- 
working.  People  skills  my  specialty.  Expai- 
enced-Sheridan  48P.  Harris  72P-Cheshire- 
Kirk  Rudy  mailing  equipment.  Box  3528,  Edi¬ 
ta  &  Qublisha. 


PHOTOJOURNAUSM 


AWARD-WINNING  photojournalist.  creative 
writer,  with  8  years  experience  looking  fa 
permanent  position  on  photo-wad-aiented 
newspapa.  Will  relocate  to  any  location.  Call 
BJ  (402)  572-7643. 


SOUTHEAST :  Fama  reporter  seeks  freelance 
and  stringer  assignments;  35mm  available.  Ex¬ 
penses  a  must.  Clips  on  request.  Marylin  K 
Sheddan,  Box  6021-B,  Orlando  FL  32853; 
(305)  422-2843,  after  6pm. 


PRODUCTION 


PRODUCTION  MANAGER-Knowledgeable 
front  to  back.  Proven  recad  and  highest  refa- 
ences.  ^x  3506,  Edita  &  Publisha. 


SUCCESSFUL  weekly  aoduction  manager. 
23,  looking  fa  mae  challenges.  8  years  of 
commercial  printing  and  newspapering.  Ex- 
paienced  in  Goss  Community  press  and  all 
phases  of  production.  Good  Compugraphic  VDT 
background  in  operation  and  maintenance. 
Love  photography.  Prefa  Zones  7  a  8.  Jeff 
Kienitz,  TO  Box  972,  Wheatland  WY  82201  a 
(307)  322-2627. 
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Pulitzer  Prize  board 
adopts  new  procedures 


By  Victor  Livingston 

In  response  to  criticism  and  sugges¬ 
tions  arising  from  last  spring’s  Janet 
Cooke  episode — in  which  journalism’s 
highest  honor  was  bestowed  upon  a  story 
later  exposed  as  a  fabrication — the  Pu¬ 
litzer  Prize  advisory  Board  has  altered 
some  of  its  procedures. 

The  Board  also  voted  unanimously  to 
reaffirm  its  decision  to  award  a  Pulitzer 
to  a  freelance  writer  whose  work  was 
cited  by  the  National  News  Council  for 
“profound  unfairness.” 

At  its  annual  fall  meeting  (November 
20)  at  Columbia  University,  which  grants 
the  awards  upon  its  recommendation,  the 
Board  voted  to  expand  from  one  day  to 
two  its  regular  April  meeting.  The  awards 
are  decided  at  that  meeting. 

The  extra  day,  said  Board  secretary 
Robert  C.  Christopher,  would  give  the  15 
Board  members — who  make  the  final  de¬ 
cision  on  the  granting  of  the  awards — 
time  to  review  nominations  “even  more 
exhaustively  than  in  the  past”  and  to  con¬ 
sult  with  nominating  juries. 

Christopher  said  the  Board  agreed  as  a 
matter  of  procedure  and  “courtesy”  to 
consult  with  nominating  juries  or  their 
designated  representatives  before  taking 
such  action  as  switching  an  entry  from 
one  category  to  another,  or  making  an 
award  which  was  not  recommended  by  a 
jury. 

A  story  headlined  “Jimmy’s  World,” 
written  by  former  Washington  Post  re¬ 
porter  Janet  Cooke,  was  nominated  last 
spring  for  a  Pulitzer  by  the  jury  for  gener¬ 
al  reporting.  The  Board,  however,  trans¬ 
ferred  the  entry  to  the  feature  writing 
category  and  declared  it  a  winner.  The 
switch  was  made  without  consulting 
members  of  the  juries. 

That  unilateral  action  prompted  critic¬ 
ism  from  some  jury  members,  who  con¬ 
tended  that  the  Cooke  article  would  have 
been  eliminated  from  consideration 
under  jury  guidelines  that  disqualified 
stories  based  on  anonymous  sources  or 
composite  characters. 

“Jimmy’s  World,”  revolved  around  an 
8-year-old  drug  addict  whom  Ms.  Cooke 
later  admitted  did  not  exist.  She  resigned 
from  the  Post,  apologized  to  the  Pulitzer 
Board  and  to  her  profession,  and  the  Post 
returned  the  award. 

Osborn  Elliott,  dean  of  the  Columbia 
University  Graduate  School  of  Journal¬ 
ism  and  a  non-voting  member  of  the 
Board,  said  the  expansion  of  the  body’s 
spring  meeting  “will  give  the  Board  more 
time  to  consider  entries  in  a  more  thor¬ 
ough  fashion.” 

Elliott  said  the  agreement  to  consult 
with  nominating  juries,  which  send  their 
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choices  on  to  the  Board  for  final  action, 
“is  not  an  iron-clad  rule  .  .  .  There 
could  be  exceptions.”  He  added,  howev¬ 
er,  that  the  “sense  of  the  board”  was  that 
consultation  with  the  juries  would  be¬ 
come  the  “common  practice.” 

After  the  Cooke  Pulitzer  was  returned, 
the  Advisory  Board  awarded  its  feature 
writing  prize  to  Teresa  Carpenter,  a  free¬ 
lance  writer  for  the  Village  Voice,  which 
submitted  three  of  her  articles  for  consid¬ 
eration. 

Ms.  Carpenter  was  the  original  choice 
of  the  nominating  jury  for  feature  writing, 
which  praised  her  story  “Murder  on  a 
Day  Pass”  for  “clear  and  concise  report¬ 
ing”  and  “excellent  writing.”  Of  that 
story,  about  an  insane  man  who  publicly 
vowed  to  murder  his  wife,  and  did,  the 
jury  stated;  “This  gifted  journalist  went 
beyond  the  surface  of  a  crime  ...  to 
deal  with  tragic  weaknesses  in  our  crimin¬ 
al  justice  and  mental  health  care  sys¬ 
tems.” 

The  last  sentence  of  the  one-paragraph 
jury  report  also  made  mention  of  two 
other  stories  written  by  Ms.  Carpenter 
and  submitted  by  the  Village  Voice:  “Her 
excellent  writing  was  apparent  too  in 
dealing  with  the  killing  of  a  public  figure 
and  of  a  showgirl.” 

The  reference  to  the  “killing  of  a  public 
figure”  referred  to  a  story  about  the  death 
of  New  York  politician  Allard  Lowen- 
stein.  It  was  that  story,  headlined  “From 
Heroism  to  Madness:  the  Odyessey  of  the 
Man  Who  Shot  A1  Lowenstein,”  which 
generated  a  complaint  to  the  National 
News  Council,  a  non-profit,  private 
watchdog  group. 

In  a  statement  issued  after  its  Novem¬ 
ber  20  meeting,  the  Pulitzer  Board  stated 
that  it  had  reviewed  its  award  to  Ms. 
Carpenter  “in  light  of  critical  comments 
by  the  National  News  Council  and 
others,  and  found  no  reason  to  depart 
from  its  acceptance  of  the  jury’s  recom¬ 
mendation.” 

Earlier  this  year,  the  National  News 
Council  voted  13-1  in  support  of  com¬ 
plaints  aganst  the  piece  on  Allard  Lowen- 
stein’s  killer,  Dennis  Sweeney.  The 
politician’s  family,  supported  by  New 
York  Post  columnist  James  A.  Wechsler, 
contended  that  the  article  suggested  that 
Lowenstein  was  homosexual,  and  left  the 
impression  that  the  author  had  inter¬ 
viewed  his  killer  in  jail  when  she  had  not. 

In  its  report  on  the  Lowenstein  article, 
the  News  Council  stated  that  the  piece 
was  “marred  by  the  overuse  of  unattri¬ 
buted  sources,  by  a  writing  style  so  col¬ 
ored  and  imaginative  as  to  blur  precise 
meanings,  and  by  such  reckless  and  spe¬ 
culative  construction  as  to  result  in  pro¬ 


found  unfairness  to  the  victim  of  a  de¬ 
mented  killer.” 

Norman  E.  Isaacs,  chairman  of  the 
News  Council,  noted  that  his  group’s  ac¬ 
tion  was  directed  specifically  against  the 
piece  about  Lowenstein,  and  did  not 
address  the  “Murder  on  a  Day  Pass”  arti¬ 
cle  which  received  the  bulk  of  the  Pulitz¬ 
er  jury’s  priase  in  its  recommendation  to 
the  Board. 

“The  jury  put  all  of  its  weight  on  ‘Mur¬ 
der  On  a  Day  Pass,”’  Issacs  said.  “The 
complaint  to  the  National  News  Council 
was  about  the  Sweeney  story,  which  we 
found  suspect.” 

Isaacs  also  noted  that  arts  critic  Judith 
Crist,  who  was  chairman  of  the  five- 
member  jury  for  feature  reporting,  stated 
in  a  letter  to  the  Pulitzer  Board  last  spring 
that  the  award  to  Ms.  Carpenter  was 
made  for  her  “Murder  On  a  Day  Pass” 
story  and  not  for  the  Lowenstein  piece. 
He  said  it  was  unfortunate  that  the  im¬ 
pression  has  been  left  that  Ms.  Carpenter 
was  awarded  the  Pulitzer  Prize  on  the 
basis  of  the  article  criticized  by  the 
National  News  Council. 

The  controversy,  Isaacs  said,  is  be¬ 
tween  the  Pulitzer  Board  and  its  juries, 
not  between  the  Board  and  the  National 
News  Council. 

Board  secretary  Christopher  declined 
to  comment  on  the  substance  of  the 
Board’s  discussions  involving  either  the 
Cooke  or  the  Carpenter  cases. 

Christopher  G.  Trump,  former  associ¬ 
ate  dean  at  the  Columbia  journalism 
school  who  recently  left  his  post,  said: 

“I  think  the  decision  was  a  comprom¬ 
ise.  Having  been  once  burned  with  the 
Janet  Cooke  fraud,  I  think  the  feeling 
was,  we’ll  let  this  one  stand.  The  lesson  is 
clear  for  future  juries,  as  well  as  for  the 
Advisory  Board:  Let’s  get  back  to  journa¬ 
listic  yardsticks,  the  chief  of  which  is 
accuracy.” 

In  another  matter,  the  Pulitzer  Board 
discussed  but  did  not  vote  on  a  proposal 
by  Dean  Elliott  to  limit  the  number  of 
submissions  by  any  one  newspaper  for 
the  journalism  awards.  Elliott  said  the 
absence  of  a  limit  has  encouraged  some 
editors  to  make  multiple  entries  as  a 
means  of  rewarding  staff  members — leav¬ 
ing  the  winnowing  process  to  the  Pulitzer 
judging  bodies. 
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*Dne  of  the  reasons  we  bought  a 
Harris  V-15D  is  the  M  that 
it’s  a  Harris’.’ 


Barbara  Barbour,  President,  B&B  Associates,  Inc.,  South  Windsor,  Ct. 


often  now.  With  two  folders  we  can 
makeready  at  one  end,  while  a  job  is 
running  off  the  other. 

“We  feel  our  Harris  V-15D  is  a  great 
investment.  Not  only  does  it  offer 
tremendous  flexibility  and  high  speed, 
the  print  quality  is  exceptional!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department, 
Harris  Corporation,  Commercial  Press 
Division,  P.  0.  Box  61485,  D/FW 
Airport,  Dallas,  TX  75261.  Telephone 
(817)  481-5744. 


“We’d  been  using  Harris  presses  all 
along,  but  as  business  grew,  we  needed 
newer  and  faster  equipment.  We  turned 
to  Harris  again  because  we’d  been  so 
pleased  with  them  in  the  past.  And  not 
just  because  of  their  superior  equip¬ 
ment.  Harris  service  is  outstanding.  We 
were  impressed  with  their  helpful,  co¬ 
operative  attitude  and  the  time  they 
were  willing  to  spend  with  us. 

“We  print  a  lot  of  newspaper  inserts. 
Our  customers  are  demanding  more 
color  now,  and  thanks  to  the  brush 
dampening  system  on  the  V-15D,  we 


can  give  it  to  them.  Better  and  faster. 
The  nonheatset  reproduction  lays  down 
a  sharp,  beautiful  dot  and  is  very  ‘for¬ 
giving’  on  some  of  the  lower-grade 
stock  we  have  to  use. 

“The  double-ended  feature  on  the 
V-15D  lets  us  print  more  than  one  insert 
at  a  time— which  we’re  doing  quite 


\ 


The  people  speak... 


Harry  Moskos,  named  editor  of  the  El  Paso 
Herald-Post  earlier  this  year  after  several  years 
as  managing  editor  of  a  sister  Scripps-Howard 
newspaper  in  Albuquerque,  decided  the  best  way 
to  know  what  the  people  want  from  their  newspa¬ 
per  is  to  ask  them. 

He  held  “Meet  the  Editor”  public  meetings  in 
each  of  the  city’s  six  distinctive  regions.  The 
people  came  to  tell  the  editor  what  was  on  their 
minds;  taxes,  safety,  litter,  transportation, 
crime. 


There  were  results,  too.  The  city  council  adopt¬ 
ed  an  anti-litter  ordinance  after  the  issue  was 
raised  at  one  of  the  meetings;  plans  to  close  a 
county  tax  office  were  dropped  after  residents 
voiced  objections. 

Newspapers  came  in  for  their  share  of  criti¬ 
cism,  too. 

The  Herald-Post,  serving  El  Paso  for  more 
than  a  century,  practices  its  motto  of  being  “The 
Newspaper  That  Serves  Its  Readers.” 


Herald  Post  photos  by  John  Hopper 

Resident  makes  point  at  Meet  the  Editor  session  as  Harry  Moskos  (left)  listens. 


El  Paso  Herald -Post 
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